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ISSUED  EVERY  SATURDAY  FOUNDED  IN  1884 


rmy,  Newspaper  Advertiser, 
reaks  All  Recruiting  Records 

About  7%  of  All  Papers  Used  Have 
Given  Front  Page  Position  at 
No  Extra  Cost  to  the  Client 


j  though  the  United  States  Army  basis  for  the  selection  of  media  for  “Also,  all  dailies  of  general  circula- 
•dvertised  regularly  for  almost  the  past  two  years.  The  one  excep-  tion  (morning  and  evening)  published 
^ears,  officials  have  consistently  tion  has  been  where  timing  necessi-  in  Army  Recruiting  and  Induction 
ed  to  take  any  part  in  the  wide-  tated  a  slight  deviation.  The  formula  Station  cities  of  over  150,000  in  which 
d  controversy  over  the  use  of  follows:  no  Sunday  paper  is  published, 

idvertising  by  the  government  “All  Sunday  newspapers  of  general  “Also,  all  weeklies,  semi-weeklies, 
ttments  and  agencies.  circulation  published  in  cities  having  and  tri-weeklies  of  general  circulation 

Ifa  notary  directness  the  officers  a  impulation  of  150,000  and  over  in  published  in  Army  Recruiting  and 

Bige  of  Army  Recruiting  adver-  which  there  is  a  U.  S.  Army  Recruit-  Induction  Station  cities  with  a  popula- 
[  itate  simply  and  clearly  that  ing  and  Induction  Station.  tion  of  less  than  150,000  in  which  no 

were  given  a  job  to  do.  It  is  “Also,  all  dailies  of  general  circula-  morning  or  evening  paper  is  pub- 

[  (fcmc.  It  is  successful.  They  tion  (morning  and  evening)  published  lished.” 

(date  the  contribution  paid  ad-  in  Army  Recruiting  and  Induction  Army  Recruiting  and  Induction  offi- 
BDg  has  made — the  generous  co-  Station  cities  having  a  population  of  cials  and  the  agency  are  enthusiastic 
ition  given  by  all  types  of  media;  less  than  150,000.  over  the  splendid  cooperation  given  by 

pn  ^1  discuss  advertising  only 
^  of  the  Army  and  nothing  else, 
mver,  since  this  program  has 
oonsbtent  and  successful,  it  is 
Hting  to  review  the  basis  on 
i  it  has  been  handled. 

Cowtrollcd  Ads  Nwwdwd 
t  Anny  decided  in  the  summer 
40,  after  the  fall  of  France,  that 
oiled  advertising  could  be  help- 
D  recruiting  the  manpower  for 
peat  expansion  that  even  then 
dearly  foreseen.  At  that  time, 
since,  splendid  cooperation  was 
!  given  the  Army  Recruiting 
by  the  press,  radio,  motion  pic- 
,  outdoor  and  car  card  organiza- 

addition,  the  Army  reasoned  that 
celerate  interest  in  the  Army,  it 
advisable  to  talk  to  the  masses 
coordinated  and  controlled  mes- 
it  speciiied  times.  Speed  was 
tial,  and  they  knew  what  adver- 
had  accomplished  for  American 
try  m  speeding  up  the  processes 
factory  to  home.  It  was  an  ad- 
al  tool  to  gain  objectives  in  the 
»t  possible  time. 

V.  Ayer  &  Son,  Inc.,  was  selected 
the  campaign.  Copy  was 
\  in  a  number  of  points  based 
du  appeals  ffiat  the  Recruiting 
K  had  found  possessed  the  great - 
awing  power.  These  established, 

•mpaign  was  gotten  under  way 
nwt  record  time. 

!  of  the  major  problems — a  solu- 
lo  whidi  had  to  be  foimd  even 
t  advertising  starred  —  was  a 
L  workable  basis  for  the  selec- 
if  media  to  be  used.  The  Army 
fd  on  only  two  points,  and  on 
they  were  adamant:  1)  The 
“10  rnust  represent  sound  ad- 
h>g  practice,  and  2)  no  discrim- 
0  or  favoritism  must  be  shown 
'  election  of  media. 

with  an  appropriation  of 
00  and  writh  the  Imowledge  that 
some  22,000  publications  in 
Wted  States,  the  problem  was 
Two  factors  were  most  in- 
“  in  determining  the  media  to 
1)  Was  there  a  United  States 
dottuiting  Station  in  the  town? 

™mum  coverage  at  minimum 


This  is  one  of  the  most  recent  Army  re¬ 
cruiting  eds,  explaining  to  young  men  un¬ 
der  draft  age  that  by  volunteering  now 
they  can  select  their  branch  of  the  Army 
service. 


newspapers  in  the  nation-wide  drive. 

The  Army  asked  for  no  concessions 
on  publisher’s  rates,  but  enlisted  the 
wholehearted  support  of  the  publish¬ 
ers  in  helping  the  advertising  get 
results.  The  response  has  been  un¬ 
precedented.  One  of  the  most  effective 
contributions  has  been  the  preferred 
position  accorded  Army  advertise¬ 
ments.  Many  papers,  in  fact  some  7% 
of  all  papers  used,  have  given — at  no 
extra  cost  to  the  Army — front-page 
position.  One  publisher  centered  an 
Army  advertisement  on  his  front  page 
with  nothing  else  on  the  page. 

Many  of  the  publishers  had  never 
before  carried  paid  advertisements  on 
their  front  page  and  felt  that  an  ex¬ 
planation  was  necessary.  This  took 
the  form  of  a  box  above  the  adver¬ 
tisement  explaining  the  precedent¬ 
breaking  step. 

Readership  reports  on  Army  Re¬ 
cruiting  and  Induction  Service  adver¬ 
tisements  show  clearly  the  value  of 
this  type  of  cooperation. 

Paid  advertising  is  only  a  part  of 
the  broad  recruiting  campaign  which 
has  been  built  up  around  the  experi¬ 
enced  field  organization  of  the  Re¬ 
cruiting  and  Induction  Service.  No 
one  can  separate  the  exact  part  that 
advertising  has  played  in  the  success¬ 
ful  program.  TTie  facts  are  simply 
that  all  previous  peace-  and  war-time 
recruiting  records  have  been  repeat¬ 
edly  broken  and,  as  Secretary  of  War 
Stimson  announced  on  Feb.  19,  1942: 

“These  are  times  when  one  cherishes 
any  bright  spots,”  and  added  that  one 
such  bright  spot  was  the  report  of 
enlistments  in  the  Army  during  Janu¬ 
ary — a  total  of  90,241.  This,  he  said, 
was  more  than  double  any  month 
prior  to  the  declaration  of  war  with 
Japan,  and  more  than  double  enlist¬ 
ments  for  the  first  full  month  of 
World  War  I— May,  1917. 

N.  Y.  GROUP  MOVES 

The  Publishers’  Association  of  New 
York  City  has  moved  to  new  and 
larger  quarters  in  the  Times  Tower, 
Times  Square.  The  association  had 
occupied  offices  in  the  Sun  building, 
280  Broadway,  for  more  than  a  decade. 

GOES  TABLOID 

The  Fremont  (Neb.)  Tribune,  74- 
newspaper  published  the  last 
ind  p7ot*stInrfaifh$'arV  ripraianted  60  years  as  a  conventional  sized  paper, 

appeared  in  a  tabloid  format  June  15 


CHRISTY  POSTER  IN  WAR  CRUSADE  FOR  FAITH 

Howard  Chandler  Chrixfy,  noted  artist  and  chairman  of  the  Laymen's  National  Com¬ 
mittee,  Inc.,  contributed  the  poster  shown  above  to  the  committee's  1942  effort  to  urge 
all  Americans  to  spread  the  crusade  for  faith  during  the  war.  Three  million  copies 
will  be  displayed.  President  Roosevelt  stressed  the  importance  of  ''rededication  of 
the  American  people  to  faith  in  God"  in  ackno“'l“'^'’"'n  raeaint  of  Mr.  ChrUtv  % 
poster,  and  praised  the  committee's  plans  for  nai 
ly*is  of  these  factors  resulted  Annual  Bible  Week  in  October.  Cetholic,  Jewish  ai 
'“1*  which  has  been  the  sole  on  the  laymen's  committee. 
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Coral  Sea  Scoop 
Given  to  All  by 
Chicago  Tribune 


Johnston's  Stories  Seen 
As  “Public  Trust  to  Be 
Shared  Widely  as  Possible" 


Copyri^ted  exclusive  stories  of  the 
Coral  Sea  battle  by  its  correspondent, 
Stanley  Johnston,  ^e  only  newspaper¬ 
man  wdio  wit¬ 


nessed  the  epic 
five  -  day  naval 
e  n  g  a  g  e  m  ent, 
were  made  avail¬ 
able  by  the  Chi¬ 
cago  Tribune  this 
week  to  the  AP, 
UP.  and  INS, 
without  cost. 

In  an  editorial 
on  June  19  ex¬ 
plaining  this  un- 
usual  gesture, 
the  Tribune  said: 
“Mr.  Johnston 
is  a  Tribune  reporter.  It  was  his  great 


Stanley  Johnston 


good  fortune  to  be  the  only  newspa¬ 
perman  present  during  the  battle.  He 
was  aboard  the  Lexington  throughout 
the  engagement,  almost  until  she  went 
down.  His  is  an  eye-witness  account 
and  the  only  such  account  available 
to  any  newspaper. 

“We  had  a  clean  scoop,  but  this  was 
no  ordinary  newspaper  story  which 
had  come  into  our  hands.  Here  was 
a  great  historical  document,  the  au¬ 
thentic  account,  blow  by  blow,  of  one 
of  the  crucial  battles  of  history,  a  bat¬ 
tle  fought  as  no  sea  battle  ever  was 
fought  before. 

Calls  Stories  "Public  Trust" 

“The  Tribune  holds  the  copyright  to 
Mr.  Johnston’s  narrative  and  in  law, 
of  course,  we  could  have  kept  it  to 
ourselves.  The  circumstances  were  so 
unusual,  however,  that  we  have  made 
the  story  available  to  three  big  press 
services  for  distribution  to  newspapers 
throughout  the  world.  It  has  been 
given  for  simultaneous  publication 
without  cost  to  them. 

“To  do  so,  we  felt,  was  a  patriotic 
duty,  for  we  doubt  if  anything  could 
go  further  to  hearten  the  American 
people  and  our  friends  abroad  than 
to  read  Mr.  Johnston’s  narrative  of 
heroism  crowned  with  victory.  We 
felt  that  the  possession  of  the  story 
was  a  public  trust,  to  be  shared  as 
widely  as  possible. 

“Competition  in  the  newspaper  busi¬ 
ness  is  keen.  We  do  not  intend  to 
make  a  practice  of  giving  away  news 
and  do  not  expect  our  colleagues  and 
competitors  to  do  so  either.  It  is 
highly  improbable  that  circumstances 
will  arise  again  in  this  generation  to 
warrant  the  unusual  action  taken  this 
morning  by  the  Tribune. 

“There  is  one  aspect  of  the  story  in 
the  Coral  Sea  which  Mr.  Johnston  has 
failed  to  include.  He  has  said  noth¬ 
ing  of  his  own  conspicuous  heroism  in 
battle.  It  is  to  be  expected  that  in  due 
time  the  part  of  the  story  which  in 
modesty  Mr.  Johnston  has  withheld 
will  be  told.” 

Pictures  of  the  battle,  particularly 
those  of  the  stricken  Lexington,  were 
made  by  Navy  photographers. 

Recorded  Eye-Witness  Stories 
The  Tribune  said  it  was  fortunate 
enough  to  have  in  the  engagement  a 
man  who  is  both  a  trained  newspaper 
reporter  and  a  naval  and  aerial  expert. 
“His  knowledge  of  naval  affairs  per¬ 
mits  him  to  discuss  the  grand  strategy 
of  the  battle,  and  his  ability  as  a 
trained  observer  and  reporter  permits 
him  to  write  vividly  of  individual 
valor  which  studded  the  struggle,"  the 
Tribune  said  in  introducing  Johns¬ 
ton’s  series  of  dispatches: 


Johnston  made  notes  and  recordings  " 
in  the  heat  of  the  conflict.  Some  of 
his  notes  have  been  incorporated  in 
the  Navy’s  official  reports  of  the  en¬ 
gagement.  He  was  pressed  into  ser¬ 
vice  to  assist  in  interviewing  pilots 
on  his  airplane  carrier  when  they  re¬ 
turned  from  attacks. 

Johnston  has  been  a  war  observer 
for  the  Tribune  since  the  summer  of 
1940  when  he  joined  its  London  staff. 

He  lived  at  the  airfields  with  the  Brit¬ 
ish  fliers  who  fought  off  the  Nazi 
aerial  blitz.  At  Dover  he  and  Guy 
Murchie,  another  Tribune  correspon¬ 
dent,  were  in  a  hotel  when  it  was 
bombed.  Johnston  fell  four  stories  in 
the  crash  of  the  structure. 

In  1940  he  went  to  Chicago,  where  he 
worked  on  transmission  problems  for 
the  Tribune.  Early  this  year  he  went 
to  Honolulu,  whence  he  went  with  the 
task  force  that  engaged  the  Japanese 
off  Australia. 

Johnston  by  profession  is  a  mining 
engineer.  He  fought  in  the  last  war 
in  the  Australian  armed  forces.  In 
1935,  Johnston  came  to  the  U.  S.  and 
later  went  to  Europe  on  a  three-year 
holiday.  He  did  engineering  work  in 
several  countries  and  eventually 
joined  the  European  staff  of  Press 
Wireless  in  France,  setting  up  the 
automatic  transmitting  station  at 
Tours  which  functioned  right  throvigh 
the  collapse  of  France.  In  September, 
1939,  Johnston  was  sent  to  Amster¬ 
dam  for  Press  Wireless  and  established 
there  a  bureau  which  he  managed  un¬ 
til  he  joined  the  Chicago  Tribune’s 
London  bureau  in  1940. 

Meanwhile,  a  Shanghai  dispatch 
broadcast  June  15  by  the  Berlin  radio 
said  three  widely  known  newspaper¬ 
men,  J.  B.  Powell,  American  editor  of 
the  China  Weekly  Review;^^.  B. 
Opper,  of  New  Rochelle,  a 

grandson  of  the  famous  newl(>aper 
cartoonist,  F.  Opper,  and  former  edi¬ 
tor  of  the  Shanghai  Post  and  Mer¬ 
cury,  and  H.  G.  Woodhead,  veteran 
British  editor  of  the  China  Year  Book, 
were  held  for  court  martial  on  charges 
of  “espionage  and  disturbing  the 
peace.” 

Japs  Retaliate  for  Exposes 

Powell,  former  Chicago  Tribune  cor¬ 
respondent  and  one-time  faculty  mem¬ 
ber  of  the  University  of  Missouri,  has 
been  in  Japanese  hands  since  seizure 
of  the  International  Settlement  at 
Shanghai  last  Dec.  8.  Opper  wrote 
scathing  editorials  that  exposed  Jap¬ 
anese  machinations  and  Powell,  who 
had  warned  the  U.  S.  for  a  quarter 
century  that  the  Japs  were  preparing 
to  strike,  exposed  Japanese  Army  par¬ 
ticipation  in  drug  smuggling  from  the 
Far  East  to  America. 

The  Shanghai  dispatch  quoted  an 
announcement  by  the  Japanese  mili¬ 
tary  police  as  saying  that  the  three 
were  “charged  widi  having  carried  out 
their  activities  under  protection  of  of¬ 
ficial  organizations  of  their  respective 
coimtries.” 

The  announcement  added  that  these 
“activities  were  instrumental  in  ag¬ 
gravating  Japan’s  international  rela- 
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CALENDAR 

June  21-24 — Advertising  Fed¬ 
eration  of  America,  38th  annual 
convention.  Hotel  Commodore, 
New  York. 

June  21-23 — Pacific  Advertis¬ 
ing  Assn.,  39th  annual  conven¬ 
tion,  Paradise  Inn,  Rainier  Na¬ 
tional  Park,  Tacoma,  Wash. 

June  22-23 — New  York  State 
Publishers  Assn.,  sximmer  meet¬ 
ing,  Syracuse  Hotel,  Syracuse. 

June  22-25  —  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers,  national  conven¬ 
tion,  Alex  Johnson  Hotel,  Rapid 
City,  S.  Dak. 

June  22-26 — American  News¬ 
paper  Guild,  convention,  Albany 
Hotel,  Denver. 

June  23-25— National  Editor¬ 
ial  Assn.,  annual  convention. 
Chateau  Frontenac  Hotel,  Que¬ 
bec,  Canada. 

June  26-28 — California 
Newspaper  Advertising  Man¬ 
agers  Assn.,  convention,  Mira¬ 
mar  Hotel,  Santa  Monica. 

June  26-28 — Headliners  Frol¬ 
ic,  9th  annual.  Hotel  Claridge, 
Atlantic  City. 

June  26-28  —  New  Jersey 
Press  Assn.,  annual  summer 
meeting.  Hotel  Stockton,  Sea 
Girt. 

June  27-28  —  Florida  Daily 
Newspaper  Advertising  Assn., 
spring  convention,  Orlando. 

June  29-July  1 — National  In¬ 
dustrial  Advertisers  Assn.,  20th 
annual  conference,  Traymore 
Hotel,  Atlantic  City. 


AP  Names  Millet 
Washington  Chiei 
Succeeding  Bell 


Kent  Cooper's  Executive 
Assistant  Heads  Bureau 
With  Largest  Single  Stall 


Kent  Cooper,  general  manager, 
the  Associated  Press,  announced  j  J 
18  the  appointment  of  Paul  Mill®^ 
chief  of  bur 


a  t  Washin, 

where  the 
maintaini 
largest 
news  and  pbjJ 
staff  under 
single  dir. 
head. 


.MER  1 
himself 
^i(Li<lhadi 


Paul  Miller 


Executive 
sistant  to 
general  mas 
since  April, 
Miller  suctc.^ 
the  late 
Bell,  who  died 


A, 


heart  disease  June  8  after  serving 
the  important  post  since  Jan^ 
1939. 


tions,  and  that  they  could  be  held 
responsible  for  one  of  the  factors  that 
led  to  outbreak  of  the  Pacific  war.” 

Other  American  correspondents  held 
by  the  Japs  were  to  sail  June  23  from 
Shanghai.  The  U.P.  was  advised  by 
the  State  Department  this  week  that 
its  Tokyo  correspondent,  Robert  Bel- 
laire,  would  reach  Lourence  Marques, 
Mozambique,  Portuguese  territory  on 
the  southeast  African  coast  below 
Madagascar,  about  July  10.  There  the 
diplomatic  exchange  of  American  cor¬ 
respondents  seized  in  Tokyo  and  pos¬ 
sibly  other  points  when  the  war  started 
will  take  place.  The  list  of  American 
newspapermen  in  the  exchange  and 
the  date  of  their  arrival  in  the  U.  S. 
have  not  been  announced  by  the  State 
Department. 

From  “A  Forward  British  Tank 
Force  at  the  Libyan  Front,”  Harry 
Crockett,  corresponding  for  Wide 
World,  reported  that  he  had  driven 
an  American-made  tank  over  the 
sands  and  rocks  of  the  Libyan  desert. 

Henry  T.  Gorrell,  UP.  staffer,  was 
aboard  a  cruiser  with  the  British 
Mediterranean  Fleet  when  Axis  forces 
opened  an  attack  on  a  British  convoy 
to  Malta  a  few  days  ago.  Except  for 
4  British  photographers,  he  was  the 
only  newsman  in  the  battle. 
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ARMY  newspaper  advertising  helps 
break  all  recruiting  records.  (Page  3) 
FDR  NAMES  Elmer  Davis  War  Infor¬ 
mation  head.  (Page  5) 

NAEA  CONVENTION  optimistic  in 
spite  of  war  uncertainty.  (Page  7) 
AD  POSTS  filled  by  New  York  Times, 
Daily  Mirror.  (Page  11) 

MAY  newspaper  linage  drops  12.6%. 
(Page  28) 

“YANK,”  new  Army  paper,  off  to  fly¬ 
ing  start.  (Page  31) 

ABC  BOARD  votes  change  in  rules 
at  Toronto  meeting.  (Page  32) 


With  AR  10  Years 

Miller,  35,  has  had  extensive  n 
paper  experience  ranging  from 
reporter  to  editor.  He  joined  the 
March  10, 1932,  at  Columbus,  0,  w- 
he  held  a  wide  variety  of  rep. 
and  editing  jobs  before  he  was  tr: 
ferred  to  the  New  York  cable  desk 
September,  1933.  He  worked  on 
eign  news  until  May,  1934,  when 
became  assistant  to  W.  F,  Brooks, 
in  charge  of  the  Membership  Dep^ 
ment. 

In  December,  1934,  Miller  becan 
right  general  news  supervisor  in  S 
York,  a  post  which  he  held 
February,  1935,  when  he  was  t 
ferred  to  Kansas  City  as  night 
editor.  He  won  wide  recognition 
writer  and  an  editor  before  his 
pointment  as  chief  of  bureau  at 
Lake  City  in  charge  of  the  Utah 
the  Idaho  state  services  in  AprQ, 

Cooper  appointed  him  chief  d 
Pennsylvania  -  Delaware  servia 
July,  1937,  with  headquarters  at  Er| 
risburg.  The  strategic  bureau 
moved  to  Philadelphia  in  Decs 
1937.  . 

When  Miller  was  appointed  eE#'®  k 
tive  assistant  to  the  general  “ 

in  1941,  he  was  placed  in  charged^ 
membership  and  AP  promotion, 
those  responsibilities  was  added 
of  the  business  administration  of 
photo  service  of  Wide  World  in 
ust,  1941.  Then,  in  February, 

Miller  also  was  assigned  to  supor^ 
the  feature  service  of  Wide  f:^'*ht  bn 
under  the  direction  of  the 
manager.  He  has  been  one 
Cooper’s  “right  hand  men”  since 
Son  of  Minister 

Miller,  son  of  a  minister,  the 
James  Miller,  was  bom  Sept 
at  Diamond,  Mo.,  near  Joplin,  ^^les 
tended  both  the  University  of 
homa  and  Oklahoma  A.  &  M.  ^ 
He  worked  on  several 


Departments 

The  Advertising  Survey . 10  newspapers  —  the  Pawhuslu 

Cartoons  .  11 

Okemah  Datly  Leader,  Oklaho0^W^^ 

Photography  .  14  Oklahoman— before 

Short  Takes  .  16  the  aP, 

Bright  Ideas  .  16  Miller  was  married  in  1933  to  h 

Promotion  .  18 

Editorials  .  20  , 

Personals  .  21  daughter,  Jean  4. 

Circulation  .  32 

Syndicates  .  33 

Qbituary  .  34 

Shop  Talk  at  Thirty .  36 


Johnson  of  Columbus,  O.  'D'*! 
two  children,  a  son,  Ranne,  I 
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ELECTED  TO  ANA 

Dr.  Pepper  Company,  D»^  ^ 
has  been  elected  to  membeiw^ 
Association  of  National  Ad 


anybody  would  be  better  than  half  tell  everything,  of  course,” 

a  dozen  heads.  Why  they  are  not  ^^e  CBS  commentator  added:  “No- 
centralized,  why  no  unified  program  (the  government 

Ls  followed,  is  beyond  the  private  citi-  authorities)  to  tell  us  anything  that 
zen  s  comprehension.  would  give  the  enemy  useful  informa- 

Asked  by  Editor  &  Publisher  this  tion  but  there  are  a  lot  of  things 
week  whether  he  felt  he  had  “real  that  wouldn’t  tell  the  enemy  any- 
power  to  get  somewhere”  in  the  job  thing  he  doesn’t  know  and  would  be 
ahead  of  him,  Davis  replied  that  the  for  national  morale,  a  morale 

language  of  the  President’s  executive  ^.^hich  some  people  in  authority  seem 
order  seems  to  give  him  such  author-  to  expect  to  keep  going  on  nothing 
ity.  “The  order  gives  me  far  more  hut  faith. 

power  than  any  similar  executive  has  .‘jt  will  run  on  faith  for  a  while,  but 
ever  had  before,”’  he  commented.  pould  use  another  kind  of  fuel.  too. 

In  his  March  2  broadcast,  Davis  said  The  American  people  have  been  used 
in  discussing  a  report  of  two  torpedoed  to  reading  good  stories  in  their  news- 
tankers  seen  burning  by  thousands  off  papers,  effective  presentations  of  im- 
coast:  portant  and  spectacular  actions,  and 

Since  both  those  tankers  exploded  when  our  armed  forces  put  over  an 
and' burned  after  being  torpedoed,  the  important  and  spectacular  action,  it  is 
submarine  that  hit  them  must  have  discouraging  to  see  it  dismissed  in  a 
known  it  hit  them  unless  it  submerged  hne  or  two  of  a  communique, 
immediately  after  the  torpedo  w^  People’s  Ce.tdeiice 

discharged  without  waitmg  to  see  if  n  u  .u 

it  hit  anything,  which  seems  unlikely  ^  ^ur  successes,  small  though  they 
in  those  waters.  The  prospect  of  have  been,  could  have  been  described 
keeping  news  from  the  enemy  was  that  people  could  see  them,  and 
small,  but  for  that  tiny  chance  news  immensely  ^tter  in  con- 

of  what  thousands  of  people  had  seen  sequence.  Some  of  what  had  been 
was  kept  out  of  print  long  enough  correspondents  on  the 

to  worry  them.”  Bataan  Peninsula,  for  instance  But 

Admitting  that  the  government  ‘‘  ®  good  deal  more 

_ _ _  could  have  been  done  without  giving 

news  to  the  enemy.  And  failure  to  do 
this  is  considerably  less  serious  than 
a  policy  which,  however  excellent  its 
motivation,  runs  the  risk  of  persuad¬ 
ing  the  people  that  bad  news  is  being 
kept  from  them.” 

Davis  said  this  is  “not  one  man's 
complaint”  and  pointed  out  that  three 
syndicated  columns  that  day  had 
made  virtually  the  same  objection — 
“that  the  government  is  not  letting 
us  know  enough  about  what  is  going 

President  Roosevelt,  creating  an  Office  Col.  William  J.  Donovan,  who  di-  comment  he  added: 

of  War  Information  to  be  directed  by  rected  the  Office  of  Coordinator  of  “1^  you  want  to  get  the  most  out  of 
Elmer  Davis,  writer  and  news  analyst.  Information,  was  placed  in  charge  of  a  a  democracy,  out  of  a  nation  which 
The  President’s  answer  to  criticisms  newly  created  Office  of  Strategic  Ser-  has  been  used  to  knowing  what  goes 
from  Capitol  Hill  and  other  places,  vices,  operating  under  the  United  on,  which  is  better  informed  than  any 
is  a  mandate  to  Davis  to  eliminate  States  Joint  Chiefs  of  Staff.  His  func-  other  in  the  world;  if  you  want  to  get 
overlapping  agencies  and  establish  tion  will  be  that  of  gathering  and  them  to  put  their  backs  into  it,  you’ve 
basic  policies  to  control  government  analyzing  data  on  the  progress  of  the  got  to  make  them  believe  that  they 
press  and  radio  activities,  with  these  war,  for  use  by  the  military  estab-  are  getting  all  the  news  that  consid- 
major  exceptions:  lishments  as  distinguished  from  gen-  erations  of  military  security  permit. 

1.  Censorship  functions  v^ill  remain  eral  release.  Maybe  we  are  getting  as  much  as 

within  the  province  of  the  Byron  ’The  overhauling  of  the  Division  of  military  security  permits,  but  the  way 

»  /I  j-  f  Information  in  OEM  will  deflate  one  some  of  it  is  handled,  doesn’t  make  it 

2.  The  Office  of  Coordinator  of  In-  of  the  newest  and  largest  press  sections  look  that  way. 

ter- American  Relations  is  not  affected,  in  Washington.  Robert  W.  Horton,  a  •  i 

Merged  into  the  Office  of  War  In-  who  was  its  director,  is  expected  to  peopl®,  which  has 

formation  are  the  following  units:  remain  as  an  employe  of  one  of  the  ^  energy  into  this 

The  Office  of  Facts  and  Figures,  of  several  divisions  over  which  he  form-  is 

which  Archibald  MacLeish  is  director;  erly  had  control.  Horton  is  a  former  to  put  its  full  energy  into  it  if 

The  Office  of  Government  Reports,  of  Washington  Daily  News  reporter  who  that  the  government 

which  Lowell  Mellett  is  director;  the  was  press  relations  officer  for  the  if  ^*^ow  what  is  going  on.  ’ 

Foreign  Informational  Service,  public-  U.  S.  Maritime  Commission  when  the  broadcast,  Davis  re- 

ations  and  pictorial  branches  of  the  first  unit  of  what  was  to  become  the  attitude  on  propaganda  in 

Office  of  Coordinator  of  Information;  Office  of  Emergency  Management  came  these  words: 

The  Division  of  Information  of  the  into  existence.  He  was  transferred  to  “There  are  perhaps  some  people  in 

Office  for  Emergency  Management.  that  agency  and  the  powers  he  now  the  administration  who  dislike  propa- 
With  respect  to  the  latter  agency,  (Continued  on  page  6)  ganda,  at  least  if  you  call  it  propa- 


Elmtr  D«vis  arrivad  in  Washing* 
ton  Wadnesday  and  establishad 
dficas  in  the  building  occupied  by 
As  Office  of  Facts  and  Figures. 
Ht  was  sworn  in  the  same  day. 
Ha  did  not  hold  a  press  conference 
bat  sent  word  to  inquiring  news¬ 
papermen:  "I  will  answer  all  ques¬ 
tions  whan  I  find  the  answers 


At  Davis'  request,  President 
Reesavalt  designated  Kdilton  Eisen- 
iMwar  as  deputy  director  of  OWI. 
Eisanhower  formerly  was  in  charge 
of  press  relations  for  the  U.  S. 
Department  of  Agriculture  and  is 
relinquishing  his  post  as  chief  of 
Aa  War  Reallocation  Authority  to 
become  eiecutive  aide  to  Davis. 


FDR  Names  Elmer  Davis 
War  Information  Head 
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ganda,  but  the  enemy  is  using  it  very 
effectively.  To  refuse  to  use  it  against 
him  makes  about  as  much  sense  as  re¬ 
fusing  to  shoot  at  the  enemy  for  fear 
you  might  hurt  him. 

“Anyway,  there’s  nothing  wrong 
about  propaganda  itself.  Truth  can 
be  a  powerful  propaganda  for  our 
side.  ITiis  country  would  never  have 
won  its  freedom  if  Sam  Adams  and 
Patrick  Henry  and  Benjamin  Franklin 
had  not  used  propaganda;  we  wouldn’t 
have  the  Constitution  if  Alexander 
Hamilton  and  James  Madison  had  not 
written  in  the  Federalist  some  of  the 
best  propaganda  ever  turned  out  in 
this  or  any  other  country.  Surely,  we 
are  not  so  much  better  than  the 
Founding  Fathers  that  we  can  refuse 
to  employ  to  preserve  the  nation  the 
weapon  they  used  to  establish  it.” 

White  Heese  Reqeetted  Scripts 

White  House  interest  in  Davis  be¬ 
came  keen  after  that  broadcast.  A 
script  was  requested  through  the 
Washington  CBS  bureau.  Requests 
also  were  made  for  three  other  scripts 
of  broadcasts  in  the  intervening 
months.  But  there  was  no  official  in¬ 
dication  he  was  being  considered  for 
the  information  job  until  he  was  called 
to  the  White  House.  Even  then  he 
fully  expected  others  would  be  there 
for  a  conference  on  the  problem.  He 
had  deliberately  stayed  away  from 
Washington  up  to  that  time,  although 
the  capital  is  on  his  beat,  because  his 
presence  there  might  give  credence 
to  the  rumors  and  make  it  appear  he 
was  promoting  himself  for  the  job. 

Shortly  after  Davis’  March  2  blast 
at  the  war  news  muddle,  a  number  of 
prominent  authors  signed  an  informal 
letter  to  President  Roosevelt  empha¬ 
sizing  the  public’s  confusion  and  the 
need  for  a  single  propaganda  and  news 
clearance  head.  Incidentally  they 
suggested  Davis  as  the  right  man. 
Harry  Hansen,  New  York  World- 
Telegram  literary  editor,  told  of  this 
development  in  his  column  June  17. 

“Do  pressure  groups  really  get  re¬ 
sults?  One  did,  and  the  proof  is  the 
appointment  of  Elmer  Davis  as  co¬ 
ordinator  of  coordinators,”  wrote  Han- 


passengers  berated  him  for  preaching 
the  “alien  doctrine”  of  preparedness. 
One  of  the  students,  now  a  nationally 
known  magazine  publisher,  was  a 
“witness”  against  McClure,  and  noting 
that  the  young  man  was  attired  in 
evening  clothes  when  he  took  the 
stand,  Davis  questioned  him  thusly: 

“You  don’t  believe  in  preparedness?” 

“No;  I  am  opposed  to  the  principle.” 

“Where  did  you  procure  those  eve¬ 
ning  clothes?” 

“I  brought  them  with  me  when  I 
came  aboard.” 

“Then,  you  came  .  .  .  prepared!” 

Davis’  income,  it  is  understood,  has 
been  in  the  neighborhood  of  $100,000 
a  year.  What  his  salary  as  OWI  boss 
will  be  hasn’t  been  told.  His  guess  is 
it  will  be  in  the  $8,000  to  $10,000 
bracket. 


Washington  correspondents,  gener¬ 
ally,  guessed  wrong  on  the  selection. 
The  names  of  Archibald  MacLeish, 
Lowell  Mellett,  and  Davis  had  been 
in  the  forefront  of  discussion  since 
President  Roosevelt  confirmed  the  re¬ 
port  that  an  over-all  information 
agency  would  be  created. 

The  relatively  few  newsmen  who 
picked  Davis  followed  convincing  rea¬ 
soning.  Selection  of  any  of  the  pres¬ 
ent  press  relations  or  propaganda 
chiefs  in  Washington  would  have 
caused  resentment  and  friction,  they 
pointed  out.  Also,  because  this  is  a 
job  of  “cleaning  house,”  they  added, 
the  President  would  want  someone 
from  outside  Washington,  who  could 
wield  the  broom  without  fear  of  ob¬ 
literating  friendships  and  who  was 
answerable  to  no  “career  clique.” 

Not  Well  Known  in  Capital 

Davis  is  not  well  known  in  Wash¬ 
ington.  This  has  not  been  the  arena 
of  his  activity,  except  in  a  very  lim¬ 
ited  sense.  He  is  best  known  there 
as  a  radio  commentator,  except  by 
those  who  met  him  as  a  New  York 
Times  reporter  at  national  conventions 
or  as  one  of  the  press  contingent  on 
the  Ford  Peace  Ship. 

It  was  recalled  in  Washington,  in 
connection  with  the  Peace  Ship  voy¬ 
age,  that  Davis  acted  as  “defense 
counsel”  in  a  mock  trial  aboard  the 
Ford  vessel.  S.  S.  McClure,  magazine 
publisher  who  was  one  of  the  pas¬ 
sengers,  had  raised  the  question 
whether  the  project  was  a  desirable 
one,  and  the  contingent  of  college 
students  who  were  among  his  fellow 


$56,000  Salary  from  CBS 

To  accept  the  post  Davis  ended  his 
contract  with  CBS  at  a  reported  sal¬ 
ary  of  $56,000  a  year.  The  contract 
had  several  years  to  run.  He  received 
additional  income  from  BBC  but 
turned  all  of  it  over  to  British  war 
charities  and,  more  recently  to  Amer¬ 
ican  war  relief  organizations,  includ¬ 
ing  the  Red  Cross. 

Although  he  has  been  “in  the  chips” 
in  recent  years,  Davis  has  been  un¬ 
changed  by  his  success.  He  is  one  of 
the  few  reporters  carrying  a  cane,  but 
he’s  no  sti^ed  shirt.  At  CBS  he  liked 
to  chat  with  pages,  elevator  men,  and 
the  news  staff. 

“He  acts,  dresses  and  talks  the  same 
today  as  he  did  before  he  came  into 
prominence  as  a  radio  analyst,”  one  of 
his  associates  said. 

Sartorially,  52-year-old  Davis  is 
easy  to  spot  in  any  crowd.  Winter  or 
summer  he  wears  only  one  ensemble 
— gray  suit,  white  shirt,  black  bow  tie, 
black  shoes.  His  silver  hair,  black 
eyebrows  and  tortoise  shell  glasses 
give  him  a  distinguished  appearance. 

Noted  for  succinctness  and  direct¬ 
ness  in  his  broadcasts,  Davis  “offstage” 
finds  pleasure  in  being  roundabout. 
Instead  of  telling  his  boss,  Paul  White, 
CBS  director  of  special  events,  that  he 
was  going  off  to  a  game  of  bridge, 
Davis  often  would  say:  “If  the  man¬ 
agement  has  no  objection.  I’m  going 
to  try  to  find  three-like-minded  citi¬ 
zens.” 

Bridge  at  New  York’s  Century  Club, 
w'here  Davis  was  one  of  the  most  fre¬ 
quent  “fourths,”  has  been  his  favorite 
diversion. 


1924  and  as  a  reporter  covered  special 
assignments  in  Washington  and  other 
parts  of  the  U.  S. 

In  1921  Davis  wrote  a  “History  of 
the  New  York  Times.”  He  wrote 
eight  other  books  between  1915  and 
1932  and  also  was  the  author  of  a  play, 
‘"nie  Road  to  Jericho.” 

His  literary  career  was  supple¬ 
mented  by  work  for  more  than  a  score 
of  magazines,  where  nearly  130  of  his 
fiction  stories  and  articles  appeared. 

CBS  hired  Davis  on  Aug.  23,  1939, 
just  before  the  invasion  of  Poland,  to 
pinch-hit  for  H.  V.  Kaltenborn,  who 
had  gone  to  EIngland  to  cover  the  war 
crisis.  Although  his  down-to-earth 
Hoosier  twang  had  not  impressed  ra¬ 
dio  listeners  in  previous  appearances, 
Davis’  calm  delivery  clicked  in  times 
of  tense  news.  One  radio  associate’s 
explanation  is  that  radio  audiences 
had  changed  and  a  calm  voice,  thovigh 
nasal,  was  preferred  to  a  golden  one 
in  war  coverage.  His  nightly  listening 
audience  was  estimated  at  12,500,000 
persons. 

"Navar  Bmr  an  Exacativa” 

He  told  Editor  &  Publisher  that 
MacLeish  had  found  "a  place  for  me 
to  sit  down,  which  is  as  much  as  you 
can  hope  for  in  Washington  these 
days.”  Davis  couldn’t  see  much  point 
in  holding  a  press  conference  in  Wash¬ 
ington  “until  I  have  something  to 
say.” 

With  typical  frankness,  Davis  said 
it  was  a  relief  to  him  that  the  OWI 
will  have  an  administrative  officer  to 
handle  executive  matters,  because 
“I’ve  never  been  an  executive.”  To 
this  he  added: 


“If  they  gave  me  the  reorganization 
job  it  would  take  me  40  years  to  do 
it.  With  a  professional  executive  it 
should  be  done  in  pretty  quick  time.” 

Davis’  wife,  the  former  Florence 
MacMillen,  whom  he  met  in  Paris  in 
1922,  will  not  join  him  in  Washington 
until  autumn.  They  have  two  chil¬ 
dren,  Robert  Lloyd,  22,  who  has  volun¬ 
teered  in  the  Army  as  a  private,  and 
a  daughter,  Anne,  16,  in  college.  Their 
New  York  home  is  at  423  West  120th 
Street  and  they  spend  summers  at 
Mystic,  Conn.  Davis  himself  is  a 
reserve  lieutenant  in  the  Navy. 


With  N.  Y.  Times  10  Years 

Davis  was  born  in  Aurora,  Ind.,  Jan. 
3,  1890,  the  son  of  Elam  H.  and  Louise 
Severin  Davis.  In  1910  he  was  grad¬ 
uated  from  Franklin  College  with  a 
Bachelor  of  Arts  degree  and  he  re¬ 
ceived  his  Master’s  degree  the  follow¬ 
ing  year.  He  won  a  Rhodes  Scholar¬ 
ship  to  Queens  College,  Oxford,  where 
he  specialized  in  English. 

He  was  a  teacher  at  Franklin  (Ind.) 
High  School  before  he  began  in  1913 
the  career  that  was  to  be  his  life  work. 
He  joined  the  editorial  staff  of  Adven¬ 
ture  magazine  in  that  year,  and  then 
went  to  the  New  York  Times.  He 
was  on  the  Times  staff  from  1914  to 
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Davis  will  have  an  advison  i 
but  will  not  be  bound  by  its  ^ 
Known  as  the  Committee  on  Wv 
formation  Policy,  it  will 
representatives  of  the  Secr^ 
State,  the  Secretary  of  War, 
retary  of  the  Navy,  the  Joint  ^ 
ogical  Warfare  Committee,  and  d 
Coordinator  of  Inter- American  A' 
and  such  others  as  the  Director 
the  approval  of  the  President 
wish  to  add.  Davis  will  be 
of  the  group. 

Aid  UnderstandiRg  of  War  P 

The  new  public  relations  “a#- 
mandated  to  use  press,  radio  and  r 
media  “to  facilitate  ffie  deve 
of  an  informed  and  intelligent  _ 
standing  at  home  and  abroad,  d 
status  and  progress  of  the  war  i 
and  of  the  war  policies,  activitia 
aims  of  the  government.” 

While  the  order  emj^iasizei 
censorship  shall  remain  witbn 
office  of  Byron  Price,  Davis  ii 
authority  to  superimpose  a  “ 
requirement.” 

*1116  section  dealing  with  that 
ject  says; 

“He  may  establish  by  regulatka 
types  and  classes  of  infomuli 
programs  and  releases  which  dul 
quire  clearance  and  approval  b; 
office  prior  to  disseminadon.* 
Davis  will  have  an  executhi 
sistant,  not  yet  named,  and  will 
his  staff  from  personnel  of  ^ 
which  are  being  abolished.  Hr 
directs  that  personnel  not 
to  the  new  function  be  tr 
other  divisions  of  the  govi 
separated  from  the  service. 
The  President’s  order  statid; 
“Consistent  with  the  war 
tion  policies  of  the  President 
the  foreign  policy  of  the  United 
and  after  consultation  with  the 
mittee  on  War  Information  P 
Director  shall  perform  the 
functions  and  duties: 
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relinquishes  grew  in  proportion  to  the 
expansion  of  the  agency. 

The  Executive  Order  deals  essen¬ 
tially  with  war  information  and  makes 
no  specific  mention  of  more  than  a 
score  of  press  relations  units  operating 
in  offices  not  immediately  related  to 
the  war  effort.  A  single  paragraph  of 
the  White  House  directive  gives  Da¬ 
vis  power  to  curtail  or  abolish  any  or 
all  of  them.  It  says: 

“The  director  may  require  the  cur¬ 
tailment  or  elimination  of  any  Fed¬ 
eral  information  service,  program  or 
release  which  he  deems  to  be  waste¬ 
ful  or  not  directly  related  to  the  pro¬ 
secution  of  the  war  effort.” 


DAILY  UPHELD  IN  CRITICISM  OF  UNIONS 

WASHINGTON,  D.  C.,  June  16 — Examiner  Will  Maslow  has  recommended  to 
the  National  Labor  Relations  Board  that  it  issue  a  finding  that  editorial 
expression  of  distrust  of  unions  or  criticism  of  their  membership  is  not  a  vio¬ 
lation  of  the  Wagner  Act.  The  recommendation  was  made  in  the  case  of 
Register  Publishing  Co.,  Ltd.,  of  Santa  Ana,  Cal.,  in  which  the  International 
Typographical  Union  was  the  complainant.  A  strike  has  been  effective  since 
April  30,  1941.  Maslow  found  that  the  Act  had  been  violated  with  respect  to 
negotiations  with  the  collective  bargaining  agent  but  on  the  point  of  caustic 
editorials  printed  in  the  newspaper,  he  found;  “The  respondent  has  not  en¬ 
gaged  in  unfair  labor  practices  by  criticizing  and  condemning  unions  as 
rackets  and  union  members  as  racketeers,  by  criticizing  and  condemning  the 
principles  of  collective  bargaining,  and  by  statements  that  employes  are  better 
off  without  a  union  and  that  unions  have  never  benefitted  anyone.” 


Presidant's  Ordtr 

“A.  Formulate  and  cany 
through  the  use  of  press,  radio* 
picture  and  other  facilities,  " 
tion  programs  designed  to 
the  development  of  an  infoniol 
intelligent  understanding,  at  hom 
abroad,  of  the  status  and  pngn 
the  war  effort  and  of  the  war 
activities  and  aims  of  the  gov 
“B.  Coordinate  the  war  info 
al  activities  of  all  Federal  departs 
and  agencies  for  the  purp^d 
suring  an  accurate  and  consistotf 
of  war  information  to  the  puUit 
the  world  at  large. 

“C.  Obtain,  study  and  analjxj 
formation  concerning  the  war 
and  advise  the  agencies  cone 
with  the  dissemination  of  sud 
mation  as  to  the  most  approprinn 
effective  means  of  keeping 
adequate  and  accurately  infona* 
“D.  Review,  clear  and  appn" 
proposed  radio  and  motion 
programs  sponsored  by  Federal 
partments  and  agencies;  and  sen 
the  central  point  of  clearana 
contact  for  the  radio  broadcasts! 
motion  picture  industries,  respef 
in  their  relationships  with  t 
departments  and  agencies  conce^ 
such  government  programs. 

“E.  Maintain  liaison  with  the 
mation  agencies  of  the  United 
for  the  purpose  of  relating  the 
ment’s  informational  prograW 
facilities  to  those  of  suck 
tions. 

“F,  Perform  such  other  fri^ 
and  duties  relating  to  war  in|* 
tion  as  the  President  may  fn<* 
to  time  determine.  •  ^ 

“The  Director  is  authorized  w 
such  directives  concerning  w*^ 
mation  as  he  may  deem  nec^ 
appropriate  to  carry  out  the  ^ 
of  this  order,  and  such  direc0»* 
be  binding  upon  the  swew 
departments  and  agencies. 


tl  £ 


.  1  i  Those  were 

aJ^  William  A.  Thomson,  groceries,  amusements,  men’s 

Fred  Dickinson  Joseph  Gooris.  vvomen’s  and 

briefly  outlined  the  wartime  program  Principal  reasons  for  department  store 

iflrlng  Pr»iident  C.  E.  Phillips.  RoeWord  |lll.)  Star  and  Register-Republic,  congratu-  was  ^^e^ed^thaf  th^  B*ureau'^^^-  Image  losses  are:  freezing,  ^ice  ceil- 
‘«  William  Ellyson.  Jr..  Richmond  |Va.)  News-Leader  and  Times-Dispatch.  newly-  5®  ®  ‘'^gs>  shortage  of  stocks,  difficulty  of 

ec«,d  president  at  NAEA  convention  in  Columbus  this  week.  L.  to  r.:  George  Jorts  will  be  increased  in  vigor,  rather  replacement  and  apparent  ease  of  sell- 
lirtford,  Chicago  Daily  News;  President  Ellyson.  Mr.  Phillips  and  William  Wallace.  curtaiiea.  ing  merchandise  without  newspaper 

Toronto  Star.  newly-chosen  first  vice-president.  The  report  of  the  NAEA-Four  A’s  advertising. 

joint  committee  meeting  in  New  York  President  Philips  read  a  special 
1  Corning  Star  and  Register  Republic,  by  Gov.  John  Bricker  of  Ohio  and  last  April  was  given  by  Stuart  Cham-  message  from  Leon  Henderson,  OPA 

l^illiam  Wallace,  Toronto  Star,  was  Lieut.  Gov.  Paul  M.  Herbert,  who  bers,  St.  Louis  Post-Dispatch.  The  chief,  to  the  convention  at  the  opening 
Iv^nced  from  second  to  first  vice-  stressed  the  importance  of  advertising  joint  committee  covered  many  topics,  session  Monday  morning.  Mr.  Hen- 
succeeding  Mr.  EJlyson.  revenue  to  a  free  press,  today’s  lunch-  “The  agency  men,”  said  Mr.  Cham-  derson  stressed  the  importance  of 
.'■nry  W.  Manz,  Cincinnati  Post,  was  eon  address  by  Dr.  Miller  McClintwk  bers,  “were  unanimous  on  one  point,  continued  newspaper  advertising  by 
‘^icd  second  vice-president.  Col.  ejcecutive  director  of  the  Advertising  namely  that  the  success  of  the  present  retailers  under  price  ocilings  and 

W.  Herron,  Washington  (D.  C.)  Council,  stood  out  as  a  highlight  of  group  operations  could  be  traced  to  urged  the  cooperation  cf  newspapers 

!4r,^  was  re-appointed  third  vice-  the  convention.  Dr.  McClintock  aggressive  selling  methods  rather  than  in  helping  the  retailers  explain  their 

^  luent,  along  with  Irving  C.  Bunt-  gave  a  clear  and  concise  appraisal  of  price  concessions.”  wartime  position  to  the  public.  He 

sn.  Wisconsin  Newspaper  Markets,  how  this  nation  can  be  sold  “total  Qn  frequency  and  volume  discounts,  stated  in  part: 

-litary-treasurer.  Samuel  G.  How-  war”  through  advertising.  agency  men  seemed  to  prefer  a  sliding  “I  have  special  reason  to  be  grateful 

•d,  Minneapolis  Star-Journal  and  Ad  Council  Program  Told  , 

He  told  how  the  Advertising  Coun- 

AuWv  Mo...  branches  advertising,  including 


8 


for  this  opportunity  to  send  a  message 
directly  to  the  Newspaper  Advertising 
Executives  of  America. 

“Your  work  in  advertising  has  long 
been  focused  on  the  problem  of  help¬ 
ing  retailers  make  sales  to  their  cus¬ 
tomers,  and  helping  customers  buy 
from  the  retailer.  Newspaper  adver- 
ing,  in  this  way,  plays  an  important 
role  in  ‘lubricating’  the  relationship 
between  retailer  and  customer,  in 
keeping  it  smooth  and  easy-working. 

“Important  as  this  was  in  times  of 
peace,  it  was  never  so  important  as  it 
is  today.  Under  Price  Control  Regula¬ 
tions,  the  retailer  and  his  customer 
find  themselves  faced  with  new,  with 
unfamiliar  conditions  of  doing  busi¬ 
ness.  Every  retailer,  every  customer 
in  every  community  in  the  nation  is 
affected. 

‘The  change  presents  many  tough 
problems  to  the  retailer.  Some  may 
seem  almost  as  tough  as  the  job  given 
to  our  armed  forces — and  Aere  are 
no  medals  in  sight  for  the  retailer,  at 
that.  That  is  why  he  now  needs  all 
the  help  that  newspapers — and  news¬ 
paper  advertising  specifically — can 
give  him.  He  has  so  many  new  things 
to  explain  to  his  customers.  May  I 
hope  that  you  gentlemen,  and  the 
skilled  men  on  your  staffs,  will  help 
show  the  retailer  just  how  he  can 
explain  them;  just  what  he  can  say 
about  the  why,  the  what,  and  the 
how  of  Price  Controls,  as  it  relates 
to  his  business,  in  advertisements 
published  over  his  name,  or  in  what¬ 
ever  other  material  you  can  suggest. 

Hopes  to  See  Ads 

“For  many  years,  you  gentlemen 
have  helped  the  retailer  explain  him¬ 
self  to  the  public.  Today — he  needs 
that  help  more  than  ever,  for  his  own 
sake,  and  for  the  sake  of  all  of  us. 
That  is  why  I  hope  I  may  soon  see 
exhibits  of  advertisements  signed  by 
retailers  which  you  helped  to  inspire; 
messages  that  will  go  a  long  way  to¬ 
ward  creating  public  understanding 
of  the  price  control  program — the 
understanding  we  must  have  if  we 
are  to  continue  full  speed  to  victory, 
and  to  the  victories  of  peace  after 
that.” 

While  the  first  day  and  a  half  were 
devoted  to  retail  advertising  prob¬ 
lems  under  OPA  regulations,  NAEA 
members  were  exposed  to  the  adver¬ 
tising  agency  viewpoint  in  an  address 
delivered  by  Walter  J,  Weir,  vice- 
president,  Lord  &  Thomas,  New  York, 
at  the  Monday  luncheon.  Speaking  on 
“The  Place  of  the  Newspaper  To¬ 
day,”  the  L  &  T  copy  chief  warned  of 
the  impending  dangers  of  too  much 
government  control  of  business  and 
pleaded  for  private  enterprise  to  con¬ 
tinue  its  advertising  investment  in  or¬ 
der  to  maintain  its  consumer  fran¬ 
chise  and  to  keep  our  democratic  form 
of  government. 

Mr.  Weir,  famous  for  his  “Let’s  Get 
Fighting  Mad”  message  of  a  few 
months  ago,  painted  a  none  too  hope¬ 
ful  picture  for  advertising  and  the 
free  enterprise  system  after  the  war, 
if  private  business  does  not  measure 
up  to  its  present  responsibility. 

Aside  from  the  uncertain  business 
outlook,  advertising  today  has  to 
overcome  social  and  governmental  ob¬ 
stacles,  Mr.  Weir  stated.  He  told  his 
audience  that  Lord  &  Thomas  is  going 
tc  make  a  continuing  study  of  Ameri¬ 
can  public  reaction  to  advertising  in 
wartime,  in  an  effort  to  steer  adver¬ 
tisers  on  the  right  course  and  to  help 
overcome  their  fear  of  using  paid 
space. 

Newspaper  Influence 

In  this  connection  Mr.  Weir  took  a 
few  sly  digs  at  newspaper  influence  in 
administration  circles,  remarking  that 
seme  advertisers  fear  their  ads  will 
appear  a  little  too  conspicuous  in 
riewspapers  because  of  the  apparent 
unfriendly  feeling  between  the  New 
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be  about  the 


ouvfui.  urc  Same  as  jajt 
At  speakers'  table  C.  G.  Linham,  PortsTrumtli  < 

of  NAEA  Monday  Times,  told  how  his  paper 


luncheon,  left  to  cooperative  advertising  problaj 
rjght:  Henry  Manx,  war  activities  by  selling  the  m« 
in  January  a  “package  of  pa 
including  52  pages,  some  of 
in  color.  These  ads  are  spaced  w 
meet  local  needs  and  cover  all 
of  the  war  effort,  including  the  ^ 
bonds,  draft  information,  etc 
wilteT  'cr  "Pfaff'en".  campaign  was  sold  to  53  merdmui 
berger,  Los  Angeles  3%  days  and  has  resulted  in  a  bea 
understanding  on  the  part  of  refe 
as  to  their  patriotic  duty  durim 
war.  ^ 

Retailers'  Probleni 
NAEIA  members  were  given  a 


Cincinnati  Post, 
chairman  of  retail 
clinic;  Vic  Merson, 
Canton  (O.)  Reposi¬ 
tory:  Col.  Leroy  W. 
Herron,  Washington 
(D.  C.)  Star,  and 


Times. 


Deal  and  the  press.  He  asserted  that  business  to  lose  our  integrity  along 
the  position  of  newspapers  should  be  v/ith  our  linage,”  he  declared. 

clarified  in  the  minds  of  the  public  Don  Bernard,  Washington  (D.  C.)  _ _ 

and  the  administration,  pointing  out.  Post,  skillfully  charted  a  suggested  prehensive  picture  Tuesday  of  the 
foi  instance,  that  one  of  the  four  free-  course  for  newspapers  to  follow  in  facers  difficult  position  under  p_ 
doms  is  “freedom  of  speech.”  He  wartime  by  interpreting  what  such  ceilmgs  by  Fred  Lazarus,  Jr, 
raised  the  question  as  to  what  consti-  terms  as  total  war,  priorities,  ration-  of  the  ^zarus  Department 

■  ing,  freezing  and  price  ceilings  mean  T-  out  the, 

to  newspapers  in  their  relations  with  OPA  order  freeim 

retailers.  Looking  ahead  to  more  Pnees  as  of  kst  March, 
widespread  rationing  of  consumer  ^  ^  have  no 

c?nnof  be  mJnSned^hallTJu 
half  free,”  declared  Mr.  Lazana 
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tutes  freedom  of  press  and  warned 
newspapers  that  advertisers  use  news¬ 
papers  primarily  because  of  their  in¬ 
fluence  in  their  respective  communi¬ 
ties. 

Mr.  Weir  referred  to  his  non-con¬ 
formity  with  Editor  &  Publisher’s 
contention  that  government  paid  ad¬ 
vertising  is  essential  to  the  war  ef¬ 
fort.  Agreeing  in  principle  with  Edi¬ 
tor  &  Publisher  that  wartime  adver¬ 
tising  is  vital,  Mr.  Weir  parts  com¬ 
pany  by  contending  that  business 
should  foot  the  bill  and  thereby  retain 
control  of  advertising,  which  he  in¬ 
sists  is  the  key  to  a  free  economy. 

He  concluded  by  stating  that  the 
greatest  investment  American  business 
can  make  is  its  continued  use  of  ad¬ 
vertising,  including  newspapers. 

The  retail  clinic,  under  the  direc¬ 
tion  of  Henry  W.  Manz,  Cincinnati 
Post,  proved  to  be  a  gold  mine  of  ideas 
for  wartime  advertising  linage.  The 
discussions,  plus  the  exhibit  of  1942 
linage  builders,  as  represented  in  the 
display  material  furnished  by  G5 
newspapers,  offered  concrete  evidence 
that  necessity  is  the  mother  of  inven¬ 
tion  in  newspaper  advertising  today. 
The  exhibit  was  arranged  by  Aubrey 
F.  Murray,  New  Orleans  Times 
Picayune. 

Samuel  G.  Howard,  Minneapolis 
Star-Journal  and  Times,  led  off  with 
a  rapid-fire  survey  of  the  retail  ad¬ 
vertising  situation,  pointing  out  that 
newspaper  solicitors  must  give  new 
ideas  and  reasons  for  advertising  to¬ 
day. 

“We  must  not  allow  our  advertising 
salesmen  to  become  soft  in  cities 
where  retailers  are  having  little  trou¬ 
ble  selling  merchandise,”  said  Mr. 
Howard. 

Warns  of  “Chisolors” 

Roger  Burrows,  Akron  Beacon  Jour¬ 
nal,  took  occasion  to  warn  newspapers 
against  “chiselers”  who  may  seek  spe¬ 
cial  consideration  in  their  continu- 
ar.ee  of  advertising  in  cities  where 
some  advertisers  have  been  forced  to 
reduce  their  volume.  “It  is  not  good 


stores  as  anxious  to  advertise  for  cou¬ 
pons  as  for  dollar  sales.  Do  some 
thiriking  about  it  now.”  Retail  ad¬ 
vertising  must  become  more  institu¬ 
tional  in  character,  he  said. 

Grant  Stone,  Cleveland  Press,  of¬ 
fered  suggestions  to  improve  adver¬ 
tising  volume  from  department  stores, 
specialty  shops,  etc.  He  pointed  out 
that  merchants  in  Cleveland  are  now 
displaying  and  advertising  fall  mer¬ 
chandise,  including  fur  coats.  He 
urged  greater  attention  to  the  high 


He  also  opposed  the  proj 
government  subsidy  of  rei 
serting  “business  does  not  want 
hat  in  hand,  bearing  a  tin 
government.”  Yet  he  warned 
the  freeze  is  not  absolute  for 
ments  of  our  economy,  infUtiaB»| 
not  be  avoided  and  the  public  4] 
suffer  along  with  retailers.  Ht 
spoke  against  the  proposed  inwnJ 
control  planned  by  OPA  expUE 


that  such  an  order  will  merest 


school  boy  and  girl,  now  earning  in  consumer  hoarding  and  mean 

_ i:— _  _ 1  1 _ _  aI _ i_  _ a.-i.  •  V 


spending  money  and  buying  more 
clothes.  Tire  and  auto  supply  shops 
are  swinging  to  department  store 
items,  he  said,  with  less  emphasis  on 
circular  advertising  and  more  effort 
in  newspapers. 

Food  Acceanft  at  Natleaol 

The  automobile  has  been  the  most 
acute  competitor  to  other  lines  of  mer¬ 
chandise,  according  to  J.  Garrett  Noo¬ 
nan,  Louisville  Courier -Journal  and 
Times,  who  sees  in  gas  rationing  and 
reduced  motor  delivery  service,  a 
harvest  time  for  furniture  dealers, 
jewelers,  druggists  and  grocers.  In 
the  discussion  on  food  advertising,  it 
v/as  reported  that  the  Madison  Wis¬ 
consin  State  Journal  has  turned  over 
food  accounts  to  the  national  depart¬ 
ment,  which  is  in  a  better  position  to 
track  down  advertising  allowances  on 
such  products. 

H.  H.  MacLean,  Scripps-Howard 
Newspapers,  gave  a  comprehensive 
outline  of  the  retail  chain  situation, 
based  on  a  study  of  18  S-H  citie's. 
Fifty  per  cent  of  all  retail  advertising 
in  these  cities,  including  all  newspa¬ 
pers,  comes  from  chain  stores,  he 
stated.  Of  the  chains  answering  his 
survey,  seven  indicated  they  wou’-i 
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ruin  of  thousands  of  retailen.  |j 
favors  rationing  in  preference  ti 
ventory  control. 

Wroe  Alderson,  business  cixudtR 
to  Leon  Henderson,  OPA  chid, 
that  OPA  is  endeavoring  to  keep  i 
vertising  and  selling  in  the  praflt' 
program  and  predicted  that  mupi| 
velopments  are  likely  in  the  i 
future  which  may  change  theielij 
ers’  views  regarding  OPA. 

He  also  endeavored  to  dispel  frl 
impression  of  hostile  attitude  toirive  Cor 
advertising  and  selling  on  the  pirf” 
OPA.  As  a  former  Curtis  PuWfa 
Company  executive,  Mr.  Adenoee-] 
dared,  “I  have  yet  to  find  anyone  !?■ 
ing  to  do  anything,  as  far  as  OP.tij 
concerned,  but  trying  to  make  his 
tribution  to  winning  the  war.  lis] 
Henderson  and  others  believe 
advertising  and  selling  are  not  41 
vital,  but  have  an  important  peBwatul.it 
play  in  the  program  that  Hende«Jair  of 
is  trying  to  administer.” 

Attacks  Linage  FigirM 
Newspapers  can  help  in  ^  W 
gram  by  keeping  the  sales  P® 
view  in  the  forefront  during  this 
period,  he  added,  suggestiig 
newspapers  urge  merchants  to  8<!^r 
tise  and  merchandise  their  costet* 


ing  prices,  emphasizing  they 
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do  more  advertising  in  1942  than  last  -  -  -  .u. 

year,  12  reported  they  would  use  less  ‘"g  down  the  prices  in  the  conso^  ^ 
space  and  11  said  their  volume  would  favor.  Henderson  has  not  ay 

the  laws  of  merchandising,  ass^wne  ti 
Mr.  Alderson.  . 

Tuesday  morning’s  session 
along  smoothly  until  J.  Franks 
advertising  counsel  for  Gannett!** 
papers,  arose  to  speak  on  the 
nel  problem.  Departing  J 

ject  at  the  outset,  Mr.  Dulu . 

occasion  to  decry  “the  parade  0‘-f^pected 
losses”  as  reported  monthly  by 
Records  in  Editor  & 
misleading  and  dangerous  not  , 

the  morale  of  national  ^°'^‘“*Jtrectn 
using  newspapers,  but  to  ow 
sales  staff,”  said  Mr.  Duffy, 
ommended  that  BIditor  & 
discontinue  for  the  duration  tbe  ^ 
_  lication  of  monthly  linage  conip*™^ 

Attending  NAEA  convention,  left  to  right:  Sid  Phillips.  Columbus  Ohio  State  Journal;  with  the  previous  period  ^ 

S.  W.  Postlewaite,  Hammond  (Ind.)  Times;  Howard  Story,  Story,  Brooks  and  Finley;  d.  W.  Fleck.  Detroit 
Stacy  Bowman,  South  Bend  (Ind.)  Tribune;  Frank  Westcott,  Gary  (Ind.)  Post-Tribune;  Mr.  Duffy  of  adopting  an  j-jja 

Earl  Maloney,  Peoria  (III.)  Journal-Transcript;  and  W.  F.  Dagon,  Springfield  Illinois  attitude  in  advocating  the 
State  Journal  and  Register.  (Continued  on  page 
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OR  JUNE  2  0,  1942 

;;irculation  Meetings  Warned 
digger  Problems  Will  Come 

Coast  Conventions  Told  More  Revenue  and 
New  Economies  Are  Needed  .  .  .  Stodghill 
Honored  . . .  Sullivan  ICMA  President 

By  CAMPBELL  WATSON 


reau.  gave  labor's  view  of  today’s  sit¬ 
uation.  He  urged  a  ban  on  stalling  on 
contract  negotiations,  saying  “this  is 
not  time  for  either  side  to  take  ad¬ 
vantage  of  the  war  for  anything  bring¬ 
ing  only  immediate  good.” 

Mr.  Healy,  of  Passaic,  told  of  trans¬ 
portation  problems  which  have 
brought  into  circulation  use  every 
type  of  vehicle,  with  the  Newark  Eve¬ 
ning  News  even  chartering  three  street 
cars  at  $8  an  hour  to  aid  distribution. 
Jack  Estes,  Dallas  News,  gave  an  off- 
the-record  discussion  of  ODT  mea¬ 
sures  and  Phil  M.  Knox,  Oakland 
Tribune,  gave  the  legislative  side  of 
the  forum  on  Federal  and  State  regu¬ 
lations. 

Differences  of  views  on  circulation 
price  boosts  came  into  the  forefront  in 
the  Tuesday  morning  session  when 
Mr.  Cowan,  delivering  the  president’s 
message,  declared  his  views. 

“I  personally  feel  that  price  in¬ 
creases,  if  too  high,  are  invitations  to 
trouble.  Every  time  a  newspaper 
raises  its  rate  it  widens  the  avenue 
into  which  new  papers  can  slide, 
and  elimination  of  all  frills,  knowledge  Don’t  forget  cities  where  competition 
of  the  cost  of  every  factor  and  the  already  has  developed  from  unsus- 
definite  dollar  value  of  each  copy  of  pected  sources,”  Mr.  Cowan  said,  men- 
the  paper.  He  pointed  out  that  Cleve-  tioning  publications  started  by  grocers, 
land  has  added  circulation  despite  dis-  chain  stores  and  others.  He  also  re¬ 
continuation  of  corner  salesmen  and  ferred  to  radio  competition,  noting 
emphasized  that  “the  circulation  man-  that  a  radio  plant  nearly  always  is 

ager's  job  today  is  more  important  paid  for,  a  newspaper  plant  rarely  is. 

than  the  advertising  manager’s.”  During  a  Pacific  Coast  radio  shutoff 

Newsprint  Economy  Emphasized  *®sted  ^roughout  the  night  until 

j  *  r  1  u  ^  a.m.,  one  Coast  daily  sold  85,000  ex- 

Discard  wasteful  practices  which  Cowan  said  by  way  of 

may  ^come  almost  criminal  in  war-  showing  present  competition  to  news¬ 
time,  urged  James  H.  Shryock,  man-  pajjers 
aging  director.  Audit  Bureau  of  Circu-  w 

1  ,•  i.T*  •  j  4  ,  j  Work  Now  on  Highest  Plane 

lations.  It  is  your  duty  to  do  your  ’  ■ 

utmost  to  preserve  a  free  press  now  .  Cowan  credited  the  War  Starnp 
and  after  the  war.  I  am  confident,  ^cfivity  conducted  by  Mr.  Stodghill 
come  what  may,  we  can  lick  it  if  our  with  bringing  circulation  work  to  its 
standards  are  advanced.”  Other  all  time 

In  Hiscissinu  new.snrint  Mr  .lae  Were  made  in  sales  volume  and 

in  revenue  return,  he  said,  giving 
publishers  everywhere  a  realization  of 
the  growing  importance  of  circulation 
revenue  as  today’s  “sweetheart  of  the 
profit  column.” 

Removal  of  the  corner  boys  and 
wide  adoption  of  the  Cleveland  plan 
was  predicted  “as  the  years  go  by,” 
with  other  problems  including  frozen 
prices  and  “more  circulation  price  ad¬ 
vances  than  in  any  other  period.” 

The  Miami  (Fla.)  Daily  News  of  the 
Southern  Association  received  the 
plaque  for  the  best  newspaper  boy 
promotion.  The  convention  was  ad¬ 
vised  that  the  studies  in  vocational 
guidance  for  carriers  are  being  con¬ 
tinued  at  Stanford  University. 

Jabe  Casaday,  San  Francisco  Ex¬ 
aminer,  chairman  of  the  entertainment 
committee,  read  an  appeal  from  Joe 
E.  Brown,  film  star,  for  air  mailed 
newspapers  for  troops  in  Alaska. 

W.  J.  Harrison,  veteran  Los  An¬ 
geles  circulator,  was  toastmaster  at 
the  annual  dinner  gathering,  addressed 
by  California’s  attorney  general  Earl 
Warren.  A  series  of  acts  from  San 
Francisco  shows  and  night  clubs  cli¬ 
maxed  the  entertainment. 

In  a  resolution  thanking  Mr.  Stodg¬ 
hill  and  his  newspaper  advisory  com¬ 
mittee  and  the  Philadelphia  Bulletin 
for  inaugurating  and  promoting  the 
sale  of  War  Stamps  through  newspa¬ 
per  boys  it  w’as  pointed  out  that  since 
September.  1941,  885  newspapers  and 
more  than  300,000  boys  have  sold  more 
than  320,000.0()0  Defense  Stamps  in  47 
states  and  Hawaii. 

The  convention,  through  President 
Cowan,  extended  congratulations  for 
performance  of  their  duties  upon  Paul 
G.  Lawson.  Clarksburg  (W.  Va.)  Ex¬ 
ponent  Telegram;  G.  E.  Carvell,  St. 
Louis  Post-Dispatch;  and  Harry  Cul- 
lis.  Chester  (Pa.)  Times.  Mr.  Cowan 
paid  special  tribute  to  Vice-President 
Sullivan.  It  was  voted  to  hold  the 
1943  convention  in  Cleveland. 
(Continued  on  page  26) 


into  the  hands  of  North  newsboys  became  salesmen  of  War  tion  situation  with  any  degree  of  op- 

_  In  addition.  News-  timism.  They  are  wholeheartedly  in 
V  i  t  h  paper  Boy  Week  next  October  will  be  support  of  doing  what  is  necessary  to 
their  marked  by  an  attempt  to  sell  a  mini-  win  the  war,  but  skeptical  to  what  this 
re-  mum  of  $5,000,000  in  stamps  through  need  would  create.  Needs  of  economy 

were  stressed  again  and  again. 

Mr.  O’Rourke  described  the  Cleve¬ 
land  plan  and  advocated  analyzation 


Americans  today  Savings  Stamps. 

B  assumed 

new  vigor 
increased 

sponsibilities  as  carriers, 
the  International  Surveys 

Circulation  Survey  after 

Managers  Asso- 

ciation  and  thr^  Western  Confei 
regional  orgam-  g^d  Califo 

z  a  t  i  o  n  s  con-  jQj,g  ghowec 
eluded  conwn-  multitudino 

tions  here.  of  their  new  di 

-  analyzed  today  s  finally  bei 

Howard  Stodghill  challenges  and  ^ jon  they  have 
heard  repeated  one 

irTii.'igs  that  tomorrow  s  would  be  jjnued  quality  j 
ten  greater.  They  accepted  as  an  The  circulatoi 
[^■^rtunity  the  assignment  of  sup-  Clarence  R.  Li 
an  increased  proportion  of  Francisco  Exam 
taw.per  revenues  and  simultane-  icMA:  “Editor 
;s!y  economizing  to  limits  never  be-  advertisin_ 

:e  dreamed.  priced  advertising,  but,  if  there  isn't  a 

Indicative  of  troubles  which  have  good  circulation  man  to  see  that  peo- 
eset  circulators  during  the  past  year,  pie  get  the  paper,  it’s  all  like  throwing 
■rir  closing  session  brought  news  of  a  kiss  in  a  dark  room  to  a  girl  who 
buse  Ways  and  Means  Committee  isn’t  there.” 
ition  jeopardizing  second  class  mail  Outstanding  problems  confronting  told  of  St.  LouLs  Globe-Democrat 

ites.  The  convention  went  on  record  the  circulators  in  meeting  that  part  practices  which  will  enable  a  $50,000 
;  o^wsition  to  an  increase  in  second  of  Mr.  Lindner’s  description  that  rated  saving  in  newsprint  this  year,  or  112 
mail  rate  and  authorized  its  them  as  equal  to  all  occasions  were  in  tons  of  newsprint  monthly.  He  said 
ffieers  to  take  action  in  opposition  to  the  fields  of  government  regulations,  no  matter  what  size  the  plant,  there  is 
be  Congressional  proposal.  especially  transportation;  in  econ-  some  waste  in  newsprint  that  should 

Stodakill  Honored  omies,  particularly  wartime  necessi-  be  saved  to  aid  the  war  effort, 

tr  JO.  j  Lii  r.1.1  j  1  u-  E>  1  lies;  in  supplies,  chiefly  newsprint;  Solve  the  newsprint  problem  by 

Howard  Stodghi  1,  t  p  ta  u  -  prices,  both  of  newspapers  and  clear  thinking,  advised  the  retiring 

run.  was  crown  is  years  ou  commodity  price  ceilings.  Most  president,  Mr.  Cowan.  There  may  be 

un  ng  rnember  an  presen  ®  ^  discussed  of  them  all  was  ODT  Order  plenty  of  basic  supplies,  but  labor  is  a 

s  ver  p  aque,  in  a  prece  en  -s  a  -  ^  came  in  for  no  official  ac-  vital  factor  in  Canada  today,  he  noted, 

(ring  acuon.  convention  floor.  Unof-  Then  come  the  bottlenecks  of  trans- 

Retiring  president  Ralph  B.  Cowan,  flcially  circulators  appreciated  the  re-  portation,  of  priorities  for  vital  mili- 
'oronto  Star,  received  a  plaque,  con-  cisions  in  ODT  6,  but  it  appeared  tary  needs,  and  of  electric  power, 
ntulations  on  a  year’s  activity,  and  a  ggger  for  specific  rulings  in  writing  on  Included  in  solutions  is  elimination 
^  of  cowboy  boots  from  the  Texas  many  points.  Decisions  also  have  of  unnecessary  consumption,  he  said, 
.iKulation  Managers  Association,  cleared  many  disturbing  points  about  saying  a  New  York  newsdealer  gave 
<ibe  Casaday,  San  Francisco  Exam-  qDT,  it  was  generally  felt,  but  cir-  him  a  list  of  34  new  publications 
present^  with  his  own  golf  culators  were  worried  about  their  which  have  appeared  since  Pearl  Har- 
for  his  ability  on  the  links  and  ^loral  obligation  to  contract  carriers  bor.  But  newspapers  can  expect  cur- 
Br  his  work  as  convention  entertain-  coming  under  ODT  4.  The  general  tailments,  he  warned,  describing  Eng- 
B«it  chairman.  feeling  was  that  definitions  of  “Cal-  land’s  move  when  other  factors  cut 

M.  G.  (Matt)  Sullivan,  general  cir-  endar  day”  and  “retail”  are  particu-  supplies. 

uiation  director  for  Gannett  News-  larly  needed.  Sam  Kagek,  Pacific  Coast  Labor  Bu- 


Among  circulation  association  officials  at  San  Francisco  were,  left  to  right,  Al  Wester- 
gren.  Twin  Palls  (Ida.)  Times-News,  newly  elected  president.  Pacific  Northwest  Circula¬ 
tion  Managers  Association;  Clem  D.  O'Rourke,  Cleveland  Press,  chairman,  ICMA;  Matl 
G.  Sullivan,  Gannett  Newspapers,  newly-elected  ICMA  president,  and  E.  F.  Baldwin 
Salt  Lake  City  Tribune-Telegram,  advanced  to  first  vice-presidency  of  the  PNCMA, 
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THE  ADVERTISING  SURVEY 


Full  Page  Newspaper  Ads 
Aid  N.  Y.  Bond  Drive 


By  R.  M.  DOBIE 


NEW  YORK  advertising  men  showed 
the  country  this  week  how  war 
bonds  should  be  advertised. 

Using  the  same  technique  as  on  big 
commercial  accounts,  the  group  of 
expert  agency,  advertiser,  and  media 
men  made  sophisticated  New  Yorkers 
take  notice  as  they  backed  up  a  war 


or  another,  will  be  an  essential  part  Everything  is  in  readiness  for 
of  all  future  bond  drives.  start  of  the  fat  drive.  All  th^'J 

If  other  cities  copy  the  New  York  needed  is  the  official  okay  fro*w 
war  pledge  campaign,  using  the  space  salvage  section  of  WPB.  ** 

pool  system  and  putting  control  of  Newspapers  cn  the 
the  advertising  in  experienced  hands, 
and  if  they  meet  with  similar  success, 
the  Secretary  of  the  Treasury  will 
have  further  proof  that  paid  adver¬ 
tising  is  the  answer  to  many  of  his  handling  the  account,  h^  expla^ 
pioblems.  newspaper  representatives  that  j 

Samuel  D.  Fuson,  vice-president,  paid  ads  are  not  being  held  ove  ^ 
Arthur  Kudner  Inc.,  is  Director  of  heads  of  the  newspapers  to  force 


cn  the  fat  sahk 
campaign  list  will  be  asked  to* 
tribute  one  ad  as  their  part  in  i 
drive. 


Kenyon  &  Eckhardt,  the  anj 


pared,  it  could  be  directed  from  head¬ 
quarters  by  men  who  know  their  busi-  _ 

ness,  without  interference  from  well  Information  for  the  Treasury  s  New  into  the  donation.  It  points  out  ^ 


This  is  one  of  the  full  paqe  ads  in  New 
York  newspapers  which  supported  the  War 
Bond  Pledge  Campaign.  This  particular 
ad  was  sponsored  by  the  Book-Of-The- 
Month  Club. 


bond  pledge  campaign  with  hard-hit¬ 
ting  ^11  page  newspaper  ads  which 
they  prepared  and  placed  themselves. 

Since  the  Treasury  provides  no 
funds  for  paid  advertising,  the  cam¬ 
paign  workers  had  to  solicit  the  ad¬ 
vertising  appropriations  from  local 
and  national  advertisers,  including 
drug,  food,  retail,  and  banking  men. 

Sold  Adt  by  Moil 

Most  of  the  solicitations  were  by 
mail.  The  big  difference  between  how 
the  job  was  handled  in  New  York 
and  how  war  bond  advertising  has 
been  handled  in  other  sections  is  that 
the  New  Yorkers  pooled  the  dona¬ 
tions  into  one  space  pool  and  used 
it  for  advertising  that  they  prepared 
and  placed  themselves. 

One  of  the  weaknesses  of  most  war 
bond  advertising  is  that  it  is  incon¬ 
sistent. 

When  an  advertiser  who  had  been 
solicited,  begged  off  with  the  excuse 
that  he  was  doing  a  lot  of  commercial 
advertising  and  would  be  glad  to  in¬ 
sert  a  box  on  war  bonds  or  give  over 
part  of  his  regular  ad  to  the  drive, 
the  campaign  men  said  “no  thanks’’ 
and  went  on  to  the  next  prospect. 

They  wanted  the  money,  but  with¬ 
out  strings.  And  they  got  it,  to  the 
tune  of  about  $150,000. 

While  the  solicitations  were  in  prog¬ 
ress,  a  group  of  top-flight  agency 
copywriters  got  to  work  on  a  series 
of  ^11  page  ads. 

Professional  artists,  including  the 
famous  William  Steig,  contributed 
their  talents,  and  agency  media  men 
fixed  up  a  newspaper  schedule,  using 
all  daily  papers  in  New  York. 

Thus,  once  the  campaign  was  pre¬ 


meaning  parties  who  might  be  willing 
to  contribute — provided  they  could 
advertise  their  own  way. 

The  object  of  the  campaign  was  to 
secure  pledges  for  a  percentage  of 
the  regular  salaries  of  New  Yorkers. 
The  actual  drive,  with  “Minute  Men’’ 
calling  from  door  to  door  to  get  the 
pledges,  was  packed  into  an  eleven - 
day  period,  from  June  14  to  24. 

However,  the  first  full  page  ads  be¬ 
gan  to  appear  in  staggered  schedules 
from  June  3.  There  preliminary  ads 
had  a  two-fold  purpose  (1)  to  enlist 
Minute  Men  for  the  drive  and  (2) 
warm  up  the  consumers  to  the  pledge 
they  would  be  asked  to  make. 

When  the  campaign  officially  opened 
June  14,  with  Minute  Men  making  the 
rounds,  full  page  ads  in  all  the  New 
York  newspapers  prepared  New  York¬ 
ers  for  their  visits  and  backed  up 
their  appeal  for  signatures. 

Consistent  Advertising 

Instead  of  appearing  infrequently 
and  haphazardly  as  they  might  have 
done  if  the  space  pool  had  not  been 
organized,  the  full  page  ads  were  well 
timed,  running  consistently,  just  at 
the  time  when  they  were  needed. 

The  newspaper  ads  were  supported 
with  5,000  subway  posters,  17,000  car 
cards,  and  90,000  window  cards,  and 
radio  time. 

Contributors  to  the  campaign  had 
their  choice  of  having  their  name  ap¬ 
pear  under  one  of  the  full  page 
spreads  provided  of  course  their  dona¬ 
tion  covered  the  expense  of  the  ad, 
or  they  could  combine  with  other 
contributors,  generally,  in  the  same 
field,  in  sponsoring  one  of  the  ads 
jointly. 

As  part  of  their  contribution  to  the 
campaign,  newspapers  offered  special 
rates  provided  the  sponsors  of  the  ads 
remained  anonymous.  Agencies 
waived  the  usual  15%  commission. 

In  no  case  were  the  sponsors  al¬ 
lowed  to  dominate  the  ads  or  put  in  a 
commercial  plug.  Their  recognition 
was  limited  to  a  line  at  the  bottom  of 
the  page,  reading:  “This  space  con¬ 
tributed  by 


York  War  Savings  Staff. 

Members  of  the  committee  include: 
John  Anderson,  treasurer,  McCann- 
Erickson;  Herman  L.  Brooks,  presi¬ 
dent,  Coty,  Inc.;  A1  Brown,  advertis¬ 
ing  director,  B^t  Foods;  William  H. 
Howard,  executive  vice-president,  R. 
H.  Macy  &  Co.;  Thomas  M.  Keresey, 
Ivey  &  Ellington;  Stuart  Peabody,  ad¬ 
vertising  director,  The  Borden  Com¬ 
pany;  William  Robinson,  advertising 
director,  the  New  York  Herald  Trib¬ 
une;  and  Walter  J.  Weir,  vice-presi¬ 
dent  of  Lord  &  Thomas. 


/ 


Who  Gets  the  Fat  Salvage  Ads? 
ONE  of  the  costliest  lessons  learned 
from  past  salvage  campaigns  is  that 
national  advertising  doesn’t  work  un- 


AN  OPEN  LEHERTO  EVERY 
MEAT  DEALER  IN  THE  STATE 


almost  all  of  the  $500,000  appro-^ 
tion  is  going  into  newspapers  aod^ 
the  ad  whicli  the  newspapcn 
asked  to  contribute  is  not  part  d 
consumer  campaign  itself,  but 
chandising  cooperation  in  the  _ 
an  open  letter  from  the  salva|i 
mittees  to  the  local  butcher, 
ing  the  butcher’s  part  in  the 

No  Profit  for  Koayon  A  Eekkvfi 

Kenyon  &  Eckhardt  is  handlio{i 
drive  without  profit 

The  regular  paid  ads,  all  of  vii 
will  be  direct^  to  the  conr;3 
measure  1,000,  750,  or  550  lin*  TbJ 
will  nin  in  cities  of  50,000  popukj 
or  over  when  75%  of  the  meat  lei 
ers  have  received  the  display  ma:* 
to  be  distributed  by  meat  -«!>«■ 
and  all  other  collection  mai 
completed 

All  dailies  will  be  used  in  (vAn  *1 
town  on  the  list.  The  50,000  pmaWfCnu 
tion  limit  is  not  ironclad.  Sm 
smaller  cities  in  sparsely  settled 
gions  will  be  included,  and  then  a; 
be  some  exceptions  in  dtia  n 
50,000. 


Ego 

Oi 

Mir 


James 

cars  ad) 


SAVE  WASTE  FATS 


TO  MAKE  EXHOSNES 


Complete  results  of  the  drive  have 
not  been  compiled.  But  preliminary 
results  have  indicated  that  it  has  been 
highly  successful.  'In  the  first  two 
days  more  than  400,000  pledges  were 
counted. 

An  advertising  man  who  has  been 
following  the  war  bond  situation  since 
its  inception,  declares  that  the  New 
York  pledge  campaign  is  particularly 
significant  in  that  it  indicates  Secre¬ 
tary  Morgenthau’s  growing  faith  in 
the  power  of  advertising. 

This  observer  says  that  a  year  ago 
Morgenthau  put  more  stock  in  pub¬ 
licity  than  advertising  and  showed  no 
interest  in  plans  for  such  a  campaign 
as  the  one  just  completed. 

Although  the  Secretary  is  still  un¬ 
willing  to  pay  for  war  bond  advertis¬ 
ing  from  the  Treasury’s  pocketbook, 
he  has  at  least  come  around  to  recog¬ 
nizing  that  advertising,  in  one  form 


This  is  fha  ad  which  newspapers  on  the  fat 
salvage  campaign  list  have  been  asked  to 
contribute  as  their  part  in  the  government 
sponsored  drive.  It  is  signed  by  the  chair¬ 
men  of  the  state  and  local  salvage  com¬ 
mittees. 


"Stomping"  Out  Hitler 
THE  advertising  department 
Fitchburg  (Mass.)  Sentivl 
sents  a  new  twist  in  war  bondiiv^ 
tising.  On  a  full  page  ad, 
sold  to  the  Red  &  White  Food 
the  paper’s  artist  drew  crude 
fective  sketches  of  the  faces  of 
Hirohito,  and  Mussolini  on  a 
ground  of  squares  the  size  < 
savings  stamps. 

Under  the  headline,  “Bla^ 
with  War  Savings  Stamps,”  cc 
citizens  of  Fitchburg  to  buy  e 
stamps  and  paste  them  in  the 
until  the  faces  of  the  three 
are  completely  hidden  by  the 
Then  the  page  and  the  stampi 
redeemed  for  a  $25  bond 
Space  enough  is  left  for  the 
tiser  to  present  some  of  his  m; 
dise  and  list  the  food  stores 
town.  The  idea  was  approved? 
savings  officials  in  the  area. 


Iimti  W. 


imes,  e 
ill,  TL 

r.ct-d 

Warrei 


less  every  town  has  set  up  the  proper 
collection  system. 

Unless  the  salvage  procedure  is 
properly  organized,  the  housewife  is 
liable  to  collect  her  scrap  and  have 
no  place  to  dispose  of  it.  Often  she 
ends  up  destroying  the  salvage  mate¬ 
rial  before  collection  is  made. 

There  are  only  two  solutions.  Hold 
up  the  campaign  until  the  salvage  ma¬ 
chinery  in  every  market  has  been  set 
up,  or,  use  newspapers  and  start  the 
ads  only  in  towns  where  the  proper 
machinery  of  collection  has  been  satis¬ 
factorily  organized. 

The  main  purpose  of  all  these  drives 
is  to  get  the  scrap  material,  now, 
while  it  is  so  urgently  needed.  So 
this  leave  newspapers  as  the  only 
choice.  They  will  get  virtually  all  of 
the  paid  advertising  in  both  the  fat 
and  grease  and  general  salvage  drives. 


BUU:K1M  OUT  With  WAR  SAVMGSS 


■orthwe 


Tb 

h* 'total 

RED  &  WHITE  FOODSI 


■W  bM  M  ■>  Sm|i  iww-ln  Ok  hnk'- 


Cifixani  of  Fitchburg,  Matt.,  ■ 
ad  to  ttamp  out  tha  Aw 


the  1 


11 


eJfOB  JUNE20,1942 

I  CARTOONS  SURVEY  THREATS  TO  AXIS  AND  U.  S.  WAR  NEWS  SITUATION 


1  Q  The  riew  Times  executive’s  father  employe  not  conforming  to  its  policies, 

Q  irOSlS  JT  1110C1  for  30  years  was  vice-president  of  the  V^UXIU  and  could  not  be  required  to  permit 

„  _•  McJunkin  Advertising  Company  ||  X*  H  ■  A  guild  to  have  any  voice  in  its  em- 

J  ■  XlIXlOS#  Chicago  and  at  one  time  he  and  five  /\CtlOIl  ployment  of  anyone  to  take  his  place 

of  his  children  were  in  various  ,  ,  ,  or  to  add  to  the  staff.” 

V  Mirror  Dailies  Dismissed 

2  •  Kelly  has  been  with  the  Mirror  original  judgment  was  modified  to 

Egan  Named  Ad  Manager  "i"®  yf®”-  He  was  in  national  be-  Court  States  ObUgation  to  ®°"}P‘y  direction 

^  fore  taking  over  the  local  post  on  the  •  •  j  e*  •  u  March  3,  1941,  but  that  the  provi- 

Of  Times,  Kelly  New  Mirror.  For  years  he  has  been  asso-  Bargain  m  Good  Faith  sions  of  the  court’s  ruling  requiring 

KGrror  Retail  Ad  Head  dated  with  newspaper  and  magazine  Rests  on  Both  Parties  good  faith  bargaining  “have  been  in 

advertising  and  ad  agencies.  full  force  and  effect  at  all  times  here 

James  W.  Egan,  Jr.,  for  the  last  six  With  Conde  Nast  Publications,  he  New  Orleans.  June  15  —  On  the  material.” 

ears  advertising  director  of  the  New  was  advertising  director  of  Hotise  &  grounds  that  no  case  for  contempt  The  court  held  that  the  guild’s  prof- 
ofk  Doily  Mirror,  has  been  appointed  Garden  and  formerly  was  president  of  was  made  out  the  United  States  Cir-  fered  contract  was  unreasonable  in 

Kelly,  Spline  and  Watkins  Advertis-  cuit  Court  of  Appeals  here  Saturday  that  “the  law  did  not  require  the 

ing  Agency.  For  the  Hearst  organ-  dismissed  a  petition  of  the  National  company  to  agree  to  a  closed  shop  or 
ization,  he  was  New  England  manager  Labor  Relations  Board  asking  that  to  assist  in  the  collection  of  union 
of  Hearst  International  Magazines  and  the  Express  Publishing  Company,  of  dues.  The  company  was  not  required 
was  advertising  manager  of  the  Boston  San  Antonio,  Tex.,  publishers  of  the  to  give  two  weeks’  notice  before  dis- 
American.  Morning  Express  and  Evening  News,  charging  an  incompetent  employe,  nor 

■  be  held  in  contempt  for  alleged  viola-  was  it  required  to  consult  with  the 


The  new  Times  executive’s  father 
for  30  years  was  vice-president  of  the 
McJunkin  Advertising  Company  of 
Chicago  and  at  one  time  he  and  five 
of  his  children  were  in  various 
branches  of  the  advertising  business. 

Mr.  Kelly  has  been  with  the  Mirror 
nine  years.  He  was  in  national  be¬ 
fore  taking  over  the  local  post  on  the 
Mirror.  For  years  he  has  been  asso¬ 
ciated  with  newspaper  and  magazine 
advertising  and  ad  agencies. 

With  Conde  Nast  Publications,  he 


•  --•IJ  employe  not  conforming  to  its  policies, 

TUXIQ  V^OIlXeilipi  and  could  not  be  required  to  permit 

,  •  jr  m  ,  the  guild  to  have  any  voice  in  its  em- 

LCtlOIl  A^aamSt  ployment  of  anyone  to  take  his  place 

,  ,  ,  or  to  add  to  the  staff.” 

)ailies  Dismissed  f 

original  judgment  was  modified  to 

Court  States  ObUgation  to  ®°"}P‘y  direction 

.  .  ^  ol  March  3,  1941,  but  that  the  provi- 

Bargain  in  Good  Faith  sions  of  the  court’s  ruling  requiring 

Rests  on  Both  Parties  good  faitu  bargaining  “have  been  in 

full  force  and  effect  at  all  times  here 
New  Orleans.  June  15  —  On  the  material.” 

ounds  that  no  case  for  contempt  The  court  held  that  the  guild’s  prof- 


GuffoV  UrCTGS  court’s  order  for  collective 

-  ,  ^  ,  ,  bargaining  with  the  San  Antonio 

Ignonng  Opposition  Newspaper  guild. 

Washincton,  D.  C.,  June  15— Sena-  The  petition  was  filed  against  the 
tor  Joseph  F.  Guffey  of  Pennsylvania,  publishing  company  and  Frank  G. 
has  suggested  to  his  colleagues  that  a  Huntress,  president,  and  Thornton 


be  held  in  contempt  for  alleged  viola-  was  it  required  to  consult  with  the 
tion  of  the  court’s  order  for  collective  guild  as  to  his  replacement.  The  ob- 
bargaining  with  the  San  Antonio  ligation  resting  upon  the  company  was 


not  to  discharge  an  employe  for  union 


The  petition  was  filed  against  the  activities  of  advocacy  of  collective  bar¬ 
publishing  company  and  Frank  G.  gaining.” 


has  suggested  to  his  colleagues  that  a  Huntress,  president,  and  Thornton  Decision  by  Judges  Rufus  E.  Foster, 
good  method  for  maintaining  their  per-  Hall,  secretary.  Violation  of  the  Edwin  R.  Holmes  and  Leon  McCord 

spective  and  sense  of  values  is  “not  court’s  decree  of  May  7,  1940,  as  was  delayed  pending  action  in  the 

to  read  the  newspapers  that  were  modified  June  17,  1941,  enforcing  the  A  H.  Belo  case  by  the  U.  S.  Supreme 

against  you.”  board’s  rule  on  collective  bargaining.  Court  “so  that  the  parties  might  be 


W.  Egan,  Jr.  Warran  Rally  spective  and  sense  of  values  is  “not  court’s  decn 

to  read  the  newspapers  that  were  nKxlified  Jun 
dvertbing  manager  of  the  New  York  against  you.”  board’s  rule 

‘"ws,  effective  immediately,  Harold  The  Pennsylvanian  attributed  that  was  charged. 


Times  business  manager,  an-  practice 


iinced  this  week. 


Coolidge, 


Warren  Kelly,  local  advertising  ignored. 


part  of  his  plea  that  press  criticism  be 


Guild  Uuruaaonablu 

Calling  the  proposed  contract  sub- 


^rr.ger  of  the  Mirror  for  the  last  “The  enmity  of  the  press,  while  it  ""*«ed  by  the  guild  “in  several  re- 

JofS  adv^i^r^Sl  W®R  Ss^riwTiSe^^^inSen^^  theTbS"ion  to  barga^rin  g^d  Concluding,  the  opinion  said:  “Edi- 

earst^lv  have  rested  upon  the  guild  as  well  as  tors  and  reporters  and  other  members 

,  r  on  the  company  of  the  editorial  staff  of  the  newspaper 

K.lly  Former  Ag.ucy  Hoad  The  circuU  court  said,  “The  only  -®  of  the  intelligentsia  and  it  must 

A  Mtive  of  Chicago  and  a  member  ...  .  never  known  anv  columnist  Question  presented  for  decision  is  assunied  that  they  knew  that  vari- 
»  family  of  advertising  executives,  ,  laree  newenaner  or  chain  who  whether  the  company  endeavored  to  ous  provisions  of  the  proposed  contract 
•  Egan  has  been  in  the  newspaper  ,  .  .  some  coincidence  faith-  bargain  in  good  faith  with  respect  to  would  be  unacceptable  to  the  com- 

fully  mlrro^r  the  prejudices  and  opin-  rates  of  pay,  hours  of  employment  P^uy- 
»  toucated  at  Loyola  Academy  and  ..  Senator.  “I  and  other  conditions  of  employment  in 

h  think  the  least  we  can  ask  of  the  press  conformity  to  the  judgment.  FREE  COPIES  FOR  ARMY 

m  he  jomed  the  Chicago  Her-  jg  gg^j  ^  Washington  as  com-  “In  deciding  that  question  we  are  TvTERNATiONAr  Falls  Minn  T,.n.» 


better  advised  as  to  the  kind  of  wages 
and  hours  contract  which  may  or  may 
not  be  entered  into,  in  keeping  with 
the  Fair  Labor  Standards  Act  of 


FREE  COPIES  FOR  ARMY 


-  ---  - - ....  J5  wasnmgion  as  com-  u.ai.  wc  aic  TvTraMATrnwAT  Faho  t...... 

xomtw  as  an  advertising  sales-  mentators  and  analysts  men  of  suffi-  entitled  to  draw  our  own  conclusions  15  With  a  combined  ’cimilation  of 

remamins  there  six  vears.  Be-  _ a _ a...:a..  from  tbe  facta  in  fbo  record  _ Wim  a  combmed  circulation  of 


,  remming  there  six  years.  Be-  cient  maturity  and  judgment  to  know  from  the  facts  in  the  record.  o  ^  Dailn  Joumnl  here  baa  ea 

.f*®  several  thg  potentialities  for  good  or  evil  of  “The  publication  of  a  daily  news-  tablished  a  new  hicb  in  war  effort 

^  Chicago  con-  newspaper  white  space  they  use.  paper  is  a  business  peculiar  to  itself,  j.g  £  conies  or  one 

with  mavarine  mibliabino  and  n—i _ -It  1 _ T*  roadiu,  onnaron*  Aka*  "®°‘®  ^  rree  copies,  or  one- 


Ifr"  &IS^went^r‘"^'®"*  v'  •  "Of  ®’'®““  ”  ’  ouMts  policies.  tion"to"Vrovldtor^^^Tcem^^^^ 

*  wi^LaW  -  Hew  Yoric  in  nFmiufpQ  D  M  The  company  could  not  be  corn-  news  of  their  home  town.  Publisher 

_  ffOT  of  Ak  ^  g®ueral  advertismg  A.  M.  BECOMES  P.  M.  pelled  to  employ  anyone  m  its  edi-  Don  Chase  believes  this  service  per- 

Rc^ftf  u  8eu«ral  management  The  Fort  Lauderdale  (Fla.)  Times  tonal  department  who  was  incom-  forms  an  additional  function  of  good- 

‘  Hearst  Newspapers,  and  that  started  on  April  11,  1940  as  a  petent  or  unwilling  to  conform  to  the  will  and  advertising  promotion  for 

If  1^  advertising  director  morning  paper,  will  change  over  to  policies  of  the  paper.  The  company  thousands  of  potential  tourists  for  this 


throughout  the  United  States.  In  addi¬ 
tion  to  providing  servicemen  with 
news  of  their  home  town.  Publisher 
Don  Chase  believes  this  service  per- 


fbe  Daily  Mirror. 


an  evening  paper  June  15. 


would  have  the  right  to  discharge  any  border  territory 


12  EDITOR&PUBL  I  SHE:  f 

War  Problems  to  Occupy  DeUvery  Union 

**w^*^***Bi#  fcw  Of  the  management’s  ability  to  pay,  TT  ii 

■!  ^--2U  O Loevinger  said  in  his  award,  QylllCGrS  nGlCl 

111  Til  111  1^1  V  ^  ^iTl  ly  Qn  T1  ^iTl  “There  is  no  evidence  from  which  it 

UXAVA  \m^\JXL  V  CXXLIV/XX  be  inferred  that  the  increase  in  P^r  FvtftHlrtri 

the  actual  wages  requested  by  the  *  J-jJVlwl  llVyli 

DEINVER,  Colo.,  June  16 — The  ninth  advisor  for  the  War  Production  Board;  guild  to  offset  the  rise  in  the  cost  of  Harry  Waltzer  42  h 

annual  international  conventions  of  and  Noah  A.  Atler,  temporary  chair-  living  will  endanger  the  financial  th®  Nnurcnarw.,-’  m 

the  American  Newspaper  Guild  and  man  of  the  Denver  USO  Council.  soundness  of  the  publisher.”  TTninn  an  in^^n/t 

its  Women’s  Auxiliary  will  open  in  The  chief  speakers  Wednesday  will  He  drew  this  conclusion,  he  said,  m  „  York  anH  wur 

the  Albany  Hotel  here  on  Monday,  be  A.  J.  Isserman,  attorney  for  the  from  the  fact  that  the  papers  pros-  delecate  of  the  uni 

June  22,  for  five  days  of  sessions,  with  ANG  and  James  B.  Carey,  national  pered  during  the  difficult  depression  j  ^  r>,ar«»eo°"f 

their  main  theme  concerned  with  war-  secretary  of  the  CIO.  years  of  1931  to  1936.  on  ooerational  ^ _ _ ° 


War  Problems  to  Occupy 

Of  the  management’s  ability  to  pay, 
*1  J  JL*  Judge  Loevinger  said  in  his  award, 

111  TUTU  TjTTTTd  V^OTTV^TTTTOTT  “There  is  no  evidence  from  which  it 

XXX  XXX  VS  XXXXVX  Vi#WXX  V  ^XXLXVSXX  be  inferred  that  the  increase  in 

the  actual  wages  requested  by  the 

DEINVER,  Colo.,  June  16 — The  ninth  advisor  for  the  War  Production  Board;  guild  to  offset  the  rise  in  the  cost  of 


their  main  theme  concerned  with  war-  secretary  of  the  CIO.  years  of  1931  to  1936,  on  operational 

time  problems.  On  Thursday,  Bernard  J.  Mullady,  economies  expected  as  a  result  of  the  ^epted  $5  000  to 

Convention  agenda  outlined  here  in  director  of  the  information  branch  of  war  and  on  increased  revenue  from  “s^iJte”^’aeainst  Arm  t  *  ^*** 
Ivance  propose  for  consideration:  the  Wage  and  Hour  Division,  U.  S.  recent  circulation  rate  increases.  PuWifvafinno  Tn/«  °’'8  R» 


secretary  of  the  CIO. 

On  Thursday,  Bernard  J.  Mullady, 


advance  propose  for  consideration:  the  Wage  and  Hour  Division,  U.  S. 

EIxpansion  of  guild  assistance  in  the  Department  of  Labor,  and  Katherine 


ar  and  on  increased  revenue  from  nffamet  a  *  » * 

cent  circulation  rate  increases.  PuWioatinnf  Tno  ^ 

The  minimiun  wage  figures  in  the  •urnu 


xuApAiiaiUii  VII  guiivA  cioouvciitvc  lii  uic  uiiciiv  ui  diiu  xiivr  iiiiiiiiiiuiii  wcagc  iiguica  Ui  utc  SHcCt  WiHui  ^  . _  ^ 

war  effort;  renewal  of  guild  pledges  Earnshaw,  president  of  the  Wcmien’s  newspapers’  contract  with  the  guild  c-n-*,  --j  iu- 
in  support  of  the  present  American  Auxiliary  of  the  ANG,  will  speak.  are  to  be  revised  by  the  amount  of  «  VnrV 


in  support  of  the  present  American  Auxiliary  of  the  ANG,  will  speak.  are  to  be 
foreign  policy  and  of  the  United  The  1942  Broun  Memorial  Award,  the  award. 
Nations  in  their  war  against  the  Axis  an  atmual  presentation  of  the  guild 
powers;  broadening  of  labor-manage-  for  outstanding  newspaper  work  and  1  Q  21 « 


ment  cooperation  to  speed  United  established  in  honor  of  Heywood 
Nation’s  victory;  means  of  improving  Broun,  chief  founder  of  the  guild,  will 
maintenance  of  guild  membership  be  announced  Tuesday. 


maintenance  of  guild  membership 
during  the  war  period;  improved 
safeguarding  of  job  protection  to  mem- 


EatertaiRinent  Features 

Social  featui-es  arranged  by  the 


bers  called  into  war  service;  continued  Denver  Guild  will  include  a  ciktail 

upholding  of  the  principle  of  the  five-  n-rtv  in  the  Ranch  Room  of  the  Atlantic  City,  June  19— The  Na-  complainants  or  witne* 

day,  forty-hour  week;  and  methods  Albany  Hotel  Sunday  afternoon  a  Headliners’  Club  today  an-  in  the  case,  the  bail  would  be » 

of  heightening  general  labor  unity.  dinner^dance  in  the  Cathedral  Riiom  "ounced  19  journalistic  achievement  ‘'®^th'”me^Sded  *  -i 

Instructions  for  Unity  of  the  same  hotel  Wednesday  night;  awards  for  the  p^t  12  months,  prob-  ^th  men  pleaded  not  gmltj- al 

The  Denver  Guild  has  handed  its  an  automobile  trip  through  Denver’s  the  greatest  news  year  in  Ae  p-i:-.  rocorrtc  chow  • 

delegates  one  instruction  which  it  famed  mountain  parks  late  Thursday  nation  s  h^tory.  This  was  a  greater  ^  Waltzer  and  tl 

hopes  will  set  a  tone  for  the  entire  afternoon,  with  Denver  guildsmen  number  of  awards  ever  made  by  tiie  arrested  on  a 

convention.  This  statement,  approved  providing  their  own  cars  for  trans-  group.  Don  Rose,  Philadelphia  Bulle-  bookmakine  and  Waltzer  on  ^  ^ 

by  resolution,  instructs  the  Denver  portation  because  of  the  wartime  ban  chairman  of  the  Clubs  award  fpionioiKs  accanlt  The  pL  ^ 

deleoat^^c  to-  on  bus  hire  and  a  luncheon  arranged  committee,  announced  the  awards.  pi  leionious  assault.  Ihe  charge  I 

•  •  u  u  ”*re,  and  a  lunctiTOn  arrariged  Sterling  silver  nlaaues  will  be  nre-  both  cases  were  dismissed. 

“Vote  on  every  issue  m  such  man-  by  the  Denver  auxiliary  for  the  visit-  the  annual  SnTuet  of  tL  Waltzer,  as  business  agent,  was. 

ner  as  to  promote  the  complete  unity  mg  auxiliapr  members  at  the  Cherry  Headliners  at  thrHotel  QarWge  Ju^^  of  the  signers  on  June  4  of  ^arto 
of  guildsmen  throughout  this  country  Hi^  Country  Club  on  Tuesday  ?7  un^  tb®  sponsorship  S  th? Presl  ‘ion  award  between  the  union  anik 

and  Canada  and  do  everything  pos-  T^e  international  executive  ^ard  -  ^  of  Atlantfc  CUy  lome  2M  ^  Publishers’  Association  of  New  Yi 
sible  to  promote  ANG  support  of  the  will  present  at  the  dinner-dance  Wed-  J  City  providing  for  combination  ii. 

Presidents  seven-point  victory  pro-  nesday  night  moving  pmtures  of  war-  fields  win  E/the  Frolic^^X^^  eries  of  New  York  City  newspaper, 
grau'-  bme  and  guild  activities  in  the  last  wm  aiiena  ine  r  roue,  wnicn  arrect  nf  the  two  nninVW. 

“We  feel  that  every  action  of  the  year  It  also  nlans  to  offer  extensive  underway  next  Friday  night  with  ^u®  “® 

vve  leei  max  every  acuun  oi  year  ii  aiso  pians  lo  oner  exiensive  buffet  sUDuer  at  the  Hotel  Chelsea  was  made  on  complaint  of  ¥iLii 

guild  this  year  must  be  in  relation  to  exhibits  of  guild  publications,  work  ®  Armstrong,  nresident  and 


day,  forty-hour  week;  and  methods  ^jb^^y  Hotel  Sunday  afternoon, 
of  heightenmg  general  labor  unity.  dinner-dance  in  the  Cathedral  Ro 

Instructions  for  Unity  of  the  same  hotel  Wednesday  nig 


are  lo  oe  revisea  oy  me  aiuounx  oi  gram,  New  York, 
he  awar  .  ^  jbe  two  were  held  in  bail  of  $10» 

19  Awards  MadG  th^cmnd^juTon'^ff^'^ 

of  attempted  extortion. 

By  HGadlinGrs  D.f.ndonts  wom.4 

_  ___  ^  Magistrate  Eldmund  L.  Palnuttii 

r  or  VV  ar  COVGraaG  ®®‘^"g  ^®  baU,  wamed  the  twotlai 

^  any  attempt  were  made  to  inte^ 
Atlantic  City,  June  19— The  Na-  wbh  the  complainants  or  witncsKi| 


this  problem  of  winning  the  war  and  contracts  and  other  documents  relative  through  Sunday. 


the  peace.  to  guild  affairs.  “warus  are  connecieu  in 

“To  this  end,  we  urge  our  delegates  .  uue  way  or  another  with  coverage  of 

to  lend  whatever  support  they  can  to  H  rKifrrrfrtr  flrrmfc  foreign 

President  Philip  Murray  of  the  CIO  DltTCttOr  (^rOlltS  soil  or  in  the  U.  S.  They  are: 

and  to  provide^  him  wUh  additional  Quild  10%  InCreOSG 

backing  to  bring  the  CIO  through  to  .  a  X  t  dunnx/s  J*  Kinpshiiry  Smith,  Intcmatiotial  News 

victory  in  this  period  of  ‘splitting’  ten-  Pay  raises  totaling  $42,240  a  year  Service,  Washington. 

dencies  on  the  part  of  J  L  Lewis  and  ^^re  awarded  to  employes  of  the  St.  Oifford  Provost,  Akron  Beacon  Journal,  At- 
other  appeasers  and  isolationUts.”  Dispatch  and  Pioneer  Press  in  lantic  frontier  . 

Two  hJmdred  delegates  from  the  87  a  wage  arbitration  between  the  news-  --k  ‘T;r"«. 


Arbitrator  Grants 


and  continues  through  Sunday.  Armstrong,  president  and  treasro 

All  of  the  awards  are  connected  in  Armstrong  Racing  Publicatko 
one  way  or  another  with  coverage  of  fuc.,  350  West  34th  Street.  He  asn 
the  war  activities  either  on  foreign  tbat  Waltzer  and  Walsh  threatened  i 
soil  or  in  the  U.  S.  They  are:  have  a  strike  called  at  his  publiskg 


soil  or  in  the  U.  S.  They  are:  have  a  strike  called  at  his  publiskg 

Associated  Press,  for  general  excellence  of  house  if  he  did  not  give  eadl  of  tkn 
hackgrouTul  maps.  $2,500.  I 

J.  Kingshtiry  Smith,  International  News  Tells  of  Atfempt 


Paul  Dispatch  and  Pioneer  Press  in  lantic  frontier. 


Two  hundred  delegates  from  the  87  a  wage  arbitration  between  the  news- 
guild  units  in  the  United  States  and  papers  and  the  American  Newspaper 
Canada  are  scheduled  to  attend.  Guild  by  the  arbiter.  Judge  Gustavus 
though  the  host  committee  here  recog-  Loevinger  of  the  Ramsey  County  Dis- 
nizes  the  fact  that  wartime  restrictions  bench, 

on  travel  an  other  economies  of  the  Under  the  award  eve^  employe  in 


$2,500. 

Tells  of  Atfempt 

David  Kantor,  general  mange  f 
the  publishing  corporation,  joined  k 
Armstrong  in  signing  the  compM 


Frank  Hewlett.  United  Press,  Philippines.  Armstrong  in  signing  the  COa 
Pierre  Huss,  Intern.ational  News  Service,  on  which  Waltzer  and  Walsh 
Middle  Europe.  arraivni»H  Tima  17 

Harold  Denny,  Xrw  York  Times.  Libya  and  ®  ,  "f.A  , 

Jtaly  Fifty  and  $100  bills  were  Ml 

Wallace  Carroll,  United  Press,  Russia.  wildly  into  the  air  at  Fifth  AmI 
Life  magazine  and  Richard  Wilcox  and  and  Twelfth  Street  when  tlciecHl 


DerS  may  redure  the  total  turn-out  the  guild  jurisdiction-in  the  adver-  exclusive  picture  of  the  District  Attorney’s  offiaeW 

period  may  reauc^ine  toiai  xurn  OUl  - - _ story  on  the  U.  S.  Navy  at  war.  5„  „„  Iwn  man  nnrl  WiUtkl 

Quentin  Reynolds,  CoUirrs,  consistently 


make  a  total  attendance  of  approx-  nionth  wage  mcrease,  plus  5%  of  his 
imately  500.  minimum  salanr. 

The  vanguard  of  the  convention  P®  awai^  increases  the  total  i^y- 
visitors,  in  the  persons  of  the  inter-  10%.  Tlie  guild  had  asked  12%; 
national  executive  board,  including  management  had  opposed  any  in- 
Milton  Murray,  president,  and  his  crease.  . 


in  on  the  two  men,  and  Wihhiil 
alleged,  threw  an  envelope  cai!»-| 


When  the  demand  was  inadt.kl 
Armstrong  said,  he  went  to  tbt  Ik 
trict  Attorney’s  office  to  report  it  I* 
said  his  company  had  171 


to  some  degree.  With  their  famUies,  accounUng,  editorial,  circula-  Olliers,  consistently  ‘7, 

accompanying  them,  the  guildsmen  and  maintenance  departments  of  outstanding  magazine  reporting.  •  ® 

Auxiliary  members  are  expected  to  ^be  papers — ^will  receive  a  flat  $7.50-a-  Cecil  Brown,  Columbia  Broadcasting  Sys-  mg  $2,500.  The  money  was  wcowt 
make  a  total  attendance  of  approx-  mouth  wage  increase,  plus  5%  of  his  coverage  of  sinking  of  British  When  the  demand  was  inadt.k 

St'  '"iPhTawariTc  fh  f  f  1  tSiact  Na- 

The  vanguard  of  the  convention  P f  T®  7*  j  tional  Broadcasting  Company,  eyewitness  ac-  tiict  Attorney  s  office  to  report  ^ 

visitors,  in  the  persons  of  the  inter-  10%.  Tne  guild  had  asked  12%;  count  of  the  bombing  of  Manila  by  the  Japs.  said  his  company  had  171 

national  executive  board,  including  ^®  management  had  opposed  any  in-  Royal  Arch  Gunnison,  Mutual  Broadcasting  who  were  mwnbers  of  Lol  *•' 
Milton  Murray,  president,  and  his  crease.  Sy>“cn..  scries  of  outstanding  radio  reports  United  Publication  Worker^  In* 

staff,  will  arrive  in  Denver  Friday  .  d  retractive  ""jJ^^rTyaVi!:!  Par”  tSTl 

June  19.  Among  the  officers  with  to  Jan.  1,  1M2  the  date  negotiations  ^ign  newsreel  on  capture  of  St.  Pierre  and  pany  had  a  contract  with  to®* 

Murray  will  be  William  W,  Rodgers,  '^re  opened.  Each  employe  will  re-  Miquelon  by  Free  French.  for  five  years,  he  said,  and 

secretary-treasurer;  Sam  Eubanks,  c®we  $7.50  a  month  from  that  date,  PM  and  Edmund  Scott,  for  expose  of  sabo  dealings  with  the  Newspaper  and** 

Meciitive  vice-president  and  Wilbur  P^ns  3%  of  his  minimum  salary  for  tage  P^sibilities  on  the  Normandie.  Deliverers’  Union.  Neverthelai* 

H  Baldinger  editor  of  the  Guild  January,  February  and  March,  and  .  MoHey  Cassidy,  Philadelphia  Bulletin,  con-  said,  he  felt  that  the  business  H* 

It.  oaiainger,  eaiior  oi  uic  u;-  _ _ u  j  sistent  excellence  of  feature  stories.  *  Vu  i  Miivk 

Reporter.  bis  minimum  for  each  succeed-  ^  of  the  latter  union  might  caun* 

Lidan  Danvnr  Frntidnnt  month.  newsreel  on  FBI  and  the  Nazis.  trouble.  ,  « 

.  .  .  ,  .  Tb®  award  was  based  on  an  11%  Al  Willard.  IVew  York  Daily  News,  best  still  On  the  advice  of  Bernard 


staff,  will  arrive  in  Denver  Friday,  wage  increases  will  be  retroactive 
June  19.  Among  the  officers  with  to  Jan.  1,  1M2,  the  date  negotiations 
Murray  will  be  William  W.  Rodgers,  were  b^ned.  Each  employe  will  re¬ 
secretary-treasurer;  Sam  Eubanks,  ceive  ^.50  a  monto  from  that  date, 
executive  vice-president,  and  Wilbur  Pl^s  3%  of  his  minimum  salary  for 
H  Baldinger,  editor  of  the  Guild  February  and  March,  and 

Reverter  minimum  for  each  succeed- 

Lldnn.  Dnnvnr  Prnsld.n* 

They  will  be  welcomed  to  Denwr  living  since  the 

by  Oscar  E.  Liden,  president  of  the  contract  was  signed  in  June,  1941.  less 
Newspaper  Guild  of  ^nver  (news  circumstances  in  favor  of  the 

editor  of  the  Denrer  Post) ;  Chester  management’s  argument. 

Nelson,  convention  chairman  (sports  manacement’s  ca.se.  nrenared 


ease.  System,  series  of  outstanding  radio  reports 

Wage  increases  will  be  retroactive  Philippines. 


M.G.M.  News  of  the  Day.  best  domestic 
newsreel  on  FBI  and  the  Nazis. 

Al  Willard,  New  York  Daily  News,  best  still 
picture  “The  Cheerful  Chinese.” 


dealings  with  the  Newspaper  and  Hi 
Deliverers’  Union.  Neverthelai  * 
said,  he  felt  that  the  businea  d* 
of  Ae  latter  imion  might  caun* 
trouble. 

On  the  advice  of  Bernard 
assistant  District  Attorney,  AnnssA 


Warren  Glawr,  New  York  Mirror,  for  Kantor  and  Jacob  Brenner,  atwd 

expose  of  the  birth  certificate  racket.  e  _ .. _ it 

Jerry  Doyle,  Philadelphia  Record,  consistent  J®*"  ^®  Corporation,  ^ 

excellence  of  cartoons.  WalUer  for  dumer  on  the  rw 

Of  the  men  mentioned,  both  Gun-  June  16  at  the  Twelfth  Street 


Nelson,  convention  chaim^  The  managements  case,  prepared  of  the  men  mentioned,  both  Gun-  June  16  at  the  Twelfth  Street «« 

editor  of  tne  Rocky  Mountain  Weujs),  Herman  Ridder,  general  manager  nison  and  Silen  are  reported  to  be  rant.  Two  detectives  were  at  a  3 
and  other  Denver  officers  of  the  or-  the  papers,  and  Eric  Ridder,  busi-  prisoners  of  the  Japs.  Bell  was  said  to  table. 

ganization.  ness  manager,  was  based  chiefly  on  have  b«en  bayonetted  by  the  enemy,  Mr.  Armstrong  had  two  enw 

Addresses  by  key  men  in  the  gov-  losses  in  advertising  revenue  and  in-  who  did  not  like  his  broadcasts.  Wal-  each  containing  $2,500.  After 


emmental  and  labor  wartime  organi-  creases  in  expenses,  plus  government  lace  is  missing. 


zation  will  mark  virtually  all  pro-  wace  freezing  moves. 


In  addition  to  Rose,  other  members 


grams.  On  THiesday  the  speakers^  will  The  guild  case,  prepared  by  E.  T,  qJ  the  award  committee  were: 


fee,  he  said,  he  passed  one 
table  to  Walsh  and, 
second  with  a  napkin, 


^ - - ,  J - .  1  -  “ - - ’  * ' —  ■'  ui  me  awaru  commiiiee  were:  ...m.  c  i- - -  s.ri 

include:  Monroe  Sweetland,  national  Larsen,  president  of  the  Twin  Cities  Walter  Rundle,  United  Press;  Andrew  across  the  table  to  Waltzer. 

director  of  the  CIO  American  and  Newspaper  Guild;  John  J.  Biddison,  Bernhard,  Brooklyn  Eaoie:  Charles  Gridley.  as  the  detectives  saw  that  soiw^ 

Allied  War  Relief  Committee;  Col.  A.  executive  secretary,  and  Kenneth  CfciVaso  San  Jarfc  Oestreicher.  INS;  Ma^^^  had  been  handed  to  the  two  n>«^ 
Robert  Ginsburgh.  “J*®  Arouse  of  St.  Paul,  ANG  vice-presi-  PaTamount  N^ws;  FrH  Gainsway;  were  watching,  toey  went  ouW*^ 

tions  branch  of  the  War  Department,  dent,  was  based  on  increased  cost  of  Jersey  City  Jersey  Journal;  Ben  Gross,  New  wamed  other  detectives,  ww> 

Andrew  J.  Biemiller,  special  labor  living,  the  management’s  ability  to  York' Daily  News.  ’  ’  waiting  in  the  street.  j 


/ 


in  Philadelphia? 


One  of  the  best  ways  to  figure  what  Philadelphians  are 
eating  today  is  to  look  at  the  food  advertisements  in  The 
Evening  Bulletin. 

An  independent  survey  among  16,409  shoppers  in  Phila¬ 
delphia  food  markets  shows  that  78%  of  all  food  shoppers 
look  to  The  Bulletin  for  food  advertising.  70%  of  them 
look  only  in  The  Bulletin.^ 

If  yon  really  want  to  influence  the  food  purchases  of  most 
families  in  Philadelphia,  you  do  the  job  when  you  advertise 
regularly  in  this  one  newspaper.  Even  if  you  don^t  sell 
grocery  products  —  this  gives  you  an  idea  of  The  Evening 
Bulletin’s  place  in  Philadelphia. 


'A'  The  Bulletin  brings  more  food  advertis¬ 
ing  to  the  families  in  Philadelphia  and 
suburbs  than  all  other  daily  newspapers 
in  the  market  combined. 

So  far  in  1942,  national  food  adver¬ 
tisers  are  concentrating  3  times  as  much 
advertising  in  The  Evening  Bulletin  as 
in  any  other  daily  newspaper  in  the 
market  ...  62  per  cent  more  than  in 
all  other  dailies  combined! 

The  Bulletin  has  been  Philadelphia’s 
favorite  newspaper  for  37  continuous 
years.  Today  it  is  bought  by  71  per  rent 
more  people  in  the  city  and  suburbs 
than  any  other  daily  newspaper.  %  per 
rent  of  The  Bulletin’s  over  600,000  cir- 
mlation  is  concentrated  in  the  Phila¬ 
delphia  marketing  area. 

Today,  more  than  ever  before.  The 
Bulletin  blankets  this  profitable  Phila¬ 
delphia  market. 


OVER  600,000  I 
COPIES  ORILY  I 
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Signal  Corps  Develops 
Portable  Darkroom  Unit 


the  family  Wilfred,  is  with  the  War 
Department  in  Public  Relations.  Bert, 
the  third  brother  who  is  well  known 
as  a  society  photographer,  took  over 
Ralph’s  business  and  will  manage  it 
along  with  his  present  practice. 


Camera  Knight 


By  JACK  PRICE 


FROM  THE  DAY  when  all  branches 
of  the  military  service  were  forced 
to  expand  there  has  been  an  increased 
usage  of  photography.  This  naturally 
is  the  result  of  the  modern  trend  of 
advanced  mechanization  of  the  war. 

The  Photographic  Division  of  the 
Signal  Corps  has  kept  apace  with  the 
scientific  progress  in  its  operations.  It 
has  also  succeeded  in  developing  tech¬ 
niques  and  apparatxis  that  could  be 
applied  to  the  needs  of  other  branches 
of  the  service  in  addition  to  coping 
with  its  own  expended  program. 

When  the  Department  of  Criminal 
Investigation  of  the  Military  Police, 
the  Ordnance,  and  Intelligence  De¬ 
partments  discovered  the  need  of  a 
special  type  photography  that  re¬ 
quired  the  us^  of  35  nun  cameras, 
they  presented  their  problems  to  the 
Signal  Corps.  After  much  experimen¬ 
tation  and  exploration.  Signal  Corps 
technicians  perfected  an  outfit  that 
would  serve  the  requirements  of  all 
three  branches. 

Miaiatare  Aaxiliary 
It  appears  quite  certain  that  the  35 
mm  size  camera  will  be  vised  more 
extensively  as  the  war  continues.  Al¬ 
though  the  Signal  Corps  photogra¬ 
phers  employ  the  4x5  Speed  Graphic 
as  their  stan^rd  equipment,  the  mini¬ 
ature  camera  will  be  issued  as  an 
auxiliary  for  use  under  certain  con¬ 
ditions. 

This  brings  to  mind  the  situation 
that  existed  several  years  ago  when 
the  newspaper  camermen  experiment¬ 
ed  with  the  small  camera  for  general 
coverage.  The  Signal  Corps  concurs 
in  the  opinion  of  the  lens-lads,  that 
the  35  mm  camera  is  a  supplement 
equipment. 

The  layman  who  is  unfamiliar  with 
the  functions  of  the  Photographic 
Division  of  the  Signal  Corps,  is  natu¬ 
rally  a  little  confused  when  he  learns 
that  not  all  the  Army’s  photographic 
work  is  accomplished  by  it.  Although 
the  Signal  Corps  is  still  charged  with 
the  duty  of  conducting  i^otographic 
services  for  all  branches  of  the  Army, 
constantly  changing  conditions  bring 
forth  unexpected  problems  and  new 
apparatus,  one  of  which  has  just  been 
deigned  by  the  Signal  Corps. 

The  new  apparatus  is  a  portable 
processing  unit  weighing  only  75  lbs. 
and  fitted  with  every  accessory  neces¬ 
sary  for  immediate  and  rapid  proces¬ 
sing.  This  unit,  a  folding  affair,  is 
15x18x24  inches  in  size  and  contains 
an  enlarger  and  copying  device.  The 
enlarger  is  used  for  copying  and  ar- 


Press  Card  Warning 
“BEWARE  of  phoney  cameramen!’’  is 
the  warning  issued  this  week  by  the 
Chicago  Press  Photographer’s  Asso¬ 
ciation  to  owners  of  defense  plants, 
families  of  service  men,  officials  of 
patriotic  rallies,  and  others  vitally 
concerned  with  the  war  effort.  “If  in 
doubt,  ask  to  see  the  photographer’s 
badge;  if  he’s  on  the  level,  he  carries 
C.PPA.  identification,  issued  to  all 
cameramen  for  newspapers  and  pe¬ 
riodicals  of  general  circulation.” 

Armed  with  false  press  cards,  issued 
by  individuals  or  organizations  of 


ranged  to  permit  ease  of  operation 
with  certain  accuracy. 

Calibrations  are  prominently  mark¬ 
ed  for  facilitating  fast  copying  and 
enlarging  work.  ’Die  Eastman  ^  mm 
camera  is  used  for  copying  work  in 
this  unit  and  all  lenses  are  inter¬ 
changeable.  The  unit  may  be  operated 
under  a  pup-tent  or  in  dark  places 
where  sufficient  protection  is  afforded 
against  light  leakage. 

It  contains  everything  required  to 
make  and  process  photographs.  The 

enlarging  light  bulbs  are  small,  some  y  nlentv  of  excitement  in  tK« 

mad,  .or  ha“ 


ALBERT  WAGNER,  news .  _ 

Philadelphia  Inquirer,  beran^ 
ested  in  photography  while 
in  the  pressroom 
of  the  old  Phila¬ 
delphia  Public 
Ledger.  After 
watching  an 
amateur  lensman 
take  pictures  of 
the  pressroom 
workers,  Wagner 
decided  to  buy  a 
camera  himself. 

Fourteen  years 
ago  he  joined  the 
staff  of  the  In¬ 
quirer.  Since 
then,  he  has  had 


Albtrf  We 


and  others  for  regular  115-  or  220 
volt  currents.  Chemicals  are  dry  pack¬ 
ed  but  ready  for  instant  vise  when 
dissolved  in  water  which  is  also  car¬ 
ried  as  part  of  the  equipment  Trays 
and  three  grades  of  enlarging  papers 
are  packed  in  sufficient  quantity  into 
compartments  built  for  them.  Daylight 
developing  tanks  for  films  are  nestled 
into  another  section  of  the  unit. 

Although  the  basic  purpose  of  the 
Signal  Corps  processing  vmit  is  to  fa¬ 
cilitate  the  photographic  work  of  the 
professional  military  cameramen,  it 
may  also  be  used  by  less  experienced 
operators  after  a  brief  lesson.  A  book 
of  directions  is  attached  to  the  unit  to 
acquaint  the  operator  with  all  the  de¬ 
tails  of  operation.  The  compactness  and 
completeness  of  this  apparatus  makes 
it  practical  for  many  uses. 

Eventually,  every  photographic  unit 
operating  either  at  home  or  in  a 
theatre  of  war  will  have  one  of  these 
sets  as  regulation  equipment.  This  is 
but  one  example  of  the  development 
of  photographic  equipment  and  tech¬ 
nique  conducted  by  the  Photographic 
Division  of  the  Signal  Corps.  When 
the  smoke  of  war  clears  something 
new  in  photography  will  have  been 
added. 


to  legitimate  cameramen  in  the  Chi¬ 
cago  area,  according  to  the  associa¬ 
tion’s  stat^nent.  This  strong  admoni¬ 
tion  followed  the  phoneys’  shooting 
of  close-ups  of  armament  dis¬ 
played  in  last  Sunday’s  Victory  Day 
parade. 

The  sale  or  use  of  fake  press  cards 
violates  the  Illinois  Criminal  Code, 
according  to  the  State’s  Attorney’s 
office,  and  the  police  department  has 
promised  the  association  that  the  law 
will  be  strictly  enforced.  The  City 
Council  is  scheduled  to  pass  an  ordi¬ 
nance  regulating  the  issuance  of  iden¬ 
tity  cards  to  all  newspapermen  and 
photographers  in  the  city. 

False  cards  now  in  circulation  bear 
names  of  such  non-existent  organiza¬ 
tions  as:  “The  Police  and  Sheriffs 
Association”;  “Photo  Markets,  Inc.”; 
“Western  Business  Press”;  “News 
Photographers  Association”;  and  “As¬ 
sociated  News  Service.” 


way  navy  blimp.  As  part  of  hit 
ment  on  the  crash  of  the  dii^ 
Akron  off  Barnegat,  N.  J., 
patrolled  the  beach,  looking  for 
thing  to  happen.  It  did.  A  faloy  ia 
in  distress  a  few  miles  off  shoif  y 
was  heading  for  the  center  of  ^ 
casting  off  ballast  and  lo«^ 
ropes. 

Wagner  got  in  his  car  and  UbH 
the  blimp  in  its  wild  flight  A 
with  an  anchor  attached, 
near  his  car.  Wagner  jumiMi^ 
seized  the  anchor  and  tried  to  htil 
into  a  building.  A  gust  of 
drove  the  airship  up  and  Hifg 
with  it. 

He  was  pulled  some  distanoi^ 
the  ground  before  he  released  hiif| 
and  tumbled  into  a  trench. 

The  lensman  recovered  hii  agft 
in  time  to  take  some  excelleol 


WHAT /ilT  MEANS  TO  BE 


Morgan  with  Air  Force 
RALPH  MORGAN,  senior  member  of 
the  Clan  of  Morgan,  news  photog¬ 
raphers,  recently  left  his  picture  syn¬ 
dicate  business  in  Newark,  N.  J.,  to 
join  the  Air  Force  Bureau  of  Public 
Relations  as  a  cameraman.  He  has 
been  active  in  the  profession  for  the 
past  25  years  starting  with  the  Key¬ 
stone  Syndicate,  then  with  the  Pacific 
&  Atlantic  Photos,  later  with  the  New 
York  Daily  News  and  during  the  last 
10  years  he  has  operated  his  own  busi¬ 
ness  at  the  Newark  Airport 
There  are  now  two  Morgan  brothers 
in  the  Army  civilian  service  as  news 
cameramen.  The  yoimgest  member  of 


BAYONNE'S  PART  TOWARD 
ULTIMATE  VICTORY! 


When  completed,  Bayonne’s  huge  Naval 
Base  and  Dry  Dock  will  be  the  largest  In 
the  world!  The  latter  capable  of  berthing 
America’s  mightiest  warships. 


Thousands  of  highly  paid  workers,  spe¬ 
cialists  In  their  fields  .  .  .  are  making  these 
new  records  of  production  possible.  And  the 
number  of  men  Increases  daily  to  meet  both 
a  twenty-four-hom  schedule  and  new  con 
tracts. 


THE 

BAYONNE  TIMES 

Bayonne,  New  Jersey 
Boqner  &  Martin 


National  Representatives 
2n  Madison  Avenue,  New  York,  N.  Y. 


Patriotism — and  Buying  Power  are  reflected 
in  both  NEWS  and  ADVERTISINO  in  The 
Bayonne  Times.  But  keep  this  in  mind — 
Bayonne  can’t  be  sold  from  the  OUTSIDE. 
Your  advertising  dollar  goes  farther  in  ’The 
Times  .  .  .  because  The  Times  has  the  best 
concentrated  circulation  in  New  Jersey. 


Coal  —  Anthracite  coal  —  the 
life-blood  of  modern  Defense 
programs,  industrial  full-speed, 
and  home  health,  ^ranton  is 
strategically  located  in  the  very 
heart  of  these  nuggets  of  wealth. 

No  .  .  .  not  all  mines  are  in 
Scruton  nor  in  its  trading  area 
. . .  but  the  trained,  wise,  experi¬ 
enced  miners  DO  have  their 
homes  here  —  DO  spend  their 
money  here.  It  is  a  FIRST  with 
them.  And  there  are  around  3^,- 
000  well-to-do  people  in  this  trading 
area.  Big  market,  eh?  Well — the 
third  largest  in  all  Pennsylvania. 
Some  very  famous  industries  are 
Scranton-located  and  there  are  386 
of  them  here.  Coal  Mining  isn’t  the 
whole  story,  of  course. 

Scranton  purses  are  filled — Scranton 
stores  are  crowded.  And  Scranton’s 
FIRST  newspaper  for  more  than  a 
third  of  a  century,  is  the  buying- 
bible  of  the  market.  Its  news  facili¬ 
ties  are  complete  ...  its  staff  the 
largest  local  group  in  Northeastern 
Pennsylvania. 


14,296  A.B.C.  DAIL'’'  CIRCULATION,  92%  Home  Delivered 


T4-4E 

Scranton 

TIMES' 


In  NiMk 
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SCRANTON’S  FIRST  RAWRJ 
MORE  TWAN  A  TWIRP  oPaCEl^ 
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Let  Skilled  Hands  Preserve  the  Performance 
of  Yonr  Braflex-made  Camera 


With  Graflex  and  Graphic  American-made  Cam- 
eras  serving  the  nation’s  armed  forces  in  this 
all-out-for-Victory  War,  new  cameras  are  not 
so  readily  available.  Thus,  it  is  more  important  than  ever 
before  to  keep  your  present  Graflex  and  Graphic  Cameras 
in  tip-top  condition. 

Let  the  skilled  hands  and  sensitive  fingers  of  Graflex 
craftsmen  insure  the  continuing  dependable  performance 
of  your  cameras — under  the  popular  Graflex  Customized 
reNEWal  Plan:  Here’s  how  the  plan  works; 

If  a  Graphic  or  Graflex  needs  servicing  of  any  kind, 
take  it  to  your  Graflex  Dealer  who  will  send  it  to  us  for 


inspection.  We  will  examine  it  carefully  and  forward  our 
recommendations  and  estimate  of  the  cost  to  the  Dealer. 
When  you  approve,  the  servicing  will  be  done  promptly 
by  factory  experts,  and  your  camera  will  be  returned 
bearing  our  stamp  of  approval — the  Graflex  Gold  Seal. 
For  further  information  on  the  Graflex  Customized 
reNEWal  Plan  see  your  Dealer  or  write  to  Folmer  Graflex 
Corporation,  Dept.  EP642,  Rochester,  N.  Y.,  U.  S.  A. 

And  for  facts  that  will  save  you  time,  materials  and 
money  in  your  photographic  work,  get  Graphic  Graflex 
Photography  ($4)  and  Photographic  Enlarging  ($1.95) 
at  leading  camera  or  book  stores.  Invest  what  you  save 
in  U.  S.  War  Bonds  and  Stamps! 


•  For  quick,  easy  identification  of  negatives,  use  the  new,  inexpensive  Graflex  'Negative  Identifiers,  designed 
for  use  with  4x5  Graphic  or  Graflex  Film  Holders.  Available  in  envelopes  of  25  at  your  Graflex  Dealer. 

FULMER  GRAFLEX  CORPORATION,  ROCHESTER,  N.  Y.,  U.  S.  A. 
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EDITOR  &  PUBLISHei 


^hott  “Tnkai. 


REFRESHING  moment  in  the  life  of  a 
newspaper  man:  Came  a  man  to  the 
news  room  of  the  Salisbury  (N.  C.) 
Post. 

“Are  you  the  man  to  see  when  you 
want  to  say  that  you  are  not  the  man 
by  a  certain  name  who  was  in  county 
court?” 

The  man  was  the  man.  He  started 
to  make  the  routine  notes — one  of  the 
rather  futile  and  unnecessary  seeming 
(diores  in  the  business  of  running  a 
newspaper. 

“Well,  I  want  to  say  that  I  WAS  the 
man,”  said  the  visitor. 

The  newspai>er  man  almost 
dropped. 

His  ears  must  have  popped  up  into 
the  alert,  attention  position  of  a 
puppy’s. 

“Say  in  the  paper  that  the  John 
T.  Simpson  who  lives  at  901  North 
Main  street  WAS  the  man  who  was  in 
county  court  today  on  a  charge  of 
being  drunk  and  disorderly,  and  that 
I  enjoyed  it  immensely.” 

And  because  it  was  the  first  time 
that  had  ever  happened  in  a  long  list 
of  I-want-to-say-that-I-was-not’s,  the 
Post  used  it  in  a  boxed  up  story  in 
black  face  type. 

■ 

THE  Harrisburg  (Pa.)  Evening  News, 
June  4  carri^  an  INS  report  from 
Philadelphia:  “No  one  knew  who  he 
was.  No  one  knew  what  he  was.  But 
everyone  knew  how  he  felt. 

“It  happened  at  a  mid-city  intersec¬ 
tion  when  the  unknown  citizen  saw 
blaring  headlines  in  Philadelphia 
newspapers  announcing  the  Jap  raid 
on  Ala^a. 

“He  bought  every  paper  on  the  news 
stand,  tore  each  one  into  shreds  and 
cast  the  pieces  angrily  into  a  waste 
receptacle. 

“Bru^ing  his  hands,  he  continued 
down  the  street,  buying  all  newspapers 
in  sight,  ripping  them  up  in  a  frenzy 
and  casting  them  away.” 

■ 

CHARLES  LEVITT,  operator  of  his 
own  advertising  agency  in  Los 
Angeles  until  he  went  to  Washing¬ 
ton,  is  now  reached  at  the  following 
address: 

Charles  Levitt, 

Assistant  Chief, 

Wine  Division, 

Beverages  and  Tobacco  Section, 
Division  of  Industry  Operations, 
War  Production  Board, 

Fifth  Floor, 

Sixth  Wing, 

Railroad  Retirement  Building, 
S,W.  Comer  10th  and  U  Sts  N,W., 
Washington, 

D.  C. 

■ 

HIGH  UP  in  the  story  in  the  Pitts¬ 
burgh  Press  on  the  Japanese  admit¬ 


ting  their  losses  at  Midway  was  this 
paragraph: 

“It  asserted  that  the  United  Press 
had  lost  two  aircraft  carriers,  of  the  . 
Enterprise  and  Hornet  19,900  class  and 
claimed  the  destruction  of  120  United 
States  planes  at  Midway  and  14  at  ' 
Dutch  Harbor.” 

■ 

TALK  about  a  long  day!  The  Carolina 
Beach  (N.  C.)  Sun  published  a  list  of 
instructions  on  acquiring  a  sun  tan, 
and  among  them  was  the  following: 

“(2)  Don’t  lie  exposed  in  the  sun 
from  1  ajn,  until  2  p,m.  until  your 
skin  has  become  accustomed  to  the 
rays  of  the  sun,” 

Blight  DJ-Qai 

Shopping  Service 
THE  Alturas  (Cal.)  Plaindealer  is  of¬ 
fering  a  free  shopping  service  to  its 
readers.  The  paper  will  make  any 
purchase  locally  or  from  an  outside 
source  at  no  extra  charge  and  at  the 
lowest  price  available.  Articles  are 
mailed  C.OD.  Readers  who  cannot 
get  into  town  need  only  drop  a  post¬ 
card  to  the  paper  describing  the  article 
desired. 

Honor  Roll 

A  ROLL  OF  HONOR  book  of  World 
War  n  is  now  being  prepared  for 
San  Francisco  under  auspices  of  the 
Son  Francisco  Newt.  Ihe  effort,  de¬ 
signed  eventually  to  include  all  San 
Franciscans  who  enter  service  in  this 
war,  has  received  enthusiastic  endorse¬ 
ment  from  public  officials  and  civic 
leaders. 

Ihe  book  is  prepared  as  a  lasting 
memorial.  During  World  War  I  Mrs. 
Alma  Spreckels  Awl  prepared  an 
honor  roll  containing  3,000  names. 

The  book  sponsored  by  the  News 
is  now  in  course  of  preparation  by  the 
Grabhorn  Press  of  San  Francisco.  It 
will  be  opened,  on  completion,  at  a 
special  public  ceremony.  Names  of 
service  men  and  women,  their  parents, 
wives  or  husbands  will  be  listed  in  the 
special  volume. 

Air  Warden  Feature 

THE  Williamsport  (Pa.)  Sun  is  run¬ 
ning  a  series  of  stories  and  pictures 
on  the  various  air  raid  wardens  in  the 
community.  Under  the  standing  head 
“Raid  Wardens,”  the  Sun  publishes 
an  18-em  cut  of  a  warden  from  each 
section  along  with  a  short  biographical 
sketch. 

Sugarless  Baking 
SUGARLESS  baking  contest  with 
,  $100  in  war  bonds  as  awards  is  be¬ 

ing  conducted  by  the  Spartanburg 
(S.  C.)  Herald-Journal.  Eligible  to 
enter  are  farm  and  city  housewives, 
girls  and  soldier-bakers  at  nearby 
■  Camp  Croft. 


Eastman  to  Speak 
At  AFA  Meeting 
In  New  York 

Clare  Booth,  C.  C.  Carr  and 
Thomas  E.  Dewey  Also  on 
Program,  Jtme  21-24 

Joseph  B.  Eastman,  director.  Office 
of  Defense  Transportation,  will  speak 
at  the  general  session,  June  22,  of  the 
Advertising  Federation  of  America, 
Hotel  Commodore,  New  York. 

Mr.  Eastman’s  selection  as  a  speaker 
was  made  in  recognition  of  the  major 
importance  of  transportation  in  the 
war  effort,  as  well  as  in  movement  of 
goods  and  changes  in  markets  affect¬ 
ing  civilian  welfare.  The  convention 
is  scheduled  from  June  21-24  with 
Bruce  Barton  giving  the  keynote 
speech. 

C.  C.  Carr,  advertising  manager. 
Aluminum  Co.  of  America,  Pittsburgh, 
has  been  added  to  the  list  of  speakers 
who  will  be  heard  at  the  Tuesday 
luncheon  meeting,  June  23,  sponsored 
by  the  Advertising  Women  of  New 
York.  Others  on  that  program  are 
Mrs.  Sarah  Pennoyer,  vice-president 
in  charge  of  advertising  and  promo¬ 
tion,  Bonwit  Teller,  Inc.,  New  York, 
and  Thomas  E.  Dewey. 

A  feature  of  the  convention  this 
year  will  be  the  exhibit,  where  war¬ 
time  advertising  samples  and  develop¬ 
ments  will  be  on  display.  Educational 
and  informative  exhibits  are  being 
prepared  by  foimteen  associations  that 
are  using  this  opportunity  to  tell  men 
and  wcHnen  in  the  advertising  indus¬ 
try  about  their  wartime  services  and 
functions.  A  number  of  commercial 
exhibits  by  firms  offering  media,  sup¬ 
plies  and  production  services  will  also 


be  a  part  of  the  convention  es- 
tion.  *  ' 

Activities  and  interests  of 
men  and  women  in  advertanj^ 
receive  attention  in  the 
National  Junior  Advertising 
which  will  be  held  as  part  of  tlx^ 
eration  convention.  * 

At  a  general  session  luncheo. 
June  24  Dr.  Miller  McClintoci,  J 
aging  director  of  the 
Coimcil,  will  outline  the  Councffit 
in  the  war  effort.  A  panel 
of  wartime  advertising  and 
problems  will  also  be  held, 
ell  Thomas  as  quizmaster  iv 
P.  Cunningham  of  Newell-Emiiw;i5 
William  H.  Howard  of  R  H. 

Co.  listed  among  the  experts. 

Clare  Booth,  playright  and  wife: 
respondent,  will  be  the  {siw 
speaker  at  the  annual  banquet  K 
22.  ^ 

The  staff  of  Newsweek  maga^jj 
answer  questions  on  current  eresii^ 
a  luncheon  meeting  June  23. 

■ 

Sees  Newspapers 
As  "Most  Flexible" 

Newspaper  space  as  the  most 
tool  for  advertising  was  acclaiod!- 
N.  Duffield  Harris,  manager  forSt^ 
Roebuck  in  Harrisburg  at  dx  Itli 
annual  Spring  meeting  of  the  In¬ 
state  Advertising  Managen’ 
tion  in  Harrisburg,  Pa.,  June  12 
13. 

“Other  mediums  involved  too  Mj 
complications  to  be  efficient,"  Eii 
said. 

During  the  Saturday  sessioe 
group  planned  for  reproduction  dd 
vertising  campaigns  in  the  o&et  p: 
cess.  The  plan  will  be  continued!: 
several  months. 

Formal  sessions  opened  Fridsy 
with  Robert  E.  Pifer,  advertising 
ager  of  the  Press-Union  papen : 
Atlantic  City,  in  charge. 


365,000  people  make  the 
Youngstown  metropoli¬ 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 
the 

Youngstown 

Vindicator 

KELLY-SMITH  CO. 

National  ttofresentatroei 

New  Tork  Philadelphia  Atlanta 
Detroit  Boeton  Chloaso  San  Franciseo 


LEADERSHIP 
because  of 
READERSHIP 

In  Retail  Display  ad¬ 
vertising.  The  Sun  for  16 
years  has  led  every  New 
York  weekday  newspaper 
appealing  to  middle  and 
better  income  groups.  In 
1941.  advertisers  increased 
The  Sun’s  share  of  this 
linage. 


Utah  Retailers  Make 

20%  SALES  CAIN 

Highest  in  the  West 


New  War  Production  Units  combiaed  li 
Diversified  Basic  Resources  create  read 
busmess  volume  in  the  Salt  Lake  Market..- 


Census  Bureau  surveys  show  that  Utah  retailers  had  a  20%  gain  in  ^ 
volume  of  sales  in  April  compared  with  a  year  ago,  and  an  18% 
the  first  four  months  of  this  year.  No  other  western  state  exceeded' 
15%  gain. 

Business  is  continuing  to  boom  here,  under  I  I 

the  impetus  of  such  projects  as  the  recently  d  *7*  (  j 

authorized  Navy  Supply  Base,  to  be  the  W  -  I  V — 

nation’s  largest,  and  the  new  $126,000,000  j  Jl 

steel  plant  now  under  construction.  In  addi-  I  |  jk 

tion,  this  area’s  diversified  mining,  smelting,  ■  ~~  ( 

agriculture  and  livestock  industries  are  more  ^  I  Ja 
active  than  ever,  supplying  essential  wartime  ^ 
needs.  W  I  ml 

To  reach  this  rich  market  you  need  THE 

SUNDAY  SALT  LAKE  TRIBUNE— the  one  _ 

publication  substantially  serving  this  entire 
area. 


niThr  Sunda^^alt  Lake  Tribunjj 


N'atimi»l  R^pr^mtatlvrs;  Snndaj'  Maea^np  and  Comir  Spptlon*  Color — Bll^k ' 
KKVNOI.DS-FITZC.KK.ILD,  IXC. 
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N 


^  ^  ^  ^  ^  Mr.  Governor,  you  are 

to  be  commended  on 
your  handling  of  a 
win-tbe-war  job  outlined  at  the 
inference  on  War  Restrictions  in 
Washington. 

That  job  was:  Unite  the  United 
States!  And  you  did  it! 

I  "Unite  the  United  States”  means: 
pmoving  artificial,  legal  separations 
p  barriers  set  up  by  various  States  to 
ravent  the  unrestricted  and  efficient 
ovement  of  interstate  highway  trans- 
niiation. 

These  barriers,  choking  our  war 
wduction,  have  been  enemies  of 
merica  in  wartime. 

They  are  no  less  peace-time  ene- 
siies,  too  .  .  for  they  raise  the  daily 
living  costs  of  every  American  family 
ind  so  lower  living  standards  for  all  the 
?€ople.  Moreover,  Mr.  Governor,  they 
conflict  with  the  Constitution  of  the 
Jnited  States,  which  specifically  pro- 
liibits  States  from  restraining  or  impos- 
ng  duties  on  interstate  commerce. 


All  that  is  why  removal  of  these 
barriers  is  a  major  victory. 

And  that  is  also  why,  Mr.  Gov¬ 
ernor,  when  the  war  is  won,  you 
will  be  doing  America  an  invalua¬ 
ble  service  if  you  thwart  any  effort 
to  restore  these  unconstitutional, 
un-American  shackles. 

What  are  these  restrictions? 

There  are  hundreds  of  them — length 
and  weight  of  vehicle  .  .  gross 
weight  .  .  payload  .  .  load  on  each 
axle  .  .  special  licensing  .  .  punitive 
fees  .  .  and  many,  many  others. 

Why  did  they  exist  ? 

Mostly,  they  were  retaliatory 
measures  against  adjacent  States  .  . 
or  they  were  adopted  at  the  instigation 
of  railroads  in  an  effort  to  strangle 
highway  transportation. 

Now,  fortunately,  war  needs  have 
swept  away  these  barriers  and 
again  united  our  Nation.  Mr.  Gov¬ 
ernor  .  .  keep  the  United  States 
united! 


Comments  at  the  War 
Restrictions  Conference 
on  ‘‘Barriers” — 


DONALD  M.  NELSON, 

Ckoumon,  WPB.,  Mud: 

.  Until  this  war  is  ended,  our  trans¬ 
portation  system  is  going  to  be  carrying  a 
greater  load  than  it  has  ever  carried  be¬ 
fore.  It  has  got  to  be  as  free  to  corry  that 
load  as  we  can  possibly  make  it.  This  is 
no  time  to  hang  on  to  the  luxury  of  regula¬ 
tions  which  are  aimed  primarily  at  keep¬ 
ing  the  people  of  one  State  from  hauling 
goods  in  another  State." 

JOSEPH  B.  EASTMAN, 

Dixeclor,  ODT.,  said: 

.  You  can  readily  imagine  the  intol¬ 
erable  conditions  which  would  exist  (in 
the  case  of  railroads),  if  any  State  were 
able  to  insist,  and  did  insist,  upon  its  own 
particular  gauge  of  tracks  or  its  own  por- 
ticular  limits  upon  the  size  of  locomotives 
or  cars." 

“Unfortunately  . .  the  situation  has  been 
affected,  at  times  to  a  controlling  extent, 
by  a  factor  which  has  nothing  to  do  with 
the  protection  of  the  public  safety  or  the 
conservation  of  highways,  and  that  is  the 
desire  of  the  railroads  to  limit  or  embarrass 
the  competition  which  they  encounter 
from  motor  trucks  ond  buses." 

“The  State  regulations  which  interfere 
with  the  free  flow  of  interstate  commerce 
are  not  confined  to  the  restrictions  upon  the 
size  and  weight  of  motor  vehicles,  but  in¬ 
clude  provisions  with  respect  to  licensing, 
taxation  and  the  like." 

GENERAL  B.  B.  SOMERVELL, 

U.  S.  AxntY,  said: 

“Your  forty-eight  different  sets  of  laws 
represent  obstacles  that  must  be  overcome 
before  we  can  start  winning  this  war.  .  . 
Remember  this '  Hitler  has  none  of  these 
things  to  worry  about.  He  just  says  'You 
gotta'." 


une 


^  Them  AU  Short  Hauls ! 

^  the  war  transportation  situation  grows  more 
there  is  increasing  discussion  about  lorxg 
‘  ■“*  and  short  hauls  . .  .  and  what  methods  of 
mportatioa  are  better  for  each. 

TWe  is  a  tendency  to  assume  that  motor  transport 
lud  make  all  short  hauls  and  railroads  all  long 
generol  way  that  assumption  may  be 

however,  an  arbitrary  adoption  of  this  policy 


would  seriously  handicap  war  transportation,  be¬ 
cause  motor  transport  has  proved  itself,  in  bitter 
competition,  to  be  more  efficient  in  many  hauls  of 
1,000,  even  1,500,  miles  or  more.  On  the  other 
hand,  under  certain  conditions  rail  hauling  may  be 
more  efficient  for  some  commodities  on  runs  of  less 
than  100  miles. 

Too  many  factors  enter  into  the  picture  to  let  us 

FRUEHAUr  TRAILER  COMPANY 

DETROIT 


be  arbitrary  —  type  of  load,  urgency  of  delivery, 
loading  facilities,  relative  highway  and  railway 
facilities,  etc. 

Each  haul  should  be  judged  on  its  own  merits  .  .  . 
and  the  industrial  Traffic  Managers  are  competent 
judges. 

In  wartime,  a  long  haul  is  one  that  takes  more 
time  than  necessary.  A  abort  haul  is  one  that 
gets  there  first! 

Whatever  the  transport  method,  let's  make 
them  all  short  hauls  I 


18— P  R  O  M  O  T  I  O  N 


SOUTHERN  BOUNDARY 


BOUND&RIES  OF  THE 


House  Magazines  Are 
Promotion  Supplement 


By  T.  S.  mVIN 

THE  ADVENT  of  the  war  seems  to 
have  brought  along  a  tremendous 
improvement  in  the  house  magazine 
field.  House  magazine,  incidentally,  is 
a  far  better  name  than  the  old  one, 
“house  organ.”  There  is  some  dignity 
about  it,  and  the  House  Magazine 
Institute  is  to  be  commended  for  its 
work  in  bringing  the  new  name  into 
general  use.  There  seems  to  be  not 
only  an  increase  in  the  number  of 
companies  publishing  such  magazines, 
both  “externals”  for  customer  con¬ 
sumption  and  “internals”  for  employe 
consumption,  but  also  an  improvement 
in  the  quality  of  the  publications. 

It’s  easy  to  understand  why  the 
house  magazine  should  flourish  in  a 
time  of  war.  It’s  a  time  when  people 
draw  closer  together.  Faced  with 
common  problems,  they  seek  common 
solutions.  Within  an  organization,  a 
house  magazine  serves  admirably  as 
a  family  letter.  Within  the  relation¬ 
ship  that  exists  between  company  and 
customer,  the  house  magazine  serves 
perhaps  a  more  formal  but  none  the 
less  warm  and  friendly  purpose. 

Newspapers  Publish  Them 
There  are  many  newspapers  over 
the  country  that  publish  both  kinds 
of  house  magazines,  both  internals  and 
externals.  The  Cleveland  Plain  Dealer 
with  its  “P-D”  publishes,  as  we  have 
said  here  on  more  than  one  occasion, 
one  of  the  very  best  externals.  The 
Chicago  Daily  News  with  its  annual 
employes’  edition  publishes  one  of  the 
very  best  internals.  As  a  whole,  how¬ 


ever,  newspapers  seem  to  have 
neglected  this  splendid  medium  of 
promotion. 

The  external  house  magazine,  of 
course,  is  not  a  primary  promotion 
for  the  newspaper  that  keeps  its  story 
constantly  before  advertisers  through 
regular  and  consistent  trade  paper 
promotion.  But  it  can  be  used  effec¬ 
tively  as  a  supplement  to  such  trade 
paper  promotion,  a  supplement  that 
enables  a  different  handling  and  a 
different  pacing  to  the  promotional 
story. 

Journal  for  Survicu  Mon 

There  can  hardly  be  any  substitute 
for  the  internal  house  magazine.  It 
provides  a  meeting  place  for  employer 
and  employe  in  which  personnel  rela¬ 
tions  can  be  shaped  into  an  effective 
harmony  that  results  in  profits  for 
both.  Today,  when  the  need  for  mutual 
understanding  and  sympathy  between 
employer  and  employe  was  never 
greater  and  when,  in  many  instances, 
the  welfare  of  the  nation  demands  that 
employer-employe  relations  be  kept 
harmonious,  the  internal  house  maga¬ 
zine  is  doing  a  world  of  good. 

All  this  is  preface  to  saying  a  word 
about  the  “Armed  Forces  Extra” 
which  the  Portland  (Ore.)  Journal  has 
just  issued.  Technically  it  is  an  in¬ 
ternal  house  magazine  designed  to 
keep  Journal  employes  now  in  the 
services  in  touch  with  their  Journal 
colleagues  back  home.  Actually  it  is 
a  four-sheet  mimeographed  affair, 
simple  and  unpretentious  —  that  yet 


has  everything  needed  to  make  it  do 
the  job  it  sets  out  to  do,  and  do  that 
well. 

“This  is  volume  one,  number  one, 
of  a  news  sheet  we  hope  to  publish  at 
not  too  infrequent  intervals,”  writes 
Promotion  Manager  M.  Elizabeth 
Tobin.  “It  is  frankly  a  gossip  sheet 
and  will  serve  in  lieu  of  personal  let¬ 
ters  to  our  friends  in  the  fighting 
forces.  We’re  wondering  how  many 
other  newspapers  are  issuing  sheets  of 
this  sort.” 

We  are,  too.  We’d  like  to  hear  from 
any  newspaper  that  publishes  a  house 
magazine,  whether  internal  or  ex¬ 
ternal.  We’d  like  to  know  what  their 
experience  is. 

It  would  certainly  be  helpful  to 
spread  some  of  this  experience 
around. 

The  Home  Town  News 

ONE  MORE  on  the  theme  of  the  home 

town  newspaper,  this  one  from  the 
Glendale  (Cal.)  News-Press.  Remem¬ 
ber  that  wonderful  Norman  Rockwell 
cover  on  the  Saturday  Evening  Post 
showing  the  rookie  resting  from  his 
KP  spud-peeling  duties  to  read  “The 
Home  Town  Newspaper”  which  has 
just  come  for  him  in  the  mail?  On 
the  ear,  remember,  is  a  note;  “Willie, 
see  page  4.”  And  the  kid’s  eyes  are 
ptopping  out  as  he  reads  page  4,  which 
surely  must  have  an  item  about  him 
on  it? 

The  News-Press  uses  this  cover  on 
the  front  page  of  a  special  newspaper 
section  it  publishes  reprinting  “the 
names  that  made  the  news  in  the 
News-Press  during  the  last  thirty 
days” — local  names,  that  is.  All  this 
to  support  the  thought  that  “Your 
Home  Town  Newspaper  Is  You!”  A 
friendly  promotion,  and  one  that 
should  have  made  a  strong  impression 
among  readers. 


In  the  Bag 

FROM  the  United  Press — a  Df  v 

folder  showing  how  42  of  the 
ing  newspapers  of  South  and 
America  “play  UP.  dispatches.” 
this,  you  recall  from  other  Uj  s? 
folders,  by  reproducing  front  ^ 
stamping  U.P.  stories  with  a  bijri 
Makes  an  impressive  promotion 
certainly  shows,  as  Promotion 
ger  Walter  Rundle  says  in  his  ^ 
panying  letter,  “the  extent  to 
Latin  American  publications  and  L 
American  readers  rely  on”  Ames 
newsgathering  agencies  forti>eir«. 
news.  ^  ^ 

From  the  Brooklyn  (N.  Y.)  t--’, 
a  pamphlet  analyzing  “Brooklyn^ 
lationship  to  the  City  of  New  Y 
reprinting  a  series  of  article  ^ 
appeared  in  the  Eagle  based  on  a 
vey  conducted  by  Princeton  Sc-- 
of  Princeton  University.  g  ^ 
of  those  rare  institutional  pron;.;:  j 
in  which  a  newspaper  perform » 
invaluable  public  service  seeking-' 
provement  in  civic  affairs.  The  srij 
was  made  at  the  Eagle’s  instance^ 
was  financed  by  it  in  the  belidij 
so  essential  a  public  service  couHct 
be  carried  through  with  the  reqni» 
independence  by  any  publicly 
ported  institution. 

FURNITURE  ADS 

Salt  Lake  City,  Utah,  June  15-k 
institutional  ad  campaign  has  bn 
voted  and  arranged  by  membenf 
the  Utah  Furniture  Association,*! 
every  furniture  dealer  in  the  sa 
participating.  The  campaign  calls  b 
running  of  six,  full-page  adwtb- 
ments  lauding  the  work  being  da 
by  the  furniture  industry  in  ti  5ji 
to  maintain  civilian  morale  and! 
the  ultimate  victory  over  the  ia 
nations. 


Advertising  Rcpresenlatii«s 

JOHN  B.  WOODWARa  Inc. 

Yo^  —  Clhirafo^  Driroil 


NORTHERN  BOUNDARY 


EASTERN  BOUNDARY 


NOCKy  MOUNTAINS 


SfLKMK  mountains 


BOOK  OF  REFERENCE  THROWS  LIGHT  ON  A 
MARKET  THAT  IS  DISTINCTLY  DIFFERENT! 


Ym.  Um  Spokona  Marlwl  it  Dia- 
tinctlY  OiiiannL  Not*  below  tho 
dolinitiona  oi  ita  lour  boundoiiaa 
oa  giTon  in  tka  COLUMBIA  DI¬ 
CYCLOPEDIA.  Wthin  lhaaa  mountedn  woUa  ia 
found  ona  oi  tba  moat  produedTa  and  diaaraiBad 
araoa  in  North  Amarica.  Tba  Spokona  Markat 
ia  oa  lorga  oa  Naw  England.  It  boa  mora  paopla 
than  Uaa  in  Pittabuigh.  naarly  oa  many  oa  baa  in 
Beaton.  It  producaa  traowndoua  quonbtiaa  o( 
the  wbaot  moot  arooL  malola  and  lumbar  arhicb 


tba  country  naada  today.  In  1933  comkadai 
aroa  ba^un  on  Grand  Coulaa  Dom.  a  da|» 
ginaating  pr^act  doaignad  to  bomaa  9*  » 
bon'a  aacood  lorgaot  tiaer.  Today  tba  dm  i 
complatad  and  turbinaa  ora  cmtaaitnig  9t  n 
ward  ruah  oi  tba  Columbia  into  power  kr  aw 
induatriao.  Aa  a  roault  oi  Spokmw'a  akakp 
locobon.  oaar  SldOJMQXlOO  in  naw  capM  it  b 
ing  inaastad  in  tba  Spokona  oraa— tbeoamba 
akillad  arorkara  and  tbair  iamibaa  or*  ladm 
bar*  in  order  to  banabt  bom  the  maaij  wrest 
portunibaa  and  awaibng  poyroUa.  , 


Color  Rrpreaentatives 

Sunday  Spokesaaa-Review 
Magazine  and  Comic  Seciioas 
Newspaper  Groups,  Inc. 


We  knocked  the  hell  out  of  'em 


‘We  picked  out  the  bluest  ships  in  si^ht  and  laid  our  bombs  in  a  pattern.  Our 
bombardiers  and  rear  gunners  sail’  direct  bits  on  one  cruiser,  one  transport 
and  possibly  a  second  cruiser.” 

‘They  mere  afraid  of  our  B-iy’s  and  wouldn’t  close  in  to  fight.” 

‘We  dropped  our  bombs  and  a  Zero  came  after  us.  We  sent  him  down  in  flames. 
Another  Zero  was  below  us. . .  .  We  knocked  the  hell  out  of  'em.” 

There’s  nothing  to  the  Japs  —  the  B-17  will  win  this  war.” 


and  altitude  neeessan’  to  gain  the  upper 
hand  against  all  comers  in  modern 
aerial  warfare. 

The  men  at  Boeing  who  have  worked 
for  years  designing  and  perfecting  the 
Flying  Fortresses  derive  great  satisfaction 
from  the  record  of  their  planes  in  action. 
I  hey  salute  the  magnificent  record  of 
the  crews  of  the  Fortresses,  and  to  them 
—  wherever  they  are  —  they  send  this 
message:  “We  are  building  you  the  best 
airplanes  we  know  how  to  build,  and 
we  are  building  them  as  fast  as  possible.” 

Integrity  in  engineering  design  .  .  . 
variety  in  engineering  skills  .  .  .  long 
experience  in  research  .  .  .  these  are  the 
things  which  Boeing  is  building  into 
bombers,  trainers  and  other  war  planes 
for  our  armed  forces. 


These  few  terse  statements  echo  back 
in  news  dispatches  from  men  who  helped 
to  win  the  battle  of  Midway  Island. 
Glowing  with  the  heat  of  combat,  they 
tell  the  stoiy  of  the  courage  of  our  fight¬ 
ing  men  ...  of  their  triumph  in  the 
air  .  .  .  and  of  the  Boeing  B-17  Flying 
Fortresses*  that  served  them  so  well. 


B-17  Is  the  high-flying  heavy  bomber 
which  the  Commanding  CJeneral  of  the 
Army  Air  Forces  has  called  ‘‘the  guts  and 
back-bone  of  our  world  wide  air  offensive 
. . .  without  a  peer  in  its  field  today.”  It  is 
the  long-range  flying  weapon  which  has 
demonstrated  time  and  again  that  it 
has  the  speed,  fire  power,  armament 
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SUPREME  COURT  VS.  NLRB 

WASHINGTON  DISPATCHES  give  evidence 
that  the  National  Labor  Relations  Board  is 
going  to  try  to  circumvent  the  decision  of  the 
U.  S.  Supreme  Court  in  the  Dallas  News  wage 
case.  If  performance  bears  out  the  quoted  pre¬ 
dictions  of  the  NLRB  Administrator,  we  hope 
somebody  high  in  Washington  has  a  broad  ruler 
to  bring  across  the  bureaucrat’s  knuckles. 

.\pparently,  the  NLRB  sees  the  Dallas  News 
case  as  a  narrow  interpretation  of  the  law  and 
prefers  another  case  in  which  the  circumstances 
were  not  analagous.  The  Dallas  News  contract 
with  its  editorial  employes  provides  for  a  mini¬ 
mum  wage,  plus  a  bonus,  plus  overtime  pay  at 
time-atid-a-half  for  hours  of  u'ork  beyond  the 
period  covered  in  the  contract. 

This  the  U.  S.  Supreme  Court,  wisely  and 
justly  in  our  opinion,  found  to  l)e  within  the 
provisions  of  the  National  Labor  Relations  .\ct. 
The  ca.se  on  which  the  board  ba.ses  its  hopes  of 
a  new  “contour”  under  the  Dallas  decision  is 
that  of  Ov’ernight  Motor  Transjjortation  vs. 
Mi.ssel.  which  provided  a  minimum  wage,  plus 
a  bonus  for  a  specific  number  of  hours,  but  did 
not  provide  for  overtime  beyond  tho.se  hours. 

The  Dallas  News  procedure  has  been  upheld 
by  a  District  Court,  by  the  U.  S.  Circuit  Court 
of  .\ppeals  at  New  Orleans,  and  by  the  ITnited 
States  Supreme  Court.  It  seems  to  us  that  tho.se 
three  decisions  ought  to  be  enough  to  make  clear 
to  the  NLRB  what  the  courts  thought  was  the 
intent  of  Congress  in  the  National  Labor  Rela¬ 
tions  .\ct.  There  has  been  no  complaint  from 
employes  of  the  Dallas  News  under  the  opera¬ 
tion  of  the  contract,  which  has  provided  fair  pay 
and  overtime  when  earned.  The  board’s  attempt 
is  evidently  not  only  to  extend  its  own  powers 
beyond  those  stated  in  the  .\ct  but  to  imptKse 
regulations  of  its  own  making  which  were  not 
at  all  in  the  mind  of  Congress  when  the  bill 
became  law.  .\nd  that  monkey  bu.sine.ss  ought 
to  be  stopped,  sharply. 


And  above  all  things  have  fervent  charity  among 
yourselves;  for  charity  shall  cover  the  multitude  of 
sins.  I  Peter:  8. 


by  city  trucks  operated  by  city  employes  on  city 
pay.  To  be  sure,  Mr.  Flynn  later  reimbursed 
New  York  City  for  all  costs  and  was  exonerated 
by  the  Bronx  County  Grand  Jury — but  the  final 
results  were  satisfactory  neither  to  Mr.  Flynn 
nor  to  the  general  public. 

Congress  can  stand  criticism.  Under  the  Con¬ 
stitution,  its  members  enjoy  an  unrestricted  right 
to  express  their  views  on  public  affairs,  and  .since 
nothing  is,  or  should  be,  more  public  than  Con¬ 
gressional  acts,  neither  Congress  nor  the  Demo¬ 
cratic  National  Chairman  should  object  to 
extending  similar  rights  to  the  press  and  the 
public,  subject  to  the  laws  of  libel. 

Let’s  have  no  hush-hush  on  Congress.  There 
is  more  than  enough  of  that  elsewhere  in  Wash¬ 
ington,  and  Congress  remains  the  one  avenue 
through  which  the  people  may  make  their  ideas 
known  and  have  them  expressed  for  the  informa¬ 
tion  of  all.  The  office  is  high  and  should  com¬ 
mand  respect,  but  that  respect  should  be  dictated 
by  the  behavior  of  the  office-holders.  It  cannot 
be  automatic  on  the  part  of  the  public  and  the 
newspapers. 


DEAR.  DEAR! 

THE  HON.  EDWARD  J.  FLYNN,  chairman  of 
the  Democratic  National  Committee,  depre¬ 
cates  newspaper  attacks  upon  Congress  and 
members  thereof  as  “tending  to  hold  that  body 
up  to  ridicule”  to  such  an  extent  that  respect 
for  Congress  is  fast  diminishing.  Popular  respect 
for  Congress,  he  declared,  can  be  maintained 
only  by  judging  the  acts  of  the  body  as  a  whole 
and  not  singling  out  individual  acts  as  discredit¬ 
ing  the  legislative  in.stitution. 

To  which  we  might  reply  in  the  quiet  words 
that  hea<l  this  piece  or  in  much  more  vulgar 
terms  that  arc  at  our  ready  command.  The  fact 
is,  as  Mr.  Flynn  would  know  if  he  were  inter¬ 
ested  in  any  but  the  immediate  pre.sent  and  the 
immediate  future  in  the  manner  of  politicians, 
that  Congress  has  not  been  free  from  press  at¬ 
tacks  since  its  beginnings.  Some  have  l>een  purely 
partisan  and  political;  others  have  been  called 
down  by  the  selfish  and  partisan  acts  of  the  Con¬ 
gress  itself.  Instances  which  Mr.  Flynn  regarded 
as  inappropriate  for  criticism  of  Congress — the 
vote  for  Congressional  ))ensions  (while  the  coun¬ 
try  was  at  war) ,  and  the  attitude  of  certain 
Senators  toward  personal  gasoline  rationing — 
seemed  to  the  newspapers  and  to  the  country  at 
large  as  meriting  criticism. 

Mr.  Fhmn  him.self  may  be  a  bit  .sen.sitive 
toward  press  criticism.  Deservedly  or  not,  he 
was  involved  recently  in  a  .situation  in  which  the 
newspapers  brought  out  that  his  Lake  Mahopac 
home  was  decorated  with  city  material  conveyed 


"PERSONAL"  JOURNALISM 

IT  ISN’T  OFTEN  that  the  publisher  of  a  met¬ 
ropolitan  newspaper  gets  to  see  his  name  in 
print,  much  less  often  as  a  by-liner.  Still  more 
rare  are  the  occasions  when  the  publisher  and 
the  editor  are  found  in  boldface  type  as  co¬ 
authors  of  a  piece  in  their  own  paper. 

Readers  of  the  New  York  Times  Magazine 
last  Sunday,  especially  those  familiar  with  things 
journalistic,  must  have  shared  our  gratified  thrill 
when  they  noted  a  massive  cross-word  puzzle — 
itself  a  recent  innovation  in  the  solemn  Times — 
under  the  signatures  of  Charles  Merz  and  Arthur 
Hays  Sulzberger,  respectively  editor  and  pub¬ 
lisher  of  the  Times.  It  was,  if  we  recall  aright, 
Mr.  Merz’s  second  invasion.  .\s  a  fan,  we 
present  our  compliments  to  the.se  learned  ama¬ 
teur  puzzlers.  That  they  can  find  time  and  men¬ 
tal  capacity  for  the  exacting  task  of  making  up 
a  goo<l  cross-word  ])uzzle  in  these  dimmed-out 
New  York  evenings  is  a  gootl  omen  for  the  con¬ 
tinuance  of  many  other  prized  U.  S.  institutions. 


A  L 


PEHS 

MEN 


set-up  to  prevent  Mr.  Burnett  and  «««i^ 
from  being  paid  for  their  labors.  They 
what  they  get,  because  whatever  it  is,  it  b  1^ 
than  the  time  and  energy  expended  in  behiH^ 
the  advertising  business  and  the  counby 
general. 

Mr.  Burnett  is  not  alone  in  the  unselfish 
he  has  already  contributed.  Besides  his  URg 
ates  on  the  scrap  metal  job,  there  are  the  ot^ 
agency  men  who  worked  up  the  preliminary  [ig. 
])ectus  on  the  fat  and  grease  drive,  and  othi 
enterprises. 

When  announcing  the  Ad  Council  projjtti 
why  not  include  the  names  of  agency  men 
have  worked  on  the  job?  A  little  recognitioah 
the  adverti.sing  business  is  the  lea.st  they  4 
serve. 


THE  UNKNOWN  CONTRIBUTORS 

LEO  BURNETT  and  a  group  of  Chicago  adver¬ 
tising  men  did  a  lot  of  hard,  overtime  work 
on  the  scrap  metal  salvage  drive.  However,  when 
the  appropriation  was  finally  fixed  and  the  cam¬ 
paign  was  ready  to  get  under  way,  McCann- 
Erickson,  and  not  Leo  Burnett,  got  the  account. 

No  one  was  less  surprised  at  the  outcome  than 
Mr.  Burnett  and  his  associates.  From  the  start 
of  their  labors  they  realized  that,  in  accordance 
with  regulations  fixed  by  the  .\dvertising  Coun¬ 
cil,  they  would  not  be  considered  when  the  time 
came  to  choose  an  agency  for  the  account. 

Several  weeks  ago,  when  rumors  about  the 
campaign  were  at  their  height,  Mr.  Burnett  told 
an  E  &  P  reporter  that  his  work  on  the  drive 
was  in  behalf  of  the  .4d  Council,  and  not  his 
own  agency. 

There  is  nothing  in  the  .\dverti.sing  Council 


QUALITY  NEWSPRINT  PRia 

A  CURIOUS  SITUATION  has  arisen  before  fi, 

Office  of  Price  .4dministration  with  rofetl 
to  a  price  ceiling  on  newsprint  of  better  qtaht 
than  that  used  by  most  duly  new.spapen.  Th 
amount  of  paper  involved  is  not  large,  norre 
the  papers  concemetl  numerous,  compantml;, 
even  though  they  serve  several  million  retdm 
The  paper  concerned  is  a  “standard  new^nk' 
made  with  special  care,  and  the  manuftetsn 
have  receive<l  a  premium  price  of  about  IS  k 
$5  per  ton  over  the  basic  price  for  run-of-th- 
mill  product.  This  premium  the  publishen  hn 
l»een,  and  are,  willing  to  pay.  The  0P.4  hit  i 
far  not  acted  upon  a  petition  of  the  pubiidm 
that  they  be  permitted  to  pay  this  premium  mi 
receive  the  premium  product.  This,  as  we  uxie 
stand  the  present  OPA  viewpoint,  is  reginWi 
an  exception  to  the  price  now  in  effect. 

The  paper  is  used  for  picture  .sections  in  (U 
and  Sunday  newspapers  of  large  circulatiooi.  h 
cau.se  it  affords  superior  reproduction  qoaitiB 
to  those  of  ordinary  “standard  newsprint.”  Iti 
known  in  the  trade  by  several  terms,  all  of  wW 
include  the  words  “standard  newsprint.”  Fm 
or  six  mills  s|)ecialize  in  the  product,  .setting  lii 
b  part  of  their  production  for  special  attotia 
The  latter  results  from  a  more  careful  sdtttit 
of  wood,  more  thorough  cleaning  of  the  wni 
more  attention  to  the  grinding  of  groundwi 
and  cooking  of  the  sulphite  pulp  and  to  the » 
spection  of  both  pulps.  The  paper  is  made* 
slow  s|)eed,  with  special  regard  to  its  finish.  I 
the  end  results  are  not  of  the  highest  quafityd 
standard  newsprint,  the  paper  goes  to  the  stoi 
of  ordinary  newsprint. 

Neither  the  price  nor  the  quality  of  the  pife 
has  any  conceivable  bearing  on  the  war  efat 
.4vaiiability  of  the  quality  pnaluct  enables  tk 
papers  which  use  it  to  present  picture.s — ^a  higllf 
im|>ortant  part  of  the  war  new.s — with  a  dai? 
and  an  “eye  appeal”  which  cannot  be  obtiak 
easily  on  ordinary  paper.  The  ca.se  is  ooH 
which  both  buyer  and  seller  are  agreed  oa  ih 
necessity  of  the  higher  price,  which  in  no 
pa.s.sed  on  to  the  public.  The  picture  sect** 
either  in  letterpre.ss  or  intaglio,  have  not  1*® 
money-makers,  but  publi.shcrs  who  do  them 
have  found  them  useful  in  building  and  m*' 
taining  circulation. 

Editor  &  Publishkr  recommends  that 
0P.4  cut  this  “Gordian  knot”  by  a  simple  am**^ 
ment  to  its  present  code,  recognizing  that  m**" 
facturer,  publisher,  and  the  public  generally 
not  be  injured,  but  benefited  by  the  prw* 
\4ithout  such  an  amendment,  the  nianufactB® 
cannot  continue  to  supply  a  product  which  ti® 
customers  want  and  which  is  not  at  all  riulk 
more  neces.sary  u.ses  in  winning  the  war. 
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representative  of  the  Atlanta  Consti¬ 
tution,  and  recently  city  district  man¬ 
ager  for  the  Chattanooga  (Tenn.) 
Times,  has  been  named  circulation 
manager  of  the  Ft.  Lauderdale  (Fla.) 
harry  chandler,  chairman  of  the  Daily  News,  J.  W.  Dickey,  publisher 
lioard  of  directors  of  the  Los  Angeles  of  the  News,  announced. 

I  .L  Sam  E.  Whitlow,  assistant  professor 

of  journalism  at  the  Oklahoma  A.  and 
M.  College,  Stillwater  (in  charge  of 
advertising  and  promotion  courses), 
has  resigned  to  join  the  promotional 
department  of  the  Oklahoma  Publish¬ 
ing  Company,  Oklahoma  City,  Part  of 
his  duties  will  be  editorship  of  Cuff 
Stuff,  company  house  organ,  succeed¬ 
ing  Charles  Inglis,  who  resigned  to 
join  the  U.  S.  Army  Air  Corps. 

Raymond  W.  Foy,  sales  manager  of 
the  Dallas  Morning  News,  received 
the  degree  of  doctor  of  laws  at  the 
Golden  Jubilee  Commencement  June 
1  of  Hardin-Simmons  University,  Abi¬ 
lene,  Tex. 

George  W.  Trabert,  formerly  circu- 


The  Prize 
Spot  Feature 
Of  1 942 


personal 


FOLKS  WORTH 
KNOWING 


mention 


Timts  became  me  lourm  person  m 

America  ever  to 

icceive  the  Sal- 

Tition  Army’s 

Order  of  Distin-  V 

guished  Auxil-  ■ 

jmy  Service  last 

week  at  a  testi- 

monial  dinner 

Club,  Los  An- 

geles.  Commis-  ^ 

fflissioner  Ed- 
nrd  J.  Parker, 

Salvation  Army  - 

national  secre-  Harry  Chandler 
tary,  of  New 

York,  made  the  presentation.  Chand¬ 
ler  is  a  mmeber  of  the  Army’s  Los 
Angeles  advisory  board. 

Carl  B.  Short,  general  manager  of 
the  Roanoke  (Va.)  World-News  Cor¬ 
poration  and  president  of  the  Virginia 
Press  Association,  has  been  named 


In  The  Editorial  Rooms 


John  Steinbeck's  latest  book  for 
months  has  led  the  nation's  best¬ 
sellers,  today  still  leads  them. 


The  Broadway  play  from  ihe 
novel  has  created  a  theatrical 
furore. 


Hollywood  broke  its  own  screen- 
rights  records,  for  either  book  or 
play,  by  buying  the  story  for 
$300,000. 


We  are  syndicating  “The  Moon 
Is  Down”,  the  complete  text,  in 
18  daily  chapters,  14  of  them  il¬ 
lustrated  with  scenes  from  the 
play,  beginning  Monday,  June  29. 


M.  F.  Small  is  president  and  John  B. 
Long  general  manager.  Mr.  Williams 
f“^*eeds  Hu^  Baker,  who  recently 
joined  the  Army. 

bYed  D.  Bums,  Cincinnati  Times- 
Stw  automobile  and  travel  and  resort 
has  been  appointed  mid- 
»*stem  advertising  representative  for 
|b*Thnes-Star  by  Hulbert  Taft,  pub- 
“ber.  Bums  began  his  newspaper 
as  a  cub  with  the  old  Cincin- 
Commercial-Tribune  in  1913.  In 
^  joined  the  TYmes-Star  editorial 
^  as  a  reporter.  He  will  retain 
‘^d<^rters  in  Chicago,  where  he 
T  ^  insisted  by  Joseph  A.  Mc- 
i”’  been  connected 

with  Ae  Chicago  office  for  some  years, 
e  iml  represent  all  territory  east  of 
Wtsbur^  for  the  Times-Star  with 
w  exception  of  14  West  Coast  and 
estem  states,  which  will  be  repre- 
^Im  by  John  E.  Lutz,  Chicago.  Lew 
*ok,  former  Times-Star  promotion 
"“nager,  will  edit  the  Times-Star  re- 
and  travel  section.  Charles  R. 
nner,  Times-Star  automotive  ad- 
.^hsmg  manager,  will  edit  the 
***^day  automobile  section. 

I  Lyman  A.  Hall,  formerly  traveling 


Newspapers  that  already  have  or> 
dered  the  feature  include — 


"Wkat  are  yea  geaaa  do 
with  year  farlaagfe,  Jaa?" 

"I'm  goama  drop  In  oo  THE 
GUMFS.  Tkara's  oovor  o 
doll  memenf  at  that  kens*- 
hold!" 


.4krt9m  Bdmrim^JomrndU 
Am^Ulo  Glohm^NmwB 
B»atan  H^rmidi-Trmvier 
Chiemf  T<m#< 
Chmrlmtim  O6«0rv«r 

Coiumbua  Citim^n 
Dmt^p0rt  Timasa 
Dm  WtflitM  Begialmr 
THbmmm 

Dsnv0r  Mmrky  Mi,  Smataa 
DmiroU  Frm^  Frmaa 
Ft,  Wmrth  Frmaa 
Loa  Angmlma  Tlmma 


Miimamkmm  JoaarmM 
MJftnMpolli  Star- 
ioaamml 

NmakrUtm  Tmnmmaammn 
JVim  Ymrk  FmU 
Oimmkdi  WoridAimrM 
Fmorim  /•Mrntfl 
Trmnarripi 

FhilmdUipkim  tmquirmr 
Fitiahurgh  Frmaa 
St,  Lmuia  Fmat~Diapmtek 
Sioux  City  Journol 
Tmromm  Nmaaa^Tribunm 
W'mahtngton  Stmr 


THE  GUMPS 


A  man's  home  may  be  his  castle,  hut  at 
THE  GUMPS  it’s  an  armed  camp  .  ,  . 
where  household  horseplay  never  ceases 
and  the  unexpected  always  happens  to 
.Andy  and  Min,  Chester  and  Bim — family 
favorites  of  millions  of  families! 


To  order,  wire — collect— to 
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continued  from  page  21 


editor  of  the  Fort  Smith  (Ark.) 
Southwest  American  and  Times  Rec¬ 
ord,  has  been  designated  director  of 
military  defense  training  and  engi¬ 
neering  science  at  the  University  of 
Arkansas.  He  joined  the  staff  two 
years  ago  as  liaison  man  with  the 
Office  of  Education  in  defense  train - 


Francis  K.  Purinton,  37,  editorial 
writer  for  the  Lewiston  (Me.)  Eve¬ 
ning  Journal  has  been  selected  as  ex¬ 
ecutive  secretary  by  Gov.  Sumner 
Sewall  of  Maine.  Purinton  replaces 
Stephen  F.  Leo,  former  Portland 
newspaperman  who  was  Gov.  Sewall’s 


EDITOR  &  PUBLISHER 

Every  Saturday  tince  1884 


With  which  wai  mcrfcd  in  1907,  192S  and 
1927,  rcapectiTcly,  The  Jouroaliit,  eatablithed 
March  24,  1884;  Newapaperdom,  March,  1882; 
Fourth  Eatate,  March  1,  1894;  Editor  k  Pub- 
liaber,  December  7,  190i;  Adtrertiaint,  Febru¬ 
ary  7.  1925. 

Utica  Patented,  Rcaittered  Contenta  Copyrighted. 

Tna  EDITOR  *  PUBLISHER  COMPANY,  Inc 
Jauaa  Wucbt  Baown,  Pretident 
jAMta  WaiGBT  Baown,  Ja.,  fiee~PretidnU 
CnaaLEa  T.  Stvabt,  Triaturer 
Ronaar  U.  Baown,  Setrelary _ 


General  Ofiees; 

Serentaenth  Floor^maa  Tower 
42nd  Street  and  Broadway,  New  York  Oty,  N.  Y, 


PatiJU  Caojt  Jdeertuimt  Mepreteuueite:  Duncan  A 
Scott,  J/tttr  RntUteg,  San  Frandaeo;  Tdephooa 
Sutter  1889;  and  Weium  Patijit  Buildtut,  Lea  An- 
nelea.  Talepbooa  ProacM  SSlV. 


administrative  assistant,  who  was 
drafted,  and  his  executive  secretary, 
who  enlisted  in  the  air  corps. 

Oscar  Norling,  cable  editor  of  the 
Des  Moines  (Iowa)  Register,  is  teach¬ 
ing  a  course  in  international  law  in 
the  summer  session  of  Drake  Uni¬ 
versity,  Des  Moines. 

Hugh  Moffett,  assistant  city  editor 
of  the  Des  Moines  (Iowa)  Tribune, 
has  been  named  branch  information 
officer  in  Iowa  for  the  Office  of  Emer¬ 
gency  Management. 

Herman  Kogan,  formerly  with  the 
Chicago  Tribune,  and  Leonard  Castle, 
one-time  head  of  the  Indianapolis  bu¬ 
reau  of  U.P.,  have  joined  the  editorial 
staff  of  the  Chicago  Sun.  Vance  John¬ 
son,  a  ’41  Nieman  Fellow,  has  joined 
the  Sun’s  Washington  bureau. 

Robert  Hunter,  who  has  been  the 
city  publicity  director  for  over  a  year, 
returned  June  17  as  city  editor  of  the 
Daytona  Beach  (Fla.)  Evening  News. 
Neil  Pooser,  whom  he  succeeded,  will 
enter  the  service  soon. 


4Znd  Straet  and  Broudwar,  New  Tork  Uty,  N.  T. 

7ftfpm0UfS' 

BRyant  B8068,  80^  8064,  8066  and  8058 
A  NnwaTATna  roa  Mannaa  or  NnwaTATgaa 
AaTuuB  T.  Roa^  U-  Baown, 

ilaoMtint  Editor;  WALTna  E.  ScnnmoEiL  Atteeiou 
Editor;  STBrnan  J.  Monenan,  RicnaaD  M.  Doain, 
Jace  Peice,  Maa.  8.  L.  Daee,  LAroriau. _ 

iauEa  Weioet  Baown,  Jb.,  PiMiskrri  CnABLBa  T, 
TUABT,  Crowa/  Momoter  and  Jdoertuint  Direetor; 
loaun  B.  Kbehet,  iiorketini  and  Eeteorta  ttonagrr; 
UnoaoE  H.  Stbatb,  CtrrWatioa  i/anag/r;  Louit  A. 
Fohtaibe,  Clastifud  tionoger;  Jonn  Jonnaon, 

Ploeemeut  Manager. _ 

Washing/tou,  D.  C.  Burton,  GBnaaaL  Paaaa  Aaaocta- 
Tion,  jAMEa  J.  Butleb  and  Gboboe  H.  Mabbiho, 
Ie.,  1876  Ifalionol  Press  Qui  Bldg..,  Tdephoua 

Mao^y  1060. _ 

Chicago  Bueeau,  810  London  Guoronter  and  Atti- 
dent  Building,  360  Norik  iiitkigon  Atmut.  Td.  State 
4886.  Gbobge  A.  BaanoEnBUEG,  Editor;  Haebt 

K.  Buten,  Adoertising  Eefretmtotive. _ 

Poeifu  Coast  Correspondents:  CaurnELL  WaTaon, 
8188  Dtrky  StreeLBorkeioj,  Cal.,  Tdephooa,  Thorn- 
wall  66S7:  Kbh  Tatiob.  1816  Nonk  Hokan  Boul. 
Loa  Angalaa,  Tdephooa,  Hampatead  6722. _ 


udaa,  TalapLooa  Proap^  681^ _ 

London  Ofat:  Vbea  Cbabblbb,  J/auagrr  “Down 
alooiT.  Bamet  Gate  Lana,  Arkl^,  Harta,  England. 
DiaPLAT  AnTBBTiaino  rataa  eBactiTe  Dec.  I,  1837 
par  agate  Una  or  aariaa  of  Inaartioot  aa  toUowa: 
I  lilaeai  1  i  6  I  18  i  86  ,  68  1 

I  Siaaa  |A|aM|TimaiTiaa«TiaaaaTimaa|TiBiet| 


Page  678  6376  8834  8830  8806  8183 
H'Pai*  836  164  181  133  116  103 

KPaga  168  86  78*  68*  64*  67 

H  Pam  84  66  47*  44*  41*  87 

CtPagi  43  83  sH  36*  84*  83 

The  dngle  eolnmn  lorte-two  Una  rata  maker  card  at 
a  coat  at  8B  par  waA  aarna  aa  low  a  rata  no  a  63 
time  baaia  aa  any  other  achadnia,  namdy,  8183  par 
pane;  8106  half  pam:  867  quarter  page-  *  Quarter, 
ninth  and  aiataantn  pagea  meat  ba  oo  deSaite  copy 

achadula. _ 

Cuteatnan  RaTna:  60e  par  amt*  ooe  tiaaa;  70c 

par  amta  line  fcmr  timaa. _ 

SnuATiona  Wabtbb:  60c  par  agate  Una  ooa  tima; 
40e  par  amta  Hna  four  timaa  (count  ive  worda  to 

tba  fern).  _ 

Stmacnirnon  Rat«:  By  mail  payable  in  adaanoa 
United  Stetea  and  Idand  Poaaaadon^  $4  per  year; 

Canada,  64JO;  Foreign,  86. _ 

Cum  RaTBa:  Tha  dub  rataa  are  apfdicabln  to  all 
aubaeripdooa  in  any  one  organicatioo— whether 
paid  (w  by  tha  company  or  indiTiduda.  Three 
cabactiptiooa  to  aapamte  addrcaaea  for  ooa  year  each 
or  ooa  aubacriptioa  for  throe  yoara,  810;  hve  or  more 
anbaciiptioaa  In  ooa  group  to  diSaraot  addraaaea  for 
ana  yaar  at  83.00  a^  or  individud  anbaeriptiooi 


ceeding  John  B.  Ledden.  Coston  was 
a  sports  writer  on  the  South  Bend 
News-Times  before  it  suspended  in 
December,  1938.  Later  he  went  to 
Chicago  as  a  sports  writer  on  the  Chi¬ 
cago  Tribune  where  he  remained  imtil 
returning  to  South  Bend. 


Roy  Dunlap,  former  managing 
of  the  papers,  and  Miss 
Lillico  of  Red  Wing,  Minn., 


ried  in  the  latter  city  last  we^  ^  j 
Lillico  was  a  columnist  and 


Dae.  31,  IMl .  11,661  13,861 

•  1040 .  11,663  18.4n 

■  1030 .  13,337  13,060 

■  1038 .  18,141  13,0U 

•  1037 .  11,738  18,770 

■  1096 .  10,866  1X064 

>  1036 .  10,178  11,308 

•  1084  0,661  10,6177 

■  1033 .  X636  X810 

•  1033 .  XS37  30,488 

•  1031 .  1X116  11,130 

•  1080 .  1X406  11,417 

•  1080 .  1X186  11J64 


Genevieve  Papineau  Davis,  for  six 
years  assistant  society  editor  of  the 
Fort  Worth  (Tex.)  Press,  returned 
from  a  vacation  June  15  to  learn  she 
had  been  shifted  to  general  assign¬ 
ments  on  the  city  staff. 

William  S.  Gordon,  rotogravure  edi¬ 
tor,  Los  Angeles  Times,  has  joined  the 
Los  Angeles  bureau  of  Look  magazine. 

Bill  Day  and  Casey  Elliott,  photog¬ 
raphers  for  the  Memphis  (Tenn.) 
Commercial  Appeal,  were  given  top 
honors  at  the  photography  show  spon¬ 
sored  by  the  Associated  Press  at  the 
Tennessee  Press  Association  meeting 
recently  at  Nashville.  Day’s  photo 
was  adjudged  the  best  straight  news 
picture  and  Elliott  won  second  place. 

Betty  Claire  Pray,  for  several  years 
Texas  Christian  University  reporter 
for  the  Fort  Worth  (Tex.)  Press, 
while  she  was  studying  for  her  degree 
ill  journalism,  graduated  early  in 
June,  and  now  is  a  regular  staff  mem¬ 
ber  of  that  newspaper. 

Frank  G.  Evans,  for  more  than  20 
years  a  member  of  the  Fort  Worth 
(Tex.)  Star-Telegram  city  staff,  has 
just  taken  over  the  press  relations 
office  for  the  Southwest  Motor  Club, 
Fort  Worth. 


ana  yaar  at  gg.ua  aacn  or  indiTMual  nbaenptiooi 
(or  iVa  yuan  at  816.60;  additional  tubieriptioaa  oo 

tho  «.m»  baait — namdy  thma  doUan  each. _ 

Mambar;  AdvartiMag  Fedaratioo  of  Amarica,  Na¬ 
tional  Editorial  Amociatioa.  National  Better  Buuau 
Bnraan  and  tba  Audit  Buraau  of  Grenlatioot  with 
an  averam  audited  nat  paid  “A.  B.  C.”  cireolatioo 

oeary  Saturday  in  tha  yaar  at  foUowi; _ 

■  Bit  Moothi  j  Net  iTntal  Diw  I 

I  Ended  Paid  tribution 


Joseph  Ronan  of  the  Schenectady 
(N.  Y.)  Gazette  editorial  staff  has 
been  named  manager  of  the  consoli¬ 
dated  coxmty  office  of  civilian  protec¬ 
tion. 


Allen  Skaggs  is  the  new  sports  edi¬ 
tor  of  the  Tallahassee  (Fla.)  Daily 
Democrat  and  writes  a  column  “In’ 
This  Alley.” 

J.  H.  McKiddy,  for  16  years  a  mem¬ 
ber  of 'the  editorial  staff  of  the  Daily 
Oklahoman  and  Oklahoma  City  Times, 
has  resigned  to  enter  another  undis¬ 
closed  held. 


of  the  advertising  department!^ 
Red  Wing  Republican  Eagle.  ^ 
couple  will  live  in  St.  Paul  ** 
Miss  Bettine  Field,  daughter  of  H* 
shall  Field,  publisher  of  PM  and  i 
Chicago  Sun,  was  married  JuneUv 
Ensign  McChesney  Goodall,  of  Slim 
ton,  Va.,  in  the  chapel  of  St  B# 
tholomew’s  church. 


Bill  Sherrill,  former  Fort  Worth 
Star-Telegram  staffer,  is  editing  a 
house  journal,  “The  Consolidated 
Eagle,”  for  the  Consolidated  Aircraft 
Corporation’s  huge  bomber  plane  as¬ 
sembly  plant  near  Fort  Worth. 

Miss  Gene  Ash  of  Bowling  Green, 
Ohio,  graduate  of  the  Ohio  University 
School  of  Journalism  at  Athens,  has 
joined  the  news  room  staff  of  the 
Warren  (Ohio)  Tribune  Chronicle. 

William  A.  Kuenzel,  veteran  chief 
of  the  Detroit  News  photographic  staff, 
is  recovering  in  Harper  Hospital,  De¬ 
troit  from  an  emergency  operation 
June  14,  after  being  stricken  while  at 
work. 


Franklin  D.  Walker  who  has  cov¬ 
ered  the  federal  beat  for  the  Syracuse 
(N.  Y.)  Post-Standard  for  10  years 
has  joined  the  public  relations  staff 
of  the  Curtiss- Wright  Aeronautical 
Corporation,  Buffalo. 

Ralph  Millett,  associate  editor  of 
the  Memphis  (Tenn.)  Press-Scimitar, 
and  Mrs.  Millett  attended  graduation 
exercises  of  their  son,  Ralph,  Jr.,  at 
University  of  Missouri,  Columbia,  Mo., 
and  visited  their  daughter  Mrs.  Fred 
Lowry,  Iowa  City,  Iowa,  who  writes 
a  column  for  NEA  under  the  name 
Ruth  Millett. 


Kimball  Davis,  Binghamton 
Press,  to  Miss  Patricia  Quinn,  Ju^li 
in  Johnson  Chapel,  Amherst  Cdl* 
Amherst,  Mass. 


Arthur  P.  Famiglietti,  Proridence 
(R.  I.)  Journal  and  Evening  Bulletin 
editorial  staff  for  the  past  14  years,  has 
been  appointed  associate  inspector  of 
the  Division  of  Inspection  by  Christo¬ 
pher  Del  Sesto,  Rhode  Island  OPA 
director. 


Mr.  and  Mrs.  George  Clark  an¬ 
nounced  the  birth  of  a  daughter,  their 
first  bom — Suzanna  Holland — June  4. 
Mr.  Clark  is  city  editor  of  the  Clarks¬ 
burg  (W.  Va.)  Exponent. 

Dorothy  Coble,  Raleigh  News  and 
Observer,  was  elected  president  of  the 
North  Carolina  Presswomen’s  Asso¬ 
ciation  at  its  annual  convention  in 
Asheville  recently.  Also  elected  were 
Mrs.  Zoe  Kincaid  Brockman,  Gastonia 
Gazette,  vice-president;  Miss  Frances 
Griffin,  Winston-Salem  Journal  and 
Sentinel,  secretary-treasurer. 

Ralph  L.  Howland,  newly  appointed 
chief  of  the  Associated  Press  bureau 
in  Raleigh,  N.  C.,  will  be  succeeded  in 
the  Charlotte  bureau’s  night  office  by 
Jack  Giles,  who  has  been  in  the  day 
office  of  the  Charlote  bureau  for  a 
nimiber  of  years.  Kin  McNeil,  former 
editor  of  the  Brevard  (N.  C.)  Transyl¬ 
vania  Times,  is  joining  the  editorial 
staff  of  the  Charlotte  bureau. 


Jo  Ranson,  radio  editor,  Brooklyn 
Eagle,  has  joined  the  press  staff  of  the 
National  Broadcasting  Company. 

James  M.  Coston  has  become  sports 
editor  of  the  South  Bend  Tribune  suc- 


Wedding  Bells 


Miss  Sally  Anne  Sise,  society  tditk 
the  Troy  (N.  Y.)  Record  Newsjqpei 
to  Howard  W.  Pember  of  Cambriii, 
Mass,  June  11. 


Don  W.  Sigler,  recently  named  as¬ 
sistant  city  editor  of  the  Lincoln  (Neb. 
Star,  has  accepted  a  position  as  asso¬ 
ciate  editor  of  The  Insurance  Maga¬ 
zine  at  Kansas  City,  Mo.  Sigler,  mem¬ 
ber  of  the  Star  staff  for  nearly  nine 
years,  has  been  correspondent  for  Edi¬ 
tor  &  Publisher. 


Bob  Locke,  news  editor  of  the  music 
magazine,  Down  Beat,  and  contribut¬ 
ing  editor  of  Music  and  Rhythm,  re¬ 
signed  this  week  to  accept  the  post 
of  night  club  and  cafe  editor  of  the 
Chicago  Sun. 

Frances  Dolfin,  formerly  editor  of 
The  Girls’  Companion,  Elgin,  Ill.,  is 
now  women’s  editor  of  the  Amarillo 
(Texas)  Times. 

George  McNee,  Los  Angeles  Eve¬ 
ning  Herald  and  Express  staff  mem¬ 
ber,  and  Mrs.  McNee  became  parents 
of  a  daughter  last  week. 

Bob  Hubner,  former  waterfront  re¬ 
porter  for  the  San  Francisco  News,  is 
author  of  a  novel,  “Fabulous  People” 
published  this  week  by  Alfred  Knopf. 

Tom  R.  Brislin,  formerly  of  INS 
staff  in  New  York  City,  was  recently 
named  editor  of  the  Guardsman,  the 
official  publication  of  the  28th  division 
located  in  Louisiana. 


Herbert  Morton,  University  of  Min¬ 
nesota  journalism  school  graduate,  has 
been  promoted  from  St.  Paul  Dispatch 
office  boy  to  reporter  on  the  morning 
Pioneer  Press. 


Miss  Loretta  Groothouse,  lone 
society  editor  of  the  Ponca  Cn 
(Okla.)  Daily  News,  and  Carter  Bni 
ley,  reporter  on  the  Oklahom  Ck| 
Times,  were  married  in  the  chipdf 
the  Purcell,  Okla.,  Catholic  Chn4 
Roberta  Meadows,  daughter  d  k 
and  Mrs.  C.  M.  Meadows,  Jr.,  n 
married  Jime  6  in  Baptist 
San  Antonio,  to  G.  W.  Mahan.  Ih 
bride’s  father,  on  the  Evening  In 
copydesk,  is  San  Antonio  corre^ 
ent  for  Editor  &  Publisher. 


Ralph  (Bud)  Myers,  prowlk 
manager  of  the  Houston  Press,  talk 
Marjorie  Jane  Purdon,  in  HomIr 
June  2. 


Miss  Dorothy  Portman,  Whk 
Wis.,  married  to  Blaine  Williams,  »■ 
ager  of  the  Wausau  (Wis.)  Hmii 
Herald  classified  advertising  depr,. 
ment,  at  Wausau  June  13. 

Mary  Wood  Beauchamp,  Shrcwjm 
(La.)  Times  reporter,  to  Corp.  Ke^ 
H.  Sealy,  June  7  at  Camp  Bon 
Texas. 


With  The  Colors 


ROY  JOHN  DUNLAP,  assistant  pic¬ 
ture  editor  of  the  St.  Paul  Dispatch 
and  Pioneer  Press  and  son  of  the  late 


MAJOR  James  A.  Doherty,  dai- 
fied  advertising  manager  d  Ik 
Providence  Journal -Bulletin,  a  » 
eran  of  the  first  World  War,  haslH 
called  from  the  385th  Infant^  Roan 
Corps  to  active  duty  with  the  U.  S 
Army  Air  Force. 

Ashley  Halsey,  Philadelphia  Rias 
rewrite  man,  left  last- week  to  join  fc 
Navy  Phiblic  Relations  staff  as  a  UR' 
tenant.  Junior  Grade. 

Joe  Dragonnetti,  former  Ledp 
staffer  and  recent  Philadelphia  cf 
respondent  for  Editor  &  Puius« 
has  been  transferred  to  the  PhiWe- 
phia  Recruiting  office  at  the  reqai 
of  Captain  Aubrey  C.  Reid,  fonnoi 
Louis  newspaperman  now  on  diit;> 
assistant  recruiting  officer  and  pR> 
relations  officer  in  Philadelphia. 

Lee  Rogers  has  been  granted  a  kff 
of  absence  as  city  editor,  Atlanta  ((k 
Constitution,  and  has  reported « 
Charleston,  S.  C.,  for  duty  as  an  * 
sign  in  navy  public  relations.  ^ 
liam  G.  Key,  Constitution  copy  d* 
veteran,  succeeds  him. 

D.  B.  Barnhart,  classified  man# 
of  the  McKeesport  (Pa.)  Daily  SN 
has  just  been  notifi^  of  his  appo® 
ment  as  a  First  Lieutenant  in  the  k 
Corps.  He  will  report  to  Miami  Be# 
for  advanced  training  on  June  & 
Lieut.  Gustave  M.  Heiss,  ^ 
former  cashier  for  the  Houston 
Chronicle,  has  been  awarded  aSL 
Star  decoration  and  Order  d  • 
Purple  Heart  by  President  Boose'*^ 
He  is  on  duty  somewhere  in  AvsO*^ 
with  a  bombing  squadron. 

Warren  F.  Craig,  reporter, 
field  (Mass.)  Union,  enters  the  U”** 
States  Army  Jime  26  as  a  vol®l*^ 
officer  candidate. 

(Continued  on  page  24) 


23 


■«aaair^ 


**Y'oivy#  s  hero  io  your  /oi»"., This  picture  of  a 
typical  American  dad  and  his  son  appeared  5  years 
^  ago  in  one  of  a  series  of  moderation  messages  pub* 
iished  by  The  House  of  Seagram.  America’s  most  im* 
^  porant  newspapers  commended  the  advertisement 
^  editorially.  C^er  150,000  reprints  were  requested. 


NOW  HE’S  A  HERO  TO  YOU! 


For  many  years  The  House  of  fathers  bidding  their  boys  “Good-bye” 
Seagram  has  frequently  published  with  confidence  and  pride- knowing 
in  hundreds  of  newspapers  -  and  that  their  own  moderate  habits  have 
important  magazines  -  messages  extol-  set  a  character-building  example  which 
ling  the  wisdom  of  moderation.  their  sons  will  respect -and  follow. 

Perhaps  the  most  effective  have  Fine  whiskey,  wisely  used,  will 
been  those  in  honor  of  the  fathers  of  always  have  its  place  in  modem  life. 
America  -  addressed  especially  to  the  And  The  House  of  Seagram  will  con- 
Dads  of  growing  boys.  tinue  to  urge,  as  it  has  so  earnestly 

Today,  as  a  result,  we  sincerely  done  in  the  past- a  policy  of  moderation 
believe  that  there  are  thousands  of  ...moderation  in  all  things- u^oril/ 


The  House  of  Seagram 

/SS7 


IT  teems  liRe  only  yesterday  since  he 
walked  along  beside  you . . .  trying 
manfully  to  keep  in  step  with  your  giant 
strides  . .  .worshipping  you  with  his 
frank,  boyish  eyes. 

And  now  the  honk  of  a  car  outside 
. . .  and,  "Well,  I  guess  that's  for  me . . . 
G'bye,  Dad."  And  all  you  can  say 
through  that  lump  in  your  throat  is  "So 
long,  son . . .  good  luck.”  The  door  slams 
...your  boy  has  gone  to  warl 
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DITOR  &  P  U  B  L  I  S  HeJfO  R 


PERSONALS 


continued  from  page  22 


Amost  Melton,  sports  writer  for  the 
Fort  WoT^h  Star-Telegram  and  a 
sergeant  in  the  Texas  Defense  Guard, 
has  been  commissioned  a  second  lieu¬ 
tenant  in  the  Army  Air  Force  and  will 
attend  officers’  school  in  Miami  Beach, 
Fla.,  starting  June  24. 

A.  R.  Colegrove,  defense  editor  of 
the  Houston  (Tex.)  Press,  has  quali¬ 
fied  for  army  officers’  training  school. 

Charles  Evans,  defense  editor  of 
the  Houston  (Tex.)  Chronicle,  has  en¬ 
listed  in  the  Marine  Corps. 

Oscar  De  Beck,  of  the  San  Diego 
(C^.)  Union  and  Tribune-Sun  dis¬ 
play  advertising  department,  has  been 
commissioned  a  second  lieutenant  in 
the  California  State  Guard. 

Ken  Hand  and  Elmest  Matthews, 
courthouse  reporters  for  the  Dallas 
(Tex.)  Morning  News,  have  enlisted 
with  the  U.  S.  Marines  to  be  trained  as 
press  sergeants,  acting  as  war  corre¬ 
spondents  covering  overseas  action. 

Ben  H.  Bagdikian,  labor  reporter 
and  religious  editor,  Springfield 
(Bilass.)  Morning  Union,  has  gone  to 
Maxwell  Field,  Alabama,  where  he 
will  attend  the  United  States  Army 
air  force  training  school  for  pilots. 

James  W.  Hungate,  a  member  of 
the  Spokane  Daily  Chronicle  staff  for 
more  than  six  years,  has  been  com¬ 
missioned  a  first  lieutenant  in  the 
United  States  Army,  and  has  left  for 
Fort  Knox,  Kentucky. 

William  H.  McGarth,  Jr.,  national 
advertising  department  of  the  Troy 
(N.  Y.)  Record  Newspapers,  has  en¬ 
listed  in  the  Construction  Battalion 
of  the  Navy  and  has  been  assigned  to 
Camp  Allen,  Norfolk,  Va. 

Joseph  A.  Cawthon,  manager  of  the 
St.  Augttstine  (Fla.)  Record  for  the 
past  five  years,  has  been  commis¬ 
sioned  as  first  lieutenant  in  the  Air 
Force  Technical  Training  Command 
with  orders  to  proceed  to  Kessler 
Field,  Miss.  C.  E.  Shepperd,  sales 
manager,  has  been  appointed  to  suc¬ 
ceed  Mr.  Cawthon. 


writer  on  the  Erie  (Pa.)  Dispatch- 
Herald,  is  now  at  Fort  Bragg,  N.  C. 

William  C.  Estler,  a  former  member 
of  the  Huntington  (W.  Va.)  Herald- 
Dispatch  news  staff,  is  now  a  corporal 
at  Jefferson  Barracks,  Mo. 


Charles  W.  Duncil,  former  news 
editor  of  the  Fairmont  (W.  Va.)  Times, 
is  now  a  member  of  the  armed  forces 
at  Keesler  Field,  Miss. 

Julian  P.  Leggett,  formerly  on  the 
Chicago  Herald  &  Examiner  and  re¬ 
cently  assistant  managing  editor  of 
Popular  Mechanics  magazine,  has  been 
commissioned  a  captain  in  the  Army 
Air  Force  and  is  stationed  at  Wright 
Field. 


Francis  Merrigan,  reporter.  Spring- 
field  (Mass.)  Morning  Union,  has  en¬ 
listed  in  the  Army  and  has  been  as¬ 
signed  to  Fort  Devens,  Mass. 

Clarence  Murray,  police  reporter, 
Northampton  (Mass.)  Daily  Hamp¬ 
shire  Gazette,  has  been  inducted  into 
the  Army. 

William  B.  Morrison,  sports  editor 
of  the  Ardmore  (Okla.)  Daily  Ard- 
moreite  for  the  past  year  and  a  half, 
has  been  commissioned  an  ensign  in 
the  U.  S.  Navy. 

Fred  B.  Brown,  advertising  sales¬ 
man  for  the  Ponca  City  (Okla.)  News, 
has  been  inducted  into  the  Army. 


PEGLER  SCORED 

Local  16,  United  Office  and  Put 
sional  Workers  of  America,  at  a  am. 
ing  of  its  representative  asseiay,L 
New  York  this  week,  passed  a 
lution  attacking  Westbrook 
New  York  World-Telegram  coh^ 
ist,  charging  him  with  “pro-p^ 
anti  -  Democratic,  anti  -  Negro,  ^ 
labor  bias.”  Pegler  June  15  wroki 
his  column  that  examination  of  ^ 
Office  and  Professional  Newi,  ^ 
imion’s  publication,  indicates  it  k;. 
lows  the  Communist  party  line. 


Kenwood  R.  Bojens  and  C.  E.  Swan¬ 
son,  formerly  of  ^e  San  Diego  (Qal.) 
Union  sports  and  city  news  staffs,  re¬ 
spectively,  have  been  ordered  to  a 
sea  duty  indoctrination  course  at 
Northwestern  University  as  naval 
reserve  ensigns. 

Stuart  Beerye,  of  the  Sarasota  (Fla.) 
Herald-Tribune  advertising  staff,  has 
been  ordered  to  report  in  Jackson¬ 
ville,  Fla.,  for  duty  as  a  chief  boats¬ 
wain’s  mate,  USNR. 


W.  Henry  l^i^son,  city  editor  of  the 
Harrisburg  Patriot,  was  inducted  into 
the  army  June  8.  He  is  presently  sta¬ 
tioned  at  the  New  Cumberland  Recep¬ 
tion  Center,  New  Cumberland,  Pa. 
Richard  Walton  is  new  city  editor  of 
the  Patroit. 


Francis  E.  Thompson,  assistant  man¬ 
ager  of  the  Boston  INS  Bureau,  was 
inducted  June  17. 


Lieut.  Eldgar  J.  'Diompson,  former 
Milwaukee  Journal  staff  member, 
heads  Athletic  Public  Relations  for  the 
Great  Lakes  (Ill.)  Naval  Training  Sta¬ 
tion.  Associated  with  him  are  Francis 
J.  “Pete"  White  of  the  old  South  Bend 
(Ind.)  News-Times;  Nort  Baser,  one¬ 
time  sports  editor  of  the  Benton  Har¬ 
bor  (Mich.)  News-Palladium;  Bill 
Moloney  from  the  Chicago  Herald- 
American;  Steve  Snider  of  the  UP; 
and  James  Segreti  from  the  Chicago 
Tribune. 


William  Benjamin  Abbott,  Jr.,  vet¬ 
eran  Tampa  Morning  Tribune  report¬ 
er,  has  been  called  to  active  army 
duty  as  a  captain  in  the  air  force. 

Allen  Kohan,  on  the  Omaha  World- 
Herald  editorial  staff  since  1922,  has 
reported  for  duty  as  a  first  lieutenant 
in  the  provost  marshal’s  department 
in  Chicago. 

Roy  C.  Nelson,  Chicago  Daily  News 
artist,  is  now  with  the  U.  S.  Army 
at  the  Aberdeen  Proving  Grounds. 
Nelson  drew  caricatures  for  the  news, 
sports  and  amusement  sections  of  the 
Daily  News  for  10  years. 

William  H.  Graham,  for  21  years  a 
member  of  the  Omaha  World-Herald’s  ] 
editorial  staff,  has  become  a  first  lieu¬ 
tenant  in  the  Army  Air  Corps.  He 
has  had  a  private  pilot’s  license. 

David  F.  Brinegar,  copyreader  and 
columnist  for  the  Phoenix  (Ariz.) 
Republic  and  Gazette,  resigned  re¬ 
cently  to  enter  the  Army  and  now  is 
at  Fort  Riley,  Kan.  Dan  Crumley, 
aviation  writer  for  the  Gazette,  has 
just  been  transferred  to  a  Phoenix 
public  relations  office  of  the  Navy  as 
a  petty  officer,  second  class.  Frank 
Ayraud  and  Gene  Lawlis,  proofread¬ 
ers,  both  have  gone  to  tfie  armed 
forces.  Kearney  Egerton,  Republic 
sports  cartoonist,  resigned  recently  to 
join  the  Army  and  is  stationed  at 
McChord  Field,  Wash.  Recent  enlist¬ 
ments  bring  to  more  than  40  the  nub- 
ber  who  have  joined  the  colors  from 
the  Phoenix  organization,  and  two 
ex-employees  have  been  killed  in 
action. 

Dick  Hartford,  member  of  the 
Hartford  (Conn.)  Times  news  staff 
for  five  years,  has  joined  the  Army. 


MTEISH  HITS  CRITICS 

Chicago,  June  18 — Archibald  Mac- 
Leish,  Librarian  of  Congress  and  di¬ 
rector  of  the  OFF,  assailed  abuse  of 
the  right  of  free  Americans  to  criti¬ 
cize  their  government,  declaring  this 
abuse  is  a  force  which  might  destroy 
that  very  right,  in  an  address  last 
night  before  the  National  Retail  Dry 
Goods  Association  here.  He  singled 
out  Robert  R.  McCormick,  Chicago 
Tribune  publisher,  for  “pumping  out 
a  vast  and  costly  propaganda  aimed 
to  persuade  the  people  to  hate  and 
fear  their  government  and  their 
President.” 


You  Can  Sell  DOTH 


Ohio  s  Largest  Market 

—Greater  Cleveland 


Ohio  s  Second  Largest 
Market 

—26  Adjacent  Counties 


with  the 

CLEVELAND  PLAIN  DEALER 

Chvsimsd's  Hssm  Mswtpmpsr 


HEADS  WASH.  BUREAU 

Robert  E.  Kennedy,  formeriy  Ch 
capo  Times  political  editor,  is  in  (W 
of  the  Times’  Washington,  D.  C  h- 
reau,  succeeding  Richard 
now  in  military  service.  John  Dn^ 
Times  rewriteman,  political  writa;^ 
been  appointed  political  editor. 


ARNOLD,  AP  MEET 

Assistant  Attorney  (Jeneral  Thur¬ 
man  Arnold,  in  charge  of  the  anti¬ 
trust  division  of  the  Department  of 
Justice,  declined  in  Washington  this 
week  to  discuss  his  meeting  with  the 
Associated  Press  board  of  directors  at 
AP  headquarters  in  New  York  Jime 
13.  Robert  McLean,  Philadelphia  Bul¬ 
letin,  president  of  the  AP,  also  said 
“No  comment”  when  the  meeting  ad¬ 
journed. 


BALTIMORE 

Industrial  Wage  Eamn 


NOW  AVER AQE  more  than  M 
a  week.  Multiply  that  by  the  197, 
000  industrial  workers  throuihM 
the  State  of  Maryland  and  yn 
get  a  payroll  of  approzimaidy 
$8,000,000  a  week. 


Whether  you  are  selling  idaai  a 
services  or  merchandise,  you  ca 
reach  most  of  these  people  nM 
effectively  through  the  advertiaig 
columns  of  the  Baltimore 


SUNPAPERS 


MORNING  .  EVENING  .  SUIOM 


Speaking  for 


WASHINGTON,  D.  C 


Wa.shincton  merchants  point  the  iSW 
way  to  do  this — placing  in  The  SUr  Ci 
ol  their  newspaper  linage  in  the  Us 
daily  and  three  Sunday  W ashinrtoo  new  | 
papers. 


The  major  mtHlium  in  thio  major  nurt'’' 


Washington,  D.  C. 


Paul  Fisher,  formerly  of  the  promo¬ 
tion  department  of  the  Capper  Pub¬ 
lications,  at  Topeka,  Kan.,  has  re¬ 
ceived  a  commission  as  an  ensign  in 
the  Naval  Reserve. 

Crozat  DuPlantier,  former  New  Or¬ 
leans  States  reporter,  and  Dick  Seither, 
formerly  with  the  Times-Picayune, 
were  the  first  in  that  section  to  sign 
up  with  the  Fleet  Marine  force  for 
duty  as  war  correspondents  with  over¬ 
seas  combat  units. 

Joseph  Pohl,  former  Erie  (Pa.)  Dis¬ 
patch  -  Herald  staff  photographer,  is 
now  with  the  army  camouflage  outfit 
at  Camp  George  G.  Meade,  Md. 

Arthur  Monahan,  former  sports 


M^Jrkopaccuracy, 

SPEED  AND  INDEPENDENCE  IN 


WORLD  WIDE  NEWS  COVERAGE 


UNITED  PRESS 
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Recjui&A  is  the  proeitubi' 

ITIRRKET  OF  THE  OElUHRyEnRE^' 


Here  is  a  market  you  cannot  well  list 
to  overlook — especially  now  with  the  U| 
dition  ot  tens  of  thousands  ol  wv-nrt'| 
ers — from  the  lour  comers  ol  the  comn  I 


A  good  time  and  place  to  put  your  pnt  | 
uct  in  the  first  line  of  demand. 


§I)e  Jutning  % 


lRE6imR0Tt 

HA5744ACTM 

INDUSTRIAL 

SlPLW^ 

tiiS 


Is  this  why  you  missed  those  orders? 


ell  ilat 
h  thet^ 
rar-*crt' 
tCOSItIT 


done,  newspapers  are  the  most  active  medium. 

Hold  a  magnifying  lens  on  this  market,  if  you  have 
to  . . .  but  be  certain  you  spot  the  intermediate  cities 
and  towns  that  ought  to  be  on  your  1942  list  .  .  . 
and  be  sure  they  are  on  it!  There’s  wealthy  West¬ 
chester — the  healthy  Hudson  River  markets — that 
booming  group  of  cities  stretched  clean  across  the 
State  .  .  .  your  advertising  ought  to  be  working  in 
all  of  them  right  now. 

Your  competition  may  not  be  fast  enough  on  its 
feet  to  see  the  sound  sense  this  makes.  How 
about  you.^ 


Before  this  war.  many  advertisers  had  a  habit 
of  buying  metropolitan  New  York  —  a  handful  of 
top  towns  upstate  —  and  calling  it  a  day. 

Actually,  that’s  always  been  extravagant  practise. 
Today’s  conditions  make  it  more  so. 

It  wouldn’t  be  too  tough  ...  if  north  of  the  Bronx 
there  didn’t  live  some  5,637,700  solid  citizens  .  .  . 
if  these  same  good  people  didn’t  pocket  40-odd  per 
cent  of  the  State’s  spendable  income  ...  if  this 
portion  of  the  market  alone  wasn’t  larger  than  44 
other  entire  State  markets. 

These  are  the  things  to  keep  a  sharp  eye 
on.  These,  and  the  faa  that  there’s  a 
war  on,  and  upstate  factories  are  belch¬ 
ing  forth  smoke  like  never  before. 

The  simple  facts  are  these.  In  this  tre¬ 
mendous  industrial  era.  New  York 
State  leads  the  nation.  Where  most  of 
the  workers  are,  most  of  the  buying  is 
done.  Where  most  of  the  buying  is 


Amsterdam  Retard- Democrat  (E) 
Aiibura  Citizen  Advertiser  (E) 
Buffalo  Cauriar- Express  (M) 
Buffalo  Courier- Express  (S) 
Comint  Evenlnp  Leader  (E) 
Cortland  Standard  (E) 

Geneva  Times  (E) 

Glaversville  A.  Johnstoain  Herald 
A  Leader- Republicui  (ME) 


*Mamarenetk  Times  (E) 

*Mt.  Vemen  Arpus  (E) 

*Ne«  Rochelle  Standard  Star  (E) 
Norwich  Sun  (E) 

’Osoininp  Citizen  Rspistor  (E) 
’Peakskill  Star  (E) 

'Port  Chester  Item  (E) 
Pouthkeepsie  Newspapers  (M  EAS) 
'Tarrytown  News  (E) 


§Tho  Troy  Record  (M) 

§The  Tray  Timas  Record  (E) 

'White  Plains  Reporter- Dispatch  (E) 
'Yonkers  Herald-Statesman  (E) 

(E)  Evening  newspapers. 

(M)  Morning  newspapers. 

(S)  Sunday  newspapers. 

'Westchester  newspapers  said  in 
combination. 

SScId  la  combination  only. 
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Circulators  Hear 
Of  Bigger  Problems 

continued  from  page  9 


Western  Conference  sessions,  de¬ 
scribed  as  the  finest  and  best  attended 
in  the  history  of  that  organization  of 
Pacific  Area  metropolitan  circulators, 
opened  the  series  of  circulation  con¬ 
ventions. 

The  Western  Conference,  with  John 
M.  Grant,  Seattle  Times,  chairman, 
presiding,  opened  at  10  a.m.,  Saturday, 
June  13,  and  continued  through  imtil 
6  pjn.  Matters  of  importance  to  met¬ 
ropolitan  newspaper  circulators  were 
discussed,  with  off-the-record  talks. 
Discussion  of  ODT  No.  6  predominated. 

Conscious  of  increased  dependency, 
on  circulation  revenues,  the  pre-ICMA 
conventions  echoed  with  today’s  needs 
for  continued  quality  newspapers, 
economy  in  newspaper  circulation  de¬ 
partments  and  a  readiness  to  face  con¬ 
stantly  growing  wartime  obligations. 

“You  have  finally  been  given  the 
recognition  you  have  sought  for  years; 
resolve  to  live  up  to  your  obligations,” 
exhorted  Mr.  O’Rourke,  ICMA  board 
chairman,  at  a  joint  luncheon  Monday 
of  the  California  and  Pacific  North¬ 
west  groups.  “Periodically  we  need 
to  check  Ae  entire  operation  of  our 
circulation  department  to  make  sure 
we  are  not  getting  too  far  from  the 
fimdamentals.  We  need  to  analyze 
each  unit  to  make  sure  we  are  not  just 
continuing  in  our  ways  because  of 
some  past  habit.”  He  described  his 
experiences  in  “riding  with  Joe”  over 
a  route  to  re-examine  every  phase 
of  his  newspaper’s  circulation  opera¬ 
tion. 

Two  Groups  in  Joint  Session 

Mr.  van  Benthem,  of  San  Francisco, 
presided  at  the  joint  session.  The 
CCMA  and  Pacific  Northwest  associa¬ 
tion  conventions  were  held  on  different 
floors  of  the  hotel,  with  ICMA  officials 
acting  both  as  spectators  and  advisors 
at  both  conventions. 

Gathered  for  their  twentieth  annual 
convention,  the  Pacific  Northwest  as¬ 
sociation  started  sessions  under  direc¬ 
tion  of  Barney  G.  Cameron,  Seattle 
Star,  and  elect^  A1  Westergren,  Twin 
Falls  (Idaho)  News,  president.  The 
association’s  membership  hails  from 
three  Canadian  provinces  and  the 
states  of  Utah,  Montana,  Idaho,  Wash¬ 
ington,  Oregon  and  Utah. 

Motor  route  service  was  judged  a 
thing  of  the  past  by  Tony  Peterson, 
Portland,  Oregon  Journal,  who  stressed 
the  need  for  a  profit  on  every  paper 
sold.  Cooperation  to  effect  practical 
operations  meeting  today’s  situations 
is  essential  in  competitive  markets, 
he  warned.  Conversion  to  mail  de¬ 
livery  through  cooperative  effort 
worked  very  nicely  on  the  Portland 
Oregonian,  L.  J.  Cascadden,  reported. 
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Readers  Scon 
Army  Group  Pictures 
For  Faces  That  They 
Know 

•  Never  did  news  photo¬ 
graphs  receive  such  close 
attention.  More  important 
than  to  make  them  striking 
is  to  make  them  clear  and 
enable  of  recognition.  Cer¬ 
tified  Mats  are  notable  for 
the  clarity  of  their  photo¬ 
graphic  reproductions. 
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Th«  four  proiidanft  of  circulation  organizations  which  mat  in  San  Francisco  ara  shown 
hara,  laft  to  right:  Jack  Grant,  Saattla  Timas,  chairman,  Western  Confaranca;  John 
van  Benthem,  San  Francisco  Nows,  president,  California  Circulation  Managers  Associa¬ 
tion;  Ralph  B.  Cowan,  Toronto  Star,  prasidant,  ICMA,  and  Barney  6.  Cameron,  Saattla 
Star,  president.  Pacific  Northwest  Circulation  Managers  Assn. 


Prediction  that  motor  routes  are 
“out  to  stay”  and  expression  of  the 
belief  that  much  waste  throughout  the 
years  could  have  been  prevented 
through  cooperation  was  voiced  in  the 
discussion  period  that  followed.  Mr. 
Cascadden  said  that  of  23,000  circula¬ 
tion  involved  in  the  switch,  but  1,600 
had  been  lost  through  transfer  to  mail 
routes.  Of  the  total,  8,000  was  main¬ 
tained  by  establishment  of  new  carrier 
routes.  Mr.  Peterson  said  the  Journal 
loss  “was  so  little  we  were  amazed” 
and  Aat  heavy  expenses  had  been 
eliminated  by  the  transfer.  Willing¬ 
ness  to  cooperate  in  essential  tire  sav¬ 
ings  was  expressed  throughout  the 
general  discussion. 

The  labor  supply  situation  came  into 
the  foreground  with  the  message  of 
E.  F.  Baldwin,  Salt  Lake  City  Tribune- 
Telegram,  who  pointed  out  that  in 
Utah  alone  $414,400,000  in  projects  pro¬ 
viding  40,700  new  jobs  are  imderway 
today.  He  estimated  this  took  at  least 
20,000  persons  from  their  former  posts. 

“We’re  sweating  over  this  personnel 
problem  today,  whether  it  concerns 
office  force,  mailing  room  or  carriers,” 
Mr.  Baldwin  said.  Correctives  in¬ 
cluded  a  policy  of  proving  to  employes 
they  have  a  job  worth  while  so  they’ll 
think  of  their  future  when  the  present 
situation  levels;  interest  in  the  indi¬ 
viduals  of  an  organization,  a  develop¬ 
ment  program  for  carriers  and  a  reali¬ 
zation  that  “there’s  always  a  solution 
to  any  problem.”  The  Tribune-Tele¬ 
gram  makes  a  point  of  giving  certifi¬ 
cates  of  merit  to  carriers.  Mr.  Bald¬ 
win  pointed  out  that  one  small  ad  in 
the  paper  saying  “occasionally  there 
is  an  opening  for  carriers”  had 
brought  six  applications. 

Discussion  revealed  that  member 
newspapers  had  carrier  boy  turnovers 
at  the  end  of  the  school  year  ranging 
higher  than  50%.  Mr.  Baldwin  re¬ 
ported  52  changes  in  a  force  of  320. 


Girl  carriers  are  a  success  in  Can¬ 
ada,  circulators  from  that  area  pointed 
out,  but  discussion  revealed  no  ex¬ 
pectation  of  the  use  of  girls  in  this 
country. 

Frank  Henderson  reported  a  large 
number  of  girl  carriers  on  city  routes 
of  the  Vancouver  Province  and  said 
they  do  particularly  well  on  salesman¬ 
ship.  There  are  even  girl  carriers  for 
morning  newspapers  in  Canada,  the 
convention  was  told,  with  some  aris¬ 
ing  and  starting  their  routes  at  5  ajn. 

Desire  of  circulators  for  continuance 
of  a  quality  product,  which  was 
reflected  throughout  the  series  of 
conventions,  was  expressed  in  the 
PNCMA  by  A.  G.  Hawkins,  Victoria 
Colonist.  Referring  to  the  Editor  & 
Publisher  advertisement  by  Nat  Floyd, 
a  former  Manila  newsman,  Hawkins 
spoke  on  behalf  of  true  news  values 
given  in  their  true  perspective. 

“Good  news  means  greater  sales,  but 
while  it  is  good  salesmanship  to  fea¬ 
ture  favorable  developments  it  is 
damn  poor  patriotism,”  he  said.  Mr. 
Hawkins  advocated  more  local  news, 
noting  that  there  is  “more  reader  in¬ 
terest  in  a  local  fire  of  importance 
than  in  a  world  conflagration  raging 
abroad.” 

In  electing  Mr,  Westergren  president, 
the  convention  named  David  H.  Smith 
for  a  fourth  term  as  secretary-treas¬ 
urer.  Mr.  Baldwin  was  advanced  to 
first  vice-president.  Other  officers 
elected  were: 

L.  J.  Cascadden,  Portland  Oregonian, 
was  elected  second  vice-president,  and 
L.  E.  Dyer,  Spokane  Review  Chronicle 
and  Arne  Stronuner,  Eugene  (Ore.) 
Register  Guurd,  directors  of  PCNMA. 

The  CCMA  elected  W,  E.  Buhrle, 
Glendale  News-Press,  president  to 
succeed  Mr.  van  Benthem.  Stanley 
Watson,  San  Rafael  (Cal.)  Indepen- 
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dent  became  first  vice-presid«jt  ^ 
Dewey  Schellenberg,  San  Oiegg 
Tribune,  second  vice-president^ 
Yehling,  Los  Angeles  Times, 
lected  to  serve  his  eleventh  ton 
secretary-treasurer.  * 

Mr.  van  Benthem  became  chih^ 
of  the  CCMA  board  of  directonj^ 
posed  of  Kenneth  Brown, 

Press  -  Democrat  and  Rep^H^ 
James  Whitehead,  Brawley  ||^ 
D.  W.  Farmer,  San  Jose  Mercury 
aid;  R.  F.  Marx,  Los  Angeles  |W 
Clarence  Rippeto,  Hollywood  gS 
News;  W.  F.  Rohde,  San  Bemg^ 
Sun  and  Evening  Telegram;  J. 
temer,  Alhambra  Post-Advoests^ 
J.  L.  Wagner,  Riverside  Press. 

An  advisory  board  was  named 
W.  J.  Harrison,  Los  Angeles  Herdii 
Express,  chairman.  A.  E  Craifa 
San  Francisco  News;  Lon  Hildtki^ 
Stockton  Record;  William  Liofta,j^ 
Sacramento  Union;  C.  Robert 
San  Jose  News  and  Phil  It  Kaz 
Oakland  Tribune  were  elected  to  h 
board. 


Reviewing  the  dianges  made  lb 
far,  “one  wonders  why,  from  a  moie. 
tary  standpoint,  they  were  not  ade 
a  long  time  ago,”  commented  Noma 
Keaton,  Eureka  (Cal.)  Humiwi 
Times-Standard. 

“At  the  three  and  a  half  centu 
mile  paid  independent  contractan,lb 
mileage  expenses  alone  amounted  fe 
approximately  $10,000  a  year.  Ha 
expense  has  been  eliminated” 

A.  E.  Crawford,  San  Francisco  Nen. 
said  that  looking  backward  the  ebt 
paper  situation  in  World  War  1  dn 
not  appear  to  have  been  “too  diScoit' 
He  does  not  expect  as  severe  rettri- 
tions  as  in  England,  and  in  his  (Xli 
convention  address  quoted  in  dead 
the  suggested  self-imposed  newipm 
controls  printed  in  Editor  t  Po¬ 
lisher  April  25,  1942. 


Warscick  Bldg.,  HamUton  St.,  Sydrsey 


REASON 


The  JOURNAL  long  ago  decidei 
that  if  it  won  over  Duv^  Countj 
alone,  it  would  have  the  best  "&»/’ 
for  national  advertisers.  It  is  lets 
interested  in  stotemide  coverage. 
But  Jacksonville  and  Duval  look  to 
THE  JOURNAL  for  buying  td- 
vice.  Any  advertiser  covering  THIS 
area  does  a  whale  of  a  job. 


f^o/rcenMt 

YOUR 

Advertising 

/2//^£/’i^SALES 


Here  is  a  market  carefully  lelecM 
by  Big  Business  and  OoverM®* 
because  It  is  basically  a  wo* 
FCXIAL  POINT  for  large  areas  of  tb 
South. 


The  air  is  patterned  by  planes  &■ 
the  U.  S.  Naval  Air  Training  81^ 
located  there  and  by  Comm^ 
planes  which  fly  on  frequent  sa» 
ules. 


New  shipyards  have  been  built  ib 
are  employing  thousands  of  well^ 
workers. 


The  Army’s  Camp  Blandlng  1*  NJ 
south  of  the  city  .  .  .  thus  prowM 
large  spending,  which  finds  its  W 
to  all  retail  outlets.  Add  to  tbls, » 
large  and  small  Industries.  ^ 
them  engaged  In  war  proJ*®**JS 
you  will  get  an  Idea  of  Jacksonw 
payroll  this  summer. 
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NAEA  Convention 
Optimistic 

continued  from  page  8 

of  comparative  linage  records,  but 
agreed  that  it  might  be  more  helpful 
if  Editor  &  Pubusher  would  make  a 
more  complete  analysis  of  the  reasons 
for  the  linage  losses  under  wartime 
conditions.  Mr.  Duffy  countered  by 
suggesting  that  Editor  &  Publisher 
only  print  the  current  monthly  linage 
reports,  without  giving  the  compara¬ 
tive  figures.  Henry  McClasky,  Louis¬ 
ville  Courier- Journal  and  Times,  said 
that  without  the  comparative  figures, 
the  report  would  not  be  newsworthy 
and  would  be  of  little  value  to  news¬ 
paper  executives. 

The  subject  was  dropped,  but  a  can¬ 
vass  of  the  NAEA  membership  indi¬ 
cated  that  most  newspaper  executives 
liMiiily  •Iccfad  officers  and  directors  of  the  nawly-orgenizad  American  Association  desired  to  have  the  comparative 
$1  Newspaper  Representatives  at  Columbus.  Seated,  left  to  right:  S.  R.  Kati,  Ketx  monthly  linage  reports  continued  in 
S^lel  Agency;  Gerald  MacDonald,  secretary,  New  York  Representatives  Assn.;  Editor  &  Publisher  as  compiled  by 
iH.  McKinney,  J.  P.  McKinney  &  Son,  president  of  AANR;  John  E.  Lutx,  Chicago.  Media  Records  for  52  cities. 

Stindinq,  left  to  right:  Frank  H.  Meeker,  Osborn,  Scolaro  &  Meeker;  Herbert  W.  __  ,  u  u  t.  n  t  iu 

Ky  Paul  Block  ind  Associates;  A.  G.  Ruthman.  Nicoll-Gilman-Ruthman,  and  C.  A.  ^hejiig  ^mb^ell  of  the  convention 

6.  Kuipers.  Burke,  Kulpers  &  Mahoney.  William  Cresmer,  Williams,  Lawrence  &  exploded  Tues^y  when  Charge  A. 


B.  Kuipers,  Burke,  Kuipers  &  Mahoney.  William  Cresmer,  Williams,  Lawrence  & 
Cresmer,  vice-president,  AANR,  was  not  present  when  picture  was  taken. 

Columbus,  O.,  June  17 — A  coalition  group  will  be  continuation  of  the  new 
eSort,  aimed  to  unify  newspaper  sell-  business  committee  activities  of  the 
inj  procedure  in  the  national  field,  was  New  York  and  Chicago  representa- 
approved  at  an  organization  meeting  lives’  associations  in  an  effort  to  create 
of  the  newly-formed  American  Asso-  new  accounts  for  newspapers.  Ample 
dation  of  Newspaper  Representatives  preparation,  in  the  light  of  the  adver- 
here  this  week  in  connection  with  the  tisers’  needs,  will  precede  solicitation 
NAEA  convention.  of  specific  accounts,  it  was  stated. 

R.  H.  McKinney,  president  of  the  The  annual  meeting  of  the  associa- 
itsodation,  explained  that  competitive  tion  will  be  held  on  Saturday  and 
methods  will  ^  subordinated  in  favor  Sunday  preceding  ABC  Week  in  Chi¬ 
ef  a  movement  to  sell  newspapers,  gen-  cago  ea^  October.  Incumbent  of- 
erally,  as  against  other  media,  rather  fleers,  however,  will  hold  office  until 
than  to  concentrate  entirely  on  indi-  the  second  annual  meeting  in  October, 
vidual  markets.  Under  the  proposed  1943.  The  group  drafted  and  adopted 
coalition  plan,  representatives  will  still  a  constitution  and  by-laws  to  govern 
retain  their  own  sales  individualities.  its  activities.  Special  committees  will 

Among  the  aims  of  the  national  be  appointed  to  further  the  program. 


Saas,  public  relations  director  of  the 
Indianapolis  Gas  and  Coke  Utility 


Company,  told  NAEA  members  what’s 
wrong  with  newspaper  space  selling 
methods.  Speaking  as  a  former  news¬ 
paper  advertising  executive  and  ex¬ 
plaining  that  he  was  not  taking  Indi¬ 
anapolis  papers  to  task  alone,  Mr. 
Saas  admitted  that  after  3^  years  as 
a  buyer  of  advertising  he  realized  he 
had  been  terribly  wrong  in  his  meth¬ 
ods  for  18  years  as  a  newspaper  sales¬ 
man. 

He  pointed  out  that  75  media  sales¬ 
men  call  on  him  every  month,  for 
instance.  It  is  not  wise  to  laugh  off 
the  other  solicitor  and  belittle  his 
medium,  he  said.  Newspaper  sales¬ 
men  are  inclined  to  foul  their  own 
nest  by  competitive  selling  against 
each  other  rather  than  stressing  the 
value  of  newspapers  as  a  dominant 
advertising  medium. 

In  colorful  language,  Mr.  Saas  took 
newspapers  to  task  for  their  presen¬ 
tations  which  stress  their  individual 
supremacy  in  certain  classifications  of 
advertising  volume.  ‘‘Think  twice  be¬ 
fore  you  come  out  with  pie  charts 
to  prove  you  are  first  in  everything,” 
be  warned. 

“Cut  out  the  unnecessary  conversa¬ 
tion  and  your  iminteresting  routine 
sales  presentations.” 


WE  SERVE 


Offered  to  newspa¬ 
pers  by  NEA  for 
totribution  to  fam- 
*ffes  witti  men  in 
•ervlce.  Size  8Hxll. 

Write  for 
Information 


Among  the  papers  that  have  ordered 
the  poster  are  Saginaw  News,  Detroit 
News,  Jefferson  City  News-Tribune, 
Wichita  Beacon,  Pontiac  Press,  Or¬ 
lando  Sentinel-Star,  Grand  Rapids 
Press,  Boston  Traveler,  Kalamazoo 
Gazette,  Cincinnati  Post,  High  Point 
Enterprise,  DuQuoin  Call,  Ann  Arbor 
News,  Flint  Journal,  Bay  City  Times, 
Griffin  News,  Cleveland  Press. 


A  Message  of  Confidence 


SERVICE.  Inc.,  1200  W.  Third  St.,  CLEVELAND.  OHIO 


The  war  has  brought  many  changes 
to  the  Bell  System.  The  nation 
needed  telephone  facilities  in  new 
places.  It  needed  more  facilities  in 
the  usual  places.  It  needed  all  facil¬ 
ities  in  a  hurry. 

Shortages  of  essential  materials 
brought  new  problems  and  new 
achievements  in  research  and  in 
manufacturing.  Telephone  calls  in¬ 
creased  about  ten  million  a  day. 

Yet  all  this  has  been  done  with¬ 
out  great  change  in  your  telephone 
service.  Millions  of  subscribers  have 


felt  no  difference.  The  record  as  a 
whole  has  been  good.  That  is  the 
way  it  should  be  and  the  Bell 
System  aims  to  keep  it  that  way. 

But  when  war  needs  delay  your 
call,  when  you  can’t  get  just  the 
service  or  equipment  you  need,  let’s 
put  the  blame  right  where  it  be- 
longfs — on  the  war. 


Bell  Telephone  System 


Service  to  the  Nation  in  Peace  and  Ifiilt 
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May  Newspaper  Linage  Drops  12.6% 


NEWSPAPER  LINAGE— 52  CITIES 

(Cniiipilpd  by  KDITOK  &  rrBLIHHRR  from  Media  Reeord 
iiieaNurementH ) 


Total  Advertising 

1942 

Linage 

1941 

Linage 

%  of  E.&P. 
1941  Index 

May  . 

107,044,301 

122,442,717 

87.4 

89.8 

April  . 

107,054,686 

119,229,645 

89.8 

91.7 

Display  Only 

May  . 

84,718,272 

96,818,499 

87.5 

89.4 

April  . 

85.405,738 

94.318.151 

90.6 

92.0 

Classified 

May  . 

22,326,029 

25,624,218 

87.1 

91.4 

April  . 

21,648.948 

24,911,494 

86.9 

90.7 

Retail 

May  . 

64,608,144 

69,822,048 

92.5 

97.0 

April  . 

63,464,452 

67,810,647 

93.6 

96.5 

Department  Store 

M«iy  . 

27,521,559 

29,205,278 

94.2 

98.0 

April  . 

26,550.278 

29.280.052 

90.7 

96.0 

Oeneral 

May  . 

16,528,802 

18,314,219 

90.3 

83.8 

.■\pril  . 

17,820.830 

17.625.344 

101.1 

94.0 

Automotive 

May  . 

2.333,738 

6.939,060 

33.6 

34.3 

.\pril  . 

2,415,973 

6,960.492 

35.0 

38.6 

Financial 

.Mav  . 

1,247,588 

1,743,172 

71.6 

77.6 

April  . 

1,704,483 

7,097,217 

86.3 

88.8 

-E.E.P.  LINAGE  INDEX 

UOO^  EQuniS  RVCRAGC  1937 '38-39-40-41- 
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SSBH  CLASSIFIEdIBB 


ALL  CLASSIFICATIONS  showed  losses  in  the 
Media  Records,  reports  for  52  cities  for  May 
Total  advertising  was  off  12.6%.  The  total  was 
107,044,301  lines,  the  lowest  for  the  month  since 
1933.  For  the  year  to  date  linage  is  off  8,3%. 

The  EIditor  &  Publisher  Index,  which  is  the  av¬ 
erage  for  the  month  for  the  last  five  years,  also 
was  down  to  89.8,  all  classifications  showing  losses. 

Retail  advertising  showed  the  smallest  losses, 
mainly  because  there  were  five  Sundays  this  May, 
compared  to  four  in  1941.  Retail,  including  de¬ 
partment  stores,  was  off  7.5%  for  May  and  depart¬ 
ment  stores  alone,  off  5.8%. 


J  F  M  fl  M  J  J  R  S  0  N  D  J 

E3-I942IN  MILLIONS  OF  LINES 


General,  which  was  the  only  classification  to 
show  an  increase  in  April,  was  off  9.7%,  totaling 
16,528,802,  the  lowest  in  the  history  of  Media  Rec¬ 
ords. 

Automotive  was  off  66.4%  reaching  the  lowest 
level  ever  recorded  for  that  month  by  Media  Rec¬ 
ords.  Financial  dropped  28.4%;  total  display, 
12.5%;  classified,  12.9%. 

For  the  year  to  date  all  classifications  were 
down  as  follows:  retail,  2.8%;  department  stores. 
4.6%;  general,  2.7%;  automotive,  66.6%  financial, 
10.1%;  total  display,  7.2%;  and  classified,  12%. 


May  Linage  in  Principal  Cities 


AKRON,  OHIO 

1942  1941  Gain  or  Loss 

leacon  Journal  . (e)  1,108,562  1,. 194,891  286,329  L 

leacon  Jounmal  ....(S)  293,886  254,153  39,733  G 

Total  Daily  .  1,108,562  1,394,891  286,329  L 

Total  Sunday  .  293,886  254,153  39,733  G 

Grand  ToUl  .  1,402,448  1,649,044  246,596  L 


(Conipili^  by  .Mrdia  R4H>ordH) 


BIRMINGHAM,  ALA. 


CINCINNATI,  OHIO 


ALBANY,  N.  Y. 


.■\ge  Herald  . (m) 

N'ews  . (e) 

Post  . (e) 

tNews  &  Age  Herald. (S) 


Total  Daily  .  1,611,111  1.796,170 

Total  Sunday  .  373,980  336,061 

Grand  Total  .  1,985,091  2,132,231 


1942 

1941 

Gain  or  Loss 

1942 

1941  1 

Gaia  irk 

515,447 

528,686 

13.239 

L 

Enquirer  . 

. . (m) 

465,015 

560,418 

750.602 

762,463 

11,861 

L 

Post  . 

. (e) 

694,625 

873,449 

lan. 

345,062 

505,021 

159,959 

L 

Times-Star  _ _ 

. (e) 

777,854 

1,007,024 

2».i3; 

373,980 

336,061 

37,919 

G 

(Enquirer  .... 

. (S) 

556,543 

510,008 

4UI( 

185,059  L 
37,919  G 
147,140  L 


Total  Daily  .  1,937,494  2,440,891  5I3JII 

Total  Sunday  .  556,543  510,008  AU4 

Grand  Total  .  2,494,037  2,950,899  45il£L 


Knickerbocker  News . .  (e) 

Times  Union  . (ml 

•Times  Union . (S) 


164,142  L 
7,538  G 
19,456  G 


Total  Daily  .  1,114,988  1,271,592  156,604  L 

Total  Sunday  .  265,744  246,288  19,456  G 

Grand  Total  .  1,380,732  1,517,880  137,148  L 

ALBUQUERQUE.  NEW  MEXICO 

Journal  . (m)  336,074  414,398  78,324  L 

Tnbunc  . (e)  339,886  465,754  125,868  L 

Journal  . (S)  69,965  87,760  17,795  L 

Total  Daily  .  675,960  880,152  204,192  L 

Total  Son^y  .  69,965  87,760  17,795  L 

Grand  Toul  .  745,925  967,912  221,987  L 


BOSTON 

.  MASS 

CLEVELAND,  OP 

{  Record-American 

(mie) 

377,075 

434,539 

57.464  L 

Plain  Dealer  . . 

640,777 

Globe  . 

(m&e) 

637,337 

750,812 

113,475  L 

News  . 

. (e) 

536,832 

Herald-Traveler 

Press  . 

. (e) 

1,001,028 

(See 

note) 

849,329 

1,027,718 

178.389L 

••(Plain  Dealer 

....(S) 

632,764 

Post  . . 

.  ..(m) 

378,540 

538,904 

160,364  L 

•Advertiser  . 

...(S) 

193.188 

171,772 

21,416  G 

Total  Daily  . . 

2,178,637 

Globe  . 

...(S) 

319,108 

343,369 

24,261  L 

Total  Sunday 

632,764 

(Herald  . 

...(S) 

446,664 

382,567 

64,097  G 

Grand  Total  . 

2,811,401 

Post  . 

...(S) 

91,047 

97,237 

6,190  L 

ATLANTA.  GA. 


Constitution  . (m) 

Journal  . (e) 

^Constitution  . (S) 

•Journal  . (SI 


556.637  724,872  168,235  L 

816.187  1,100,166  283,979  L 

301,513  324,805  23,292  L 

330,014  274,003  56,011  G 


Total  Daily  .  1,372,824  1,825,038  452,214  L 

Total  Sunday  .  631,527  598,808  32,719  G 

Grand  Total  .  2,004,351  2,423,846  419,495  L 


ATLANTIC  CITY,  N.  J. 


Press  Union... (See  note) 
Press  . (SI 


107,476  L 
16,667  G 


Total  Daily  .  304,279  411,577  107,476  1. 

Total  Sunday  .  83,086  66,419  16.667  G 

Grand  Total  .  387,365  478,174  90.809  L 

Not:<:  Press  Union  sold  in  combination,  morning  and  eve¬ 
ning.  Linage  of  one  edition  given. 


Total  Daily  .  2.242.281  2,751,973  509,692  L 

Toul  Sunday  .  1.050,007  994,945  55,062  G 

Grand  ToUl  . . .  3,292.288  3,746,918  454.630  L 

Note:  Globe  is  sold  in  cambination,  morning  and  eve¬ 
ning.  Traveler  is  sold  in  combination  with  morning  or 
Sunday  Herald.  {Record,  morning,  is  sold  in  combination 
with  the  American,  evening.  Linage  of  one  edition  is  given. 

BUFFALO,  N.  Y. 

Courier  Express  _ (m)  582.385  707.362  124,977  L 

News  . (e)  1,212.746  1,386,015  173,269  L 

•'Courier  Express  ...(S)  413,659  359,801  53,858  G 

Total  Daily  .  1,795,131  2,093.377  298.246  L 

Total  Sunday  .  413,659  359.801  53,858  G 

Grand  Total  .  2.208,790  2,453,178  244,388  L 

CAMDEN,  N.  J. 

Courier . (See  note)  704,140  885.545  181,405  L 

Note:  The  Courier  (e)  and  Post  (m)  sold  in  combina¬ 
tion.  Linage  of  one  edition.  Courier  (e),  only  is  given. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  471.780  549,384  77.604  L 

Gazette  . (S)  127,511  121,668  5.843  G 


COLUMBUS,  OHIO 


Dispatch  . (e) 

Citizen  . (e) 

Ohio  State  Journal. .,  (m) 

Dispatch  . (S) 

Citizen  . (S) 

Star  . (w) 


885,166  1,010,507  IILXL 

457,497  598,932 

256,070  345,556  »• 

282,211  251,858  »» 

135,039  114,192 

70,077  65,170  (■* 


Total  Daily  .  1,598,733  1,954,995 

Total  Sunday  .  487,327  431,220  5»J« 

Grand  Total  .  2,086,060  2,386,215 

DALLAS,  tEXAS 

News  . (m)  706,185  911,211 

Times-Herald  . (e)  1,013,136  1,169,318  I5i«‘ 

Journal  . (e)  331,631 

tNews  . (S)  300,241  327,978 

Times-Herald  . (S)  327,024  292,495  W*' 

Total  Daily  .  1,719,321  2.412,160 

Total  Sunday  .  627,265  620,473  ij 

Grand  Total  .  2,346,586  3,032.633  JA**- 

Note:  Journal  (e)  discontinue,  last  edition  Mafl* 
1942. 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


471.780  549.384  77.604  L 

127,511  121,668  5,843  G 

599,291  671,052  71.604  L 


BALTIMORE,  MD. 


News-Post  . (e) 

Sun  . (m) 

Sun  . (e) 

•American  . (S) 

tSun  . (S) 


1,266,013  1,430,025 
322,310  274,978 


115,417  1. 
48,761  L 
164,012  L 
47,332  G 
61,208  G 


Total  Daily  .  2,817,215  3,145,405  328,190  L 

Toul  Sunday  .  884,044  775,504  108.540  G 

Grand  Total  .  3,701,259  3,920,909  219,650  L 

BAYONNE,  N.  J. 

imes  . (e)  222,788  Not  .^vailablc 


CHICAGO,  ILL. 

Tribune  . (m)  1,020,820  1,348,258 

Sun  . (m)  446,811  . 

(Daily  News  . (e)  850,918  1,133,769 

Herald-Americ.-in  . . . .  (e)  623,995  844,590 

Times  . (e)  476,507  651,384 

Tribune  . (S)  629,726  644,035 

Sun  . (S)  259,001  . 

*  Herald-.'Vmerican  ...(S)  330,128  383,346 

Times  . (S)  77,796  100,499 

Total  Daily  .  3.419,051  3,978,001 

Total  Sunday  .  1.296,651  1,127,880 

Grand  Total  .  4,715,702  5,105,881 


Journal  . (m) 

Herald  . (e) 

News  . (e) 

Journal  Herald  . (S) 

News  . (S) 


DAYTON,  OHIO 

. .  (m)  365,572  446,152 

..(e)  699,094  769,511 

. .  (e)  845,540  1,079.686 

..(S)  163,352  140.758 

..(S)  174,438  171,139 


327,438  L 
446.811  G 
282,851  L 
220.595  L 
174,877  L 
14.,309  L 
259,001  G 
53.218  L 
22,703  L 

558,950  L 
168,771  G 
390.179  L 


Total  Daily  .  1.910,206  2.295.349 

Total  Sunday  .  337,790  311,897 

Grand  ToUl  .  2.247,996  2.607.246 

DENVER,  COLO. 

Rocky  Mtn.  News _ (m)  224.926  297,691 

Post  . (e)  679,992  831,239 

Rocky  Mtn.  News _ (S)  52,131  59,239 

Post  . (S)  234,998  221,483 

Total  Daily  .  904,918  1,128,930 

Total  Sunday  .  287.129  280,722 

Grand  Total  .  1,192,047  1,409,652 


e 
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DES  MOINES.  IOWA 

1942  1941  Gain  or  Loss 

..(ml  351,021  441.871  90,850  L 

...(e)  467.118  590,875  123,757  L 

.  ...(S)  236,884  224,538  12,346  0 

.  .  .  . 

_  ,  n,il»  .  818,139  1,032,746  214,607  L 

^nday  .  236,884  224,538  12,346  G 

cSd  Toul  .  1.055,023  1,257,284  202,261  L 

DETROIT,  MICH. 

__  . (e)  719,509  867,392  147,883  L 

. (m)  682,277  745,687  63,410  l 

■  . (e)  1,296,123  1,382,444  86,321  L 

.  (S)  369,976  343,216  26,760  G 

. (S)  224.758  221,456  3,302  G 

S, ,,  (S)  585.102  521,106  63,996  G 

ItaiiT  .  2,697,909  2,995,523  297,614  L 

tS  Lniar  .  1.179,836  1,085,778  94,058  G 

gSIj  Total  .  3,877,745  4,081,301  203,556  L 

DULUTH,  MINN. 

. (e)  401,990  497,151  95,161  L 

“^I^  Tribine  . (m)  306.701  374,824  68.123  L 

;;;|TSune  . (S)  118,327  127,153  8,826  L 

T, <»1  Daily  .  708,691  871,975  163.284  L 

tS  Sunday  .  118,327  127,153  8,826  L 

^  Total  .  827,018  999,128  172,110  L 

EASTON,  PA. 

.^Prtsj . (m)  334,004  . 

EL  PASO.  TEXAS 

~  . (m)  397,553  470,234  72,681  L 

Post  . (e)  409,629  488,855  79,226  L 

. (S)  156,240  160,946  4,706  L 

ToUl  Daily  .  807,182  959,089  151,907  L 

Total  Sun^y  .  156,240  160.946  4,706  L 

Grand  Total  .  963,422  1,120,035  156,613  L 

ERIE,  PA. 

h.pi-ch  Herald  . (e)  421,619  562,430  140,811  L 

DC . (e)  518,728  635,532  116,804  L 

rtaich  Herald  ....(S)  181,105  204,939  23,834  L 

Total  Daily  .  940,347  1,197,962  257,615  L 

Total  Sunday  .  181,105  204,939  23,834  L 

Grand  Total  .  1,121,452  1,402,901  281,449  L 

EVANSVILLE.  IND. 

‘  rrirr  . (m)  656,837  737,089  80,252  L 

P:w  . (e)  682,910  788,842  105,932  L 

C  rricf  &  Press . (S)  202.656  235,178  32,522  L 

Total  Daily  .  1,339,747  1,525,931  186,184  L 

Total  Sunday  .  202.656  235,178  32,522  L 

Grand  ToUl  .  1,542,403  1,761,109  218,706  L 

FALL  RIVER.  MASS. 

'r  .MXews  . (e)  424,945  544,717  119,772  L 

FLINT,  MICH. 

J--  ':  . (e)  823,087  1,117,486  294,399  L 

. (S)  182,178  184,991  2,813  L 

Total  Daily  .  823,087  1.117,486  294,399  L 

Total  Sunday  .  182.178  184,991  2,813  L 

Grand  Total  .  1,005,265  1,302,477  297.212  L 

FORT  WAYNE,  IND. 

'unilCaiette  . (m)  393.241  401,462  8,221  L 

Sentinel  . (e)  747,511  887,640  140,129  L 

™roal  Gazette . (S)  242,041  237,740  4,301  G 

Tot^  Daily  .  1,140,752  1,289,102  148.350  L 

Total  Sunday  .  242.041  237,740  4.301  G 

Grand  Total  .  1,382.793  1,526,842  144,049  1. 

FORT  WORTH,  TEXAS 

JI^'KrKrani  . (m)  221.289  274,209  52,920  L 

lar  Teletram  . (e)  645,734  728,963  83,229  L 

. 293.168  447.754  154,586  L 

xarTelegram  . (S)  163,915  199,732  35,817  L 

t2*!  ^*''7  .  1,160,191  1,450,926  290,735  L 

^■  Sunday  .  163,915  199,732  35,817  L 

Total  .  1,324.106  1,650,658  326,552  L 

FRESNO,  CALIF. 

. 428,078  550,139  122,061  L 

. (S)  133,085  114,069  19,016  G 

Grand  Total  .  .  561.163  664,208  103,045  L 

Pots.  ^A*-*-*-  N.  Y. 

I  377.356  515,573  138.217  l 

ft).  Licf,..  *“’’d  >"  combination  with  Times 

t  of  ^ne  edition,  Post-Star  (m),  only  is  given, 

I  ^  HARRISBURG,  PA. 

. 487,5.88  609.864  122,276  1, 

^  . .  385.411  536,232  150,821  L 

Gnmd*Tl!m1 .  872.999  1.146.096  273,097  L 

Non:  vii:  872,999  1,146,096  273,097  L 

•  ‘I"*  Patriot  (tn)  ®  amount  of  advertising 

Gmrant  HARTFORD,  CONN. 

r»es  . . 377,212  420,769  43.557  L 

l^onrant  . ,'S!  963,521  1.220.093  256,572  L 

.  <S)  307,731  345,516  37,785  L 

Tou!  Dailv  - - - - -  ■ 

J«al  Sundai .  1,640,862  300,129  L 

Grand  ToS^  .  .  ^97,731  345.516  37,785  L 

.  1.648,464  1,986,378  337,914  L 

>'**aa«  TOWN,  L.  I..  N.  Y. 

^Sday  .**  J«)  456.815  740,791  283,976  L 

^'Wdays. . 188,652  225,310  36,658  L 


HOUSTON,  TEXAS 

1942  1941  Gain  or  Loss 

C:hroniclc  . (e)  897.907  1.116.168  218.261  L 

Post  . (m)  556,480  661.611  105,131  L 

Press  . (e)  436,102  587,135  151.033  L 

Chronicle  . (S)  315.190  340,618  25,428  L 

Post  . (S)  239.419  241,880  2,461  L 

Tot,aI  Daily  .  1,890.489  2,364,914  474,425  L 

Total  Sunday  .  554.609  582.498  27,889  L 

Grand  Total  . 2,445.098  2.947,412  502,314  L 

INDIANAPOLIS,  IND. 

News  . (e)  903.581  1,143.695  240.114  L 

Star  . (m)  674.027  804,972  130.945  L 

Times  . (e)  617.025  834.716  217.691  L 

tStar  . (S)  418.907  415.748  3.159  G 

Total  Dailv  .  2.194.633  2.783.383  588,750  L 

Total  Sunday  .  418.907  415.748  3.159  G 

Grand  Total  .  2.613.540  3.199.131  585.591  L 

JACKSONVILLE,  FLA. 

Times  Union  . (m)  5.18.582  667.092  128.510  L 

Journal  . (e>  519.837  666.171  146.334  L 

Times  Union  . (S)  276.327  282.664  6.337  L 

Total  I>ailv  .  1.058.419  1,333.263  274.844  T, 

Total  Sunday  .  276.327  282,664  6.337  T, 

Grand  Total  .  1.334.746  1.615.927  281.181  L 

JERSEY  CITY,  N.  J. 

Jersey  Journal  . (e)  536.609  Not  available 

JOHNSTOWN,  PA. 

Tribune  .  613  819  750.382  136.463  L 

Norvr  Tribune  (e)  sold  in  comhin.ation  with  Democrat 
(m).  Linage  of  one  edition.  Tribune  (e).  only  is  given. 

KNOXVILLE,  TENN. 

Journal  . (m)  .193.950  441  4.17  47.487  1. 

News  Sentinel  . fe)  460.061  617..181  157.320  L 

Joum.-i1  . (S)  178.227  142.082  36  145  0 

News-Sentinel  . (S>  155.641  164,159  8.518  L 

Total  Dailv  .  854.011  1.058.818  204.807  L 

Total  Sunday  .  .133.868  .106.241  27.627  0 

Grand  Total  .  1.187.879  1..165.0S9  177.180  L 

LOS  ANGELES,  CALIF. 

Examiner  . fm)  721.376  753  714  .12.3.18  L 

Times  . (m)  1.014.158  1.113.870  99.712  L 

Herald-Express  . fe)  702  819  787.50.1  84.684  L 

NVws  . (d)  515.870  564.478  48.608  L 

•Ex.iminer  . (S)  464,490  503.506  .19.016  L 

tTiir.es  . (S)  4,19.578  451.811  12,233  L 

Total  Dnilv  .  2.954  221  .1.'>19  565  265.142  I, 

Total  Sunday  .  904.068  955.317  51.249  L 

Grand  Total  .  3.858.291  4.174.882  316.591  L 

LOUISVILLE,  KY. 

Courier  Journ.al  . fm)  82.1.539  879.005  55.466  L 

Times  . fe)  892..194  988.541  96.147  L 

Courier  Journ.il  . (S)  382.049  371.866  10.18.1  C, 

Total  Dailv  .  1.715.933  1,867.546  151.61.1  L 

Total  Sunday  .  382.049  .171.866  10.18.1  G 

Grand  Total  .  2.097,982  2.239.412  141.4.10  L 

MANCHESTER,  N.  H. 

Union  Leader. (Sec  note)  431.092  494.081  62.989  1, 

NoTe:_  Manchester  Union  fm)  and  T,eader  fe)  sold  in 
combin.ation  only.  Linage  of  one  edition.  Union  fm).  only 
is  shown. 

MEMPHIS,  TENN. 

Commercial  Appeal... fm)  844.0.11  959  7,17  115.706  L 

Press-Scimitar  . fe)  514  93.1  64.1  860  138.9.17  T, 

tCommercial  .Appeal.. fS)  37.1.775  339,454  44.321  C, 

Total  Dailv  .  1.358  954  1.60.1.597  244.64.1  L 

Total  Sunday  .  37.1  775  .129  454  44.321  C, 

Grand  Total  .  1.7.12,739  1.933.051  200.322  L 

MIAMI,  FLA. 

TTer-ild  . fm)  1.091.916  8.10..125  261.591  0 

News  . fe)  442.784  615  468  172  684  L 

••Herald  . fS)  307.474  .114  798  7,.124  L 

News  . fS)  89.188  116.23.1  27.045  1, 

Total  D.ailv  .  1.5.14,700  1.445  79.1  88.907  G 

Total  Sundav  .  .196.662  4,11  0.11  .14..169  T. 

Grand  Total  .  1.931.362  1.876.824  54.538  G 

MILWAUKEE,  WIS. 

.Sentinel  . fm)  414  413  522  192  107.969  T, 

Tournal  . fe)  1.22.1.726  1,459.626  2.15.900  L 

Post  . f-)  68.1.19  171.679  10.1  140  1, 

•Sentinel  . fS)  238  810  225.167  1.1.64.1  C, 

tjnurnal  . fS)  502.752  505.475  2.723  L 

Total  Dailv  .  1.706.478  2.151.687  447.209  T. 

Total  Sunday  .  741.562  7.10.642  10.920  0 

C.r.and  Total  .  2.448.040  2.884.329  436.289  L 

MINNEAPOLIS,  MINN. 

Tribune  . fm)  .158.768  565.461  206.693  L 

Star  Journal  . fe)  7.10.232  917..167  187.1.15  I, 

Times  . fe)  369,1,10  621.062  25.1.9.12  1, 

•Tribune  . fS)  .  61.160  61.160  1, 

Tribune  &  Star 

Joum.a1  . fS)  346.967  375.724  28.757  L 

Total  Daily  .  1.458.1.10  2.105.890  647.760  1, 

Total  .Sundav  .  346.967  4.16.884  89.917  L 

Grand  Tot.al  .  1.805.097  2.542.774  737.677  T, 

•Note:  Tribune  fS)  discrintinued  after  May  4.  1941. 

MODESTO,  CALIF. 

Bee  . (e)  320.695  372.995  52.300  L 


MONTREAL.  CANADA 

1942  1941  Gain  or  Loss 

Star  . (e)  1.050.081  1.247.478  197,397  L 

Gazette  . fm)  479,180  458,237  20,943  G 

La  Presse  . fe)  926.678  1,050,349  123,671  L 

La  Patrie  . (e)  145,532  139,493  6,039  G 

Herald  . (e)  171.722  188,529  16.807  L 

Standard  . fS)  118.747  134,942  16,195  L 

La  Patrie  . (S)  145,404  120,575  24,829  G 

Total  Daily  .  2,773,193  3,084,086  310,893  L 

Total  Sunday  .  264,151  255,517  8,634  G 

Grand  Total  .  3,037,344  3,339,603  302,259  L 

MUNCIE,  IND. 

Press  . (e)  441,288  502,057  60,769  L 

Star  . fm)  417.390  468.700  51.310  L 

Star  . (S)  143.197  128,735  14,462  G 

Total  Daily  .  858,678  970,757  112.079  L. 

Total  .Sunday  .  143.197  128.735  14.462  G 

Grand  Total  .  1,001,875  1.099,492  97,617  L 

NASHVILLE.  TENN. 

Banner  . fe)  591,358  646,.137  54.979  L 

Tennessean  . (m)  562,343  604,968  42,625  L 

Tennessean  . (S)  273.304  434,730  161,426  L 

Total  Daily  .  1,153.701  1.251.305  97,604  L 

Total  Sunday  .  273.304  434.730  161.426  L 

Grand  Total  .  1,427.005  1. 686.035  259,030  L 

Note:  The  Tennessean  disexintinued  American  Weekly, 
effective  January  1,  1942. 

NEWARK.  N.  J. 

Star- Ledger  . fm)  431,697  505.630  73.933  L 

News  . fe)  1,191.967  1,458.082  266.115  L 

Call  . (S)  241.719  252.102  10.383  L 

Star-Ledger  . (S)  98,786  89,552  9,234  G 

Total  Daily  .  1.623.664  1,963.712  340.048  L 

Total  Sunday  .  340,505  341.654  1,149  L. 

Grand  Total  .  1.964.169  2,305.366  341.197  L 

NEW  HAVEN,  CONN. 

Journal  Courier  . (m)  265.663  311.804  46,141  1. 

Register  . fe)  688.386  873.336  184,950  L 

Register  . > _ (S)  194,110  166,332  27,778  G 

ToUl  Daily  .  954.049  1,185,140  23I.091.L 

Total  Sunday  .  194,110  166,332  27,778  G 

Grand  Total  .  1,148,159  1,351,472  203,313  L 

NEW  ORLEANS.  LA. 

Times-Picayune  . (m)  964,681  1,025,661  60,980  L 

Item  . fe)  701.955  *746,550  44,595  L 

States  . (e)  529,414  560,807  31,393  L 

Times  Picayune  & 

Sutes  . (S)  498,887  377,050  121,837  G 

Item-Tribune  . (S)  .  250,992  . 

Total  Daily  .  2,196,050  2,333,018  136,968  L 

Total  Sunday  .  498.887  628.042  129,155  L 

Grand  Total  .  2,694,937  2,961,060  266,123  L 

NEW  YORK,  N.  Y. 

Times  . ' . fm)  843.678  1.003..10.1  159,625  L 

Herald  Tribune  . (m)  635.368  714.806  79,438  L 

News  . (m)  889.513  1,117,636  228,123  L 

Mirror  . (m)  351.956  387,117  35,161  L 

Joiirnal-American  _ (e)  562,873  685,003  122,130  L 

Post  . (e)  442,057  522,543  80,486  L 

Sun  . (e)  751,308  956,084  204,776  L 

World-Telegram  . (e)  696,729  924,706  227,977  L 

Times  . (S)  979,121  859,502  119,619  G 

tHerald  Tribune  _ (S)  719,695  652,653  67,042  G 

News  . (S)  574,835  508,872  65,963  G 

Mirror  . (S)  188,609  168,553  20,056  G 

•Joumal-Americ.an  ...(S)  3.16.971  311,181  25,790  G 

Total  Daily  .  5.173,482  6,311,198  1,137,716  L 

Total  Sunday  .  2,799,231  2,500,761  298,470  G 

Grand  Total  .  7,972,713  8,811,959  839,246  L 

NEW  YORK  CITY  (BROOKLYN) 

Eagle  . (e)  448,657  506,110  57,453  L 

Home  Talk  . fe)  .  32,109  32,109  L 

Island  News  . (el  .  1,434  1,434  L 

Eagle  . (S)  171,183  158,300  12,883  G 

Total  Daily  .  448,657  539.653  90,996  L 

Total  Sunday  .  171,183  158.300  12.883  G 

Gr.and  Total  .  619.840  697,953  78,113  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (c)  5.14,825  742,225  207,400  L 

OAKLAND,  CALIF. 

Post  Enquirer  . (c)  480,682  591,396  110.714  L 

Tribune  . (e)  758,235  955,758  197,523  L 

Tribune  . (S)  216,424  214,769  1,655  G 

Total  Daily  .  1,238.917  1,547,154  308,237  L 

Total  Sund.ay  .  216,424  214,769  1,655  G 

Grand  Total  .  1,455,341  1,761,923  306,582  L 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (m)  389,831  534,933  145,102  L 

Times  . (e)  478,818  633,466  154,648  L 

Oklahoman  . (S)  215,767  235,737  19,970  L 

Total  Daily  .  868,649  1.168,399  299,750  L 

Total  Sund.ay  .  215,767  235,737  19,970  L 

Grand  Total  .  1,084,416  1,404,136  319,720  L 

OMAHA.  NEBR. 

EWorld  Her.dd  . (e)  588,653  783,751  195,098  L 

tWorld  Herald  . (S>  297,227  277,430  19,797  G 

Total  Daily  .  588,653  783,751  195,098  L 

Total  Sunday  .  297,227  277,430  19,797  G 

Grand  Total  .  885.880  1,061,181  175,301  L 

Note:  $World-l Icrald  sold  in  combination.  Linage  of  one 
eilition  (e)  only  i->  shown. 
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EDITOR  &  PUB  LISHEi 

May  Linage  in  Principal  Cities 


IfOR 

‘Ya 


PEORIA,  ILL. 

1942 

Journal  Transcript. ...  (<1)  687,125 

Star  . (e)  505.244 

Journal  Transcript  ..(S)  195,418 

Star  . (S)  113,312 


1941  Gain  or  Loss 
827,293  140,168  L 


678,106 

169,807 

142,885 


172,862  L 
25,611  G 
29,573  L 


Tottil  Daily  .  1,192,369  1,505,399  313,030  L 

Total  Sunday  .  308,730  312,692  3,962  L 

Grand  Total  .  1,501,099  1,818,091  316,992  L 


tEvening  Bulletin  . . . .  (e) 

Inquirer  . (m) 

Kews  . (e) 

•Evening  Public 

Ledger  . (e) 

Jlecord  . (m) 

Inquirer  . (S) 

••Record  . (S) 


PHILADELPHIA,  PA. 

1,146,320  L198,080 
1,024,058  1,010,734 
335,411  316,628 


51,760  L 
13,324  G 
18,783  G 


638,552 

551.387 

384,212 


759,775 

685,809 

539,365 

399,216 


47,257  L 
12,022  G 
15,004  L 


Total  Daily  .  3,144,341  3,211,251  66,910  L 

Total  Sunday  .  935,599  938,581  2,982  L 

Grand  Total  .  4,079,940  4,149,832  69,892  L 

Note:  •EveniM  Public  Ledger  was  discontinued.  Not  in¬ 
cluded  in  Total  Daily  or  Grand  Total. 


Sun-Telegraph  . (e) 

Post-Gazette  . (m) 

Press  . (e) 

•Sun-Telegraph  . (S) 

tPress  . (S) 


PITTSRUReH,  PA. 

738,755  805,085 

550,423  612,996 

1,038,738  1,235,093 
381,256  389,904 

436,394  432,292 


66,330  L 
62,573  L 
196,355  L 
8,648  L 
4,102  G 


Total  Daily  .  2.327,916  2,653,174 

Total  Sunday  .  817,650  822.196 

Grand  Total  .  3,145,566  3,475,370 


325,258  L 
4.546  L 
329,804  L 


PORTLAND.  OREGON 

Oregonian  . (m)  701,859  719,179 

,Journal  . (e)  760,953  910,256 


Oregonian  . (S)  355,173  415,458 

tjournal  . (S)  163,831  173,038 


17,320  L 
149,303  L 
60,285  L 
9,207  L 


Total  Daily  .  1,462,812  1,629,435 

Total  Sunday  .  519,004  588,496 

Grand  Total  .  1,981,816  2,217,931 


166,623  L 
69,492  L 
236,115  L 


PROVIDENCE,  R.  I. 

Bulletin  . (e)  962,185  1,138.320 

Journal  . (m)  305,615  415.239 

Journal  . (S)  246,647  235,859 


176,135  L 
109,624  L 
10,788  G 


Total  Daily  .  1.267,800  1,553,559  285.759  L 

Total  Sunday  .  246.647  235,859  10,788  G 

Grand  Total  .  1,514,447  1,789,418  274,971  L 


,  READING.  PA. 

K.igle  (See  note) . (e)  577,983 

Eagle  . (S)  41,998 


713,447 

47,940 


135,464  L 
5.942  L 


Total  Daily  .  577,983  713,447  135,464  L 

Total  Sunday  .  41,998  47,940  5,942  L 

Grand  Total  .  619,981  761.387  141,406  L 

Note:  Eagle  and  Times  (m)  sold  in  comoination.  Linage 
of  one  edition.  Eagle  (e),  only  is  given. 

RICHMOND.  VA. 

News  Leader  . (e)  798,551  1,046,407  247,856  L 

Times  Dispatch  _ (m)  .549,196  692,203  143,007  L 

Times  Dispatch  . (S)  308,320  295,325  12,995  G 


Total  Diily  .  1,347.747  1,7.18,610 

Total  Sunday  .  308,320  295.325 

Grand  Total  .  1,656.067  2,033,935 

ROANOKE,  VA. 

Times  . (m)  327,768  346.486 

World  News  . (e)  362,136  562,387 

Times  . (S)  134,385  203,995 


390,863  L 
12,995  G 
377,868  L 


18.718  L 
200,251  L 
69,610  L 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


689,904  908.873 

134.385  203.995 

824,289  1.112,868 

ROCHESTER.  N.  Y. 

Democrat  &  Chronicle  (m)  700,960  855.343 

Times  Union  . (e)  873.192  1,046.671 

Democrat  &  Chronicle  (S)  398,756  394,954 


218.969  L 
69.610  L 
288.579  L 


154.383  L 
173.479  L 
3  802G 


Total  Daily  .  1.574.152  1,902.014 

Tot:d  Siindav  .  398.756  394.954 

Grand  Total  .  1.972,908  2.296,968 

ROCKFORD,  ILL. 

Register-Republic  _ (e)  637,232  704,524 

-Star  . (m)  497,973  540,126 

Star  . (S)  160,637  147,867 


327.862  L 
3.802  G 
324.060  L 


Total  Daily  .  1,135.205  1,244,650 

Total  Sunday  .  160,637  147,867 

Grand  Total  .  1.295.842  1.392,517 


SACRAMENTO,  CALIF. 

Union  . (m)  261,708  296,594 

Bee  . (e)  723,688  904,021 

Union . (S) 


103.597  117,598 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


985,396  1,200,615 
103.597  117.598 

1.088.993  1,318,213 


ST.  LOUIS.  MO. 


Globe-Democrat 

. . .  (m) 

464.331 

584.513 

120,182 

I. 

I’ost-IKspatch  _ 

....(c) 

80(1.564 

894,642 

94,078 

L 

Star-Times  . 

....(e) 

559.900 

589,035 

29,135 

L 

tGlohc-Democrat 

...(S) 

327.361 

305.518 

21,843 

r. 

Post-Dispatch  . . . . 

...(S) 

438.757 

413,510 

25,247 

G 

Total  Daily  .  1  824.795  2,068.190 

Total  Sunday  .  766,118  719.028 

Grand  Total  .  2  590,913  2,787,218 

ST.  PAUL.  MINN. 


Pioneer-Press 

.  ...(m) 

493,763 

674,128 

180,365 

T. 

Dispatch  . 

- (e) 

704,559 

784,710 

80,151 

I, 

Pioneer  Press 

....(S) 

295,398 

252,586 

42,812 

G 

Total  Daily  .  1,198,322  1.458,838 

Total  Sunday  .  295.398  252,586 

Grand  Total  .  1,493,720  1,711,424 


SAN  ANTONIO,  TEXAS 


Light  . 
Express 


Express 


1942 

1941 

Gain  or  Loss 

(e) 

603,362 

643.287 

39,925 

L 

.  (m) 

355,465 

408,908 

53,443 

L 

.(e) 

713,999 

796,760 

82,761 

L 

.(S) 

373.848 

312.008 

61,840 

G 

.(S) 

339,103 

338,468 

633 

G 

Total  D.iily  .  1.672,826  1,848,955 

Total  Sunday  . 712,951  650,476 

Grand  Total  .  2,385,777  2.499,431 


176,129  L 
62,475  G 
113,654  L 


SAN  DIEGO.  CALIF. 


67,292  L 
42.153  L 
12.770  G 


Union  . 

582,350 

631,283 

48.933 

L 

Tribune-Sun 

. (e) 

785,059 

919,181 

134,122 

L 

Union  . 

. (S) 

287,428 

330,990 

43,562 

L 

Total  Daily  .  1,367,409  1,550,464 

Total  Sunday  .  287,428  330,990 

Grand  Total  .  1,654,837  1,881,454 


183,055  L 
43,562  L 
226,617  L 


Chronicle  . (m) 

Examiner  . (m) 

Call-Bulletin  . (e) 

News  . (e) 

tChronicle  . (S) 

•Examiner  . (S) 


SAN  FRANCISCO,  CALIF 

408,295 
602,150 
485,907 
676,698 
208,457 
429,170 


515,599 

761,250 

708,633 

644,788 

263.742 

404,902 


107,304  L 
159,100  L 
222.726  L 
31,910  G 
55,285  L 
24,268  G 


109,445  L 
12,770  G 
96,675  L 


Total  Daily  .  2,173,050  2,630,270  457,220  L 

Total  Sunday  .  637,627  668,644  31,017  L 

Grand  Total  .  2,810,677  3,298,914  488,237  L 


SCHENECTADY.  N.  Y. 

Gazette  . (m)  613,547  719,743 

Union  Star  . (e)  560,549  687,180 


106,196  L 
126,631  L 


Total  Daily  .  1.174,096  1,406,923 

Grand  Total  .  1,174,069  1,406,923 


232,827  L 
232,827  L 


SCRANTON.  PA. 


Tribune  . 

. ...  (m) 

477,101 

Times  . 

. (e) 

597,895 

Scrantonian  , , . . 

. (S) 

194,224 

571,397 

789.186 

213,978 


94,296  L 
191.291  L 
19.754  L 


Post-Intelligencer  . . .  (m) 

Star  . (e) 

Times  . (e) 

•Post-Intelligencer  ..(S) 

Times  . (S) 


1,074,996 

1,360,583 

285,587  L 

194.224 

213,978 

19.754  L 

1,269,220 

1.574.561 

305.341  L 

LE,  WASH. 

514,520 

581,876 

67,356  L 

306,787 

269.658 

37,129  G 

839,334 

933,572 

94.238  L 

392,882 

343,488 

49,394  G 

326,594 

300,044 

26.550  G 

Total  Daily  .  1.660.641  1,785.106  124.465  L 

Total  Sunday  .  719.476  643.532  75,944  G 

Grand  Total  . .  2.380.117  2,428,638  48,521  L 

Note;  Times  discontinued  “This  Week”  magazine,  Janu¬ 
ary  1,  1942. 


SIOUX  CITY.  IOWA 

Tribune-Journal  . (e)  347.906 

Journal  . (S)  141,889 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


347,906 

141.889 

489,795 


SOUTH  BEND.  IND. 

Tribune  . (e)  733,016  845,716  112.700  L 

Tribune  . (S)  165,337  123,939  41.398  G 


Grand  Total 


898.353  969.655  71,302  L 


SPOKANE.  WASH. 

Spokesman-Review  ..(m)  315,629  369.987 

Chronicle  . (e)  494.403  598.556 

tSi)okes:nan-Review  .(S)  226,871  239.607 


54.358  L 
104.153  L 
12,736  L 


Total  Daily  .  810,032  968,543 

Total  Sunday  .  226.871  239,607 

Gmnd  Total  .  1.036,903  1,208,150 


158.511  L 
12.736  L 
171,247  L 


SYRACUSE,  N.  Y. 


Herald  Journal  . (e)  811.915  1,016,759 

Post-Standard  . (m>  461.081  622.384 

•Herald  American. ..  (S  (  295,374  3.14.432 

Post-Standard  . (S)  141.829  135,478 


204,844  L 
206.303  L 
39,058  L 
6.351  G 


Total  Daily  .  1.227.996  1.630.143 

Total  Sunday  .  437.203  469.910 

Grand  Total  .  1.665.199  2.109,053 


411.147  L 
32.707  L 
443.854  L 


TACOMA,  WASH. 

News-Tribune  . (el  527,868  579.476 

Times  . (e)  364.268  424.541 

News-Tribune  . (Si  198,124  174,651 


Total  Daily  .. 
Total  Sunday 


34,886  L 
180,333  L 
14.001  L 


215.219  L 
14.001  L 

229.220  L 


Times  . (m) 

Blade  . (el 

Times  . (S) 


892.136 

1.004.017 

111.881  L 

198.124 

174.651 

'23.473  G 

1.090,260 

1,178,668 

88,408  L 

90.  OHIO 

128.598 

135,915 

7.317  L 

868.1(18 

1,157.702 

289.594  L 

353,467 

302.611 

50.856  G 

243.395  L 
47.090  G 
196,305  L 


Total  Daily  .  996,706  1,293,617 

Total  Sunday  .  353,467  302,611 

Grand  Total  .  1.350,173  1,596.228 

TORONTO,  CANADA 

Globe  &  Mail . (m)  617.234  593.614 

Telegram  . (e)  963.506  1,145,666 

-Star  . (e)  1,143,601  1,235,333 

Star  . (w)  105,178  139,340 


260,516  L 
42,812  G 
217,704  L 


Total  Daily  , 
Total  Sunday 
Grand  Total 


TROY.  N.  Y. 


1941  G^, 
.767,233  isi 


1942 

Record  . (See  note)  608,641  _ 

Note:  Record  (m)  sold  in  combination  with  Tial’ 
Linage  of  one  edition.  Record  (m),  only  h  ‘ 

TULSA.  OKLA. 


Off 


ord  (e). 


rul 


51.608  1. 
60.273  L 
23,473  G 


Tribune  . (e) 

World  . (m) 

Tribune  . (S) 

World  . (S) 


596,936 

546,036 


272,674 


559,344 

547,416 

132,193 

181,764 


37:;- 


Total  Daily  .  1,142,972 

Total  Sunday  .  272,674 

Grand  Total  .  1,415.646 


Hat 


1,106,760 
313,957  41,Bi| 

1,420.717  Sffil 

UNION  CITY.  N.  J.  ' 

Hudson  Dispatch  . . .  (m)  343,078  Not  AvaiUh 

WASHINGTON.  D.  C. 


Times-Herald  . . . . 

...(d) 

852,616 

970,347 

News  . 

...(e) 

618,828 

652.390 

Post  . 

. .  .(ra) 

825,384 

771,027 

Star  . 

....(e) 

1,497,112 

1,758,928 

•Times-Herald  . . . 

..AS) 

337,160 

337,633 

Post  . 

,...(S) 

319,229 

286,544 

tStar  . 

,...(S) 

499,860 

464,528 

Total  Daily  . . . . 

3,793,940 

4,152,692 

Total  Sunday  . , 

1,156,249 

1,088,705 

Grand  Total  . , 

4,950,189 

5,241,397 

11?.?):; 

iijii; 

RlEt 

2*131(1 

«il 
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3138( 
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WESTCHESTER  COUNTY  MACY  GROW 


296,911  L 
50,836  G 
246,055  L 


Mamaroneck  Times...  (e) 
Mt.  Vernon  Argus.. .(e) 
New  Rochelle  Standard 

SUr  . . (e) 

Ossining  Citizen 

Register  . (e) 

Peekskill  Star  . (e) 

Port  Chester  Item. . . .  (e) 

Tarrytown  News . (e) 

Yonkers  Herald 


167,778 

393,243 


215,603 

554,610 


UUfil 


428,345  516,730  axi 


213,204 

203,717 

313,063 

244,567 


256,837 

269,566 

380,805 

279,640 


<33111 

*33«l 

*D«l 

333111 
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Statesman 

. (e) 

345,343 

455,520 

W’hite  Plains 

Reporter 

Dispatch  . . 

. (e) 

486,928 

729.632 

Total  Daily 

2.796.188 

3,658,943 

Grand  Total  . 

2.796.188 

3,658,943 

WICHITA,  KANS. 

Beacon  . 

. (e) 

525,385 

604,063 

Eagle  . 

352.802 

394,212 

Eagle  . 

. (e) 

422,818 

543,155 

Beacon  . 

. (S) 

257.017 

251,088 

Eagle  . 

. (S) 

187,107 

189,500 

lUini 


i«2,?lil 

l*2,n!l 


713)11. 

♦W 

12<U1?L 

DSC 

2JI11 


Total  Daily  . 

1,301.005 

1,541,430 

2<(l.tfl 

Total  Sunday 

444.124 

440,588 

331(1 

Grand  Total 

1,745,129 

1,982,018 

23UR1 

WILKES-BARRE,  PA. 

Record  . 

507,905 

644,397 

1X.(RI 

Times-Leader-News  ..(e) 

646.254 

824,069 

1771111 

Sunday  Independent. .  (S) 

181.457 

158,010 

UWi 

Total  Daily  . 

1.154.159 

1,468,466 

3I(J(1 

Total  Sunday 

181,457 

158,010 

23.((;( 

Grand  Total 

1.335,616 

1,626,476 

2K)Hl 

WORCESTER,  MASS. 

Telegram  . 

519,233 

704,978 

Gazette  &  Post . 

-e) 

543,052 

761.872 

21IJXI 

Telegram  . 

. (S) 

211.233 

229,254 

ILCl 

Total  Daily  . 

1.062.285 

1,466,850 

404361 

Total  Sunday 

211.233 

229,254 

1U311 

Grand  Total 

1.273.518 

1,696,104 

4223*1 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram. .  (e) 

773,614 

981,256 

2II73CI 

Vindicator  Telegram. (S) 

228,809 

241,867 

I3,tll 

Grand  Total 

1,002,423 

1,223,123 

220,711 

Figures  Supplied  by  Publishers 

KANSAS  CITY.  MO. 

Times . 

722,325 

788,487 

(*.1311 

Star  . 

. (e> 

727,976 

763,605 

xa: 

Star  . . 

. (S) 

438,147 

400,863 

37JMC 

Grand  Total 


.  1.888,448  1.952,955 

NEW  BEDFORD.  MASS. 

Standard-Times  . (e)  426,804  528,430 

Standard-Times  . (S)  61.572  59,486 


101331 

imi 


Grand  Totql  .  48;t..t76  587.916 

NOTE:  Morning  Mtrcurv  Mi^mnclfd  publication  Miy  ^ 
1942. 

BRONX,  N.  Y.  C. 

Home  News  . (e>  159.325  201,851 

Home  News . (S)  70.211  68,723 
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1.48C 

270,554  <l3tt‘ 

MEMORANDUM  OF  ADVERTISING  IN  AMEU^ 


Grand  Total 


229,536 


■THIS  WEET- 


Thi 
the  i 
Takii 
accui 
Shor 
Depa 
from 
per; 
Strip 
for  I 
Tb 


23,620  G 
182,160  L 
91,732  L 
34,162  L 


Grand  Total  .  2.829,519  3,113,953  284,434  L 

TRENTON.  N.  J. 

Evening  Times.  (See  note)  677,748  913,688  235,940  L 

Timcs-Advertiser  _ (S)  75,056  85,262  10,206  L 


WEEKLY.  COMIC  WEEKLY  AND 
MAY.  1942 

•  “AMERICAN  WEEKLY”  Linage  69,742  and 

WEEKLY”  Linage  21,378  lines  is  included  in  the  5^ 
figures  of  the  following  papers:  Albany  Times  t-'Oie*'. 
lanta  Journal,  Baltimore  American,  Boston  Adycrtiy. 
cago  Herald-American,  Detroit  Times,  Milwaukee 
New  York  Joumal-American,  Pittsburgh  Sun-Telrtr*P^^ 
Antonio  Light,  Syracuse  Herald-.'\merican,  Blart 

Times-Herald.  ..  •  * 

•  “AMERICAN  WEEKLY”  Linage  63.923  line*  »• 

Los  Angeles  Examiner,  San  Francisco  Examiner. 
lines  in  the  Seattle  Po.st  Intelligencer.  ..  ■  * 

••“AMERICAN  WiEEKLY”  Linage  69.742  line*  •* 
Buffalo  Courier  Express,  Cleveland  Plain  ^ 

Herald  and  Philadelphia  Record.  62,898  lines  in  the 
land  Oregonian.  .  j_i  u  ik 

t“THS  WEEK”  Linage  37,955  lines  is  indaiei^ 
Sunday  figures  of  the  following  papers:  Atlairta^^jj^ 
Baltimore  Sun,  Birmingham  News  &  Age 


last 

On 

Whi 


677,748  913,688  235,940  L 

75,056  85,262  10,206  L 

752,804  998.950  246,146  L 

Note:  Trenton  Times  (e)  and  State  Gazette  (m)  are 
sold  in  combination. 


ton  Herald,  Cincinnati  Enquirer,  Oeveland  Plam 
las  News,  Detroit  News,  Indianapolis  Star,  Memp^j^ 
mercial  Appeal,  Milwaukee  Journal,  N'ew  York  Heri*^ 
une,  Omaha  World-Herald,  Philadelphia  EveniiW 
Pittsburgh  Press,  St.  Louis  Globe- Democrat, 

38,209  lines  in  the  Los  Angelas  Times.  Portland 
San  Francisco  Chronicle  and  Swkane  Spokesman 
37,435  lines  in  the  Chicago  Daily  News. 


r 
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Yank,’  New  Army  Paper, 

Off  To  Flying  Start  FM  WHY  WE  FIGHT 

By  CORPORAL  JOHN  BLACK  v 

Of  “Stars  and  Stripes"  stoii,  AEF,  1918-1919 

tuaGINE  if  you  can  a  newspaper  one  right  up  to  the  Secretary  of  War. 
with  no  payroll,  no  competition,  no  The  paper  was  made  the  particular  *’ 
rertising.  A  newspaper  exclusively  baby  of  the  Office  of  Chief  of  Special  ^ 
men  and  transported  to  its  readers  Service  of  the  Service  of  Supplies 
w  warship  and  warplane.  Add  to  and  placed  uiuler  the  charge  of  Brig.  jfl ' 

^  the  comfortable  fact  that  the  cir-  Gen.  Frederick  H.  Osborn,  who  acts 

culation  is  ready  and  waiting,  requir-  a.s  foster-father  in  Washington. 

mg  no  sales  talk  or  promotion — and  The  paper’s  production -distribution 

you  have  a  rough  idea  of  Yank,  the  is  in  high  gear.  Printed  at  the  Cuneo  ^ 

Army  newspaper.  Press,  New  York  City,  the  publica-  ** 

Yank  came  into  existence  June  13,  tion  is  produced  by  standard  roto  actiom  .  i  , 

when  200,000  copies  rolled  off  the  methods.  The  paper  has  three  clos-  |  -tw— »»»- i>w  | 

nrtsses  in’  New  York,  and  started  on  ing  dates  for  forms.  Issued  weekly,  it  .  i  v  tt  e  ^  • 

4eir  way  to  American  soldiers  located  comes  off  the  press  each  Saturday  un-  *  an  s  rt  itaua. 

in  iiolated  points  of  the  earth.  Edited  der  date  of  the  following  Wednesday,  sale  at  5  cents  per  copy  at  the  post 
adusively  by  enlisted  men  from  the  Four  pages  are  used  for  last  minute  exchange.  This  is  ’way  below  World 
Anny,  Navy  and  Marine  Corps,  ffiis  news.  War  No.  1  rates.  (We  charged  50  cen- 

paper’is  produced  and  distributed  un-  My»t  Get  to  Ootpests  times,  or  10  cents  per  copy,  for  the 

ier  difficiilties  which  would  seem  in-  For  the  present,  distribution  is  lim-  Stars  and  Stripes.)  ’The  price  for  a 


seoiuNO  roe  ACTION  M*.  MM, 

I  Am,  *!.••  ’fM  mmm,”  M*y  mt*  Martfev  *«•,*'  i 

First  page  of  Yank's  first  issue, 
sale  at  5  cents  per  copy  at  the  post 


world.  This  new  sheet  will  be  strictly 
business,  confining  itself  to  produc¬ 
tion,  distribution  and  editorial  prob¬ 
lems.  It  will,  in  effect,  be  the  Editor 
&  Publisher  of  the  U.  S.  Army. 

What  the  Stars  and  Stripes  veterans 
thought  of  Yank  was  demonstrated 
quite  adequately  June  13.  That  day, 
marking  alike  the  first  day  of  Yank 
and  the  anniversary  of  the  closing 
day  of  the  Stars  and  Stripes,  brought 
the  two  staffs  together  at  a  dinner 
given  by  the  veterans,  and  attended  by 
a  galaxy  of  leading  figures  in  military, 
literary  and  newspaper  life.  And,  be¬ 
lieve  it  or  not,  the  enlisted  men  of 
Yank  sat  on  the  dais  as  guests  of 
honor  while  officers  of  the  High  Com¬ 
mand  at  Washington  sat  at  floor  tables. 
It  was  an  impressive  symbol  of  the 
power  of  democracy  that  it  can  pre¬ 
vail,  even  amid  the  very  necessary 
discipline  of  a  military  era. 


[ie  earth.  Edited  der  date  of  the  following  Wednesday,  sale  at  5  cents  per  copy  at  the  post  f ‘Dwacc 

_  *d  men  from  the  Four  pages  are  used  for  last  minute  exchange.  This  is  ’way  below  World  wQpilCli  Jr  1000 

I  Anny,  Navy  and  Marine  Corps,  this  news.  War  No.  1  rates.  (We  charged  50  cen-  ^  m 

paper'is  produced  and  distributed  un-  Must  Get  to  Outposts  times,  or  10  cents  per  copy,  for  the  ^rps  bat  on 

jer  difficulties  which  would  seem  in-  For  the  present,  distribution  is  lim-  Stars  and  Stripes.)  The  price  for  ® 

compared  with  ited  to  troops  serving  outside  con-  four-month  subscription,  entitling  the  ^1  am  Stftyv 

practice.  tiental  United  States.  This  rule,  by  soldier  to  16  copies,  is  50  cents,  of  wawswt  smtaw*  j 


Must  Get  to  Outposts 

For  the  present,  distribution  is  lim- 


sunnountable  as  compared  with  ited  to  troops  serving 
jtindard  newspaper  practice.  tiental  United  States. 

Streamlined  Tabloid  restricting  readership 

Modeled  after  the  Stars  and  Stripes,  distant  points,  t 

official  newspaper  of  the  Army  in  the  neressity  of  fest  work, 
aist  World  War,  Yank  is  very  defi-  To  grasp  the  basics  of  Yank  s  dis- 


restricting  readership  to  soldiers  at  which  10%  will  go  into  the  company 
very  distant  points,  emphasizes  the  funds  of  the  subscriber. 


Washington,  D.  C.,  June  15— The 
Philadelphia  (Pa.)  Daily  News  is  the 
first  paper  in  the  United  States  named 


official  newspaper  of  the  Army  in  the  neressity  of  fast  work.  Ex-Nowspopormon  on  Staff  first  paper  in  the  United  States  named 

first  World  War,  Yank  is  very  defi-  To  grasp  the  basics  of  Yank’s  dis-  The  real  secret  of  Yank’s  promising  in  public  criticism  by  Director  of 

nitely  of  1942  vintage,  a  streamlined  tribution  problem  one  has  to  study  a  start,  however,  lies  in  its  personnel.  Censorship  Byron  Price  for  failure  to 

tabloid  sheet,  103/4  x  14  and  crammed  of  the  world,  concentrating  on  The  paper  is  staffed,  top  to  toe,  with  comply  with  a  request  issued  under 

from  cover  to  cov^r  of  its  24  rotogra-  far-flung  points  where  our  soldiers  newspapermen,  all  having  had  con-  fhe  voluntary  censorship  plan, 

vure  pages  with  crisply  written  news  located.  The  soldiers  in  the  bar-  siderable  Army  experience  and  war  “The  newspapers  and  broadcasters 

of  intwest  and  value  to  soldiers  They  must  service.  Here  the  parallel  of  the  of  the  country  in  general  have  per- 

Yank  became  an  actuality  two  fbe  paper!  Soldiers  on  the  march  Stars  and  Stripes  has  been  rigidly  formed  magnificiently  in  withholding 

months  ago  when  Secretary  of  War  if-  Likewise  soldiers  at  maintained.  There  are  about  40  men  information  about  the  visit  to  this 

Stimson  affixed  his  signature  to  papers  points  of  embarkation  or  debarkation,  on  the  staff,  average  age  a  possible  country  of  V.  M.  Molotov,  the  Soviet 

authorizing  its  publication.  The  key-  This  raises  a  ticklish  problem  of  dis-  24,  and  the  record  of  the  papers  they  For^gn  Minister,  Mr.  Price  prefaced. 


note,  of  course,  is  to  maintain  morale,  tribution  timing  which  calls  for  the  come  from  reads  like  an  Editor  &  “The  facts  about  this  visit  were 

promote  fighting  spirit,  bring  war  greatest  care  in  planning  and  sched-  Publisher  mailing  list.  known  to  hundreds  of  newspaper- 

news  to  soldiers  and  aid  training.  But  “^ng  for  boats  and  planes.  Confession  is  good  for  the  soul,  so  men  and  broadcasters,”  he  continued, 

the  paper  is  not  nearly  as  nice-nellie  tbe  case  of  the  first  issue  the  en-  I'll  admit  that  many  of  them  are  more  “It  was  news  of  very  high  importance, 

ss  these  pat  phrases  might  suggest.  It  tire  edition  was  printed  in  New  York,  celebrated  than  were  the  enlisted  men  But  the  voluntary  wartime  codes  is- 
uses  straight  soldier  language,  calls  a  This  method  is  temporary.  Plans  are  of  the  Stars  and  Stripes  when  they  sued  by  the  Office  of  Censorship  had 
spade  a  spade,  with  an  occasional  ad-  being  developed  to  publish  the  paper  first  joined  the  paper.  requested  that  news  of  all  such  events 

jective  that  can  stand  at  attention,  at  local  points  near  all  the  main  The  managing  editor  is  Private  Wil-  be  withheld  from  publication  or 


This  method  is  temporary.  Plans  are  of  the  Stars  and  Stripes  when  they  sued  by  the  Office  of  Censorship  had 


being  developed  to  publish  the  paper  first  joined  the  paper. 


requested  that  news  of  all  such  events 


jective  that  can  stand  at  attention,  at  local  points  near  all  the  main  The  managing  editor  is  Private  Wil-  be  withheld  from  publication  or 
What  has  happened  is  that  editorially  American  troop  centers,  as  for  ex-  liam  H.  Richardson,  23,  formerly  Sun-  broadcast  for  reasons  of  safety  until 
the  paper’s  aims  have  been  humanized  ample  in  Ireland,  England,  or  Aus-  day  editor,  San  Francisco  Chron-  offi^l  announcement  was  made, 
into  dramatic  stories  of  the  front  line,  traba.  This  method  of  local  publica-  icle.  In  policy,  of  course,  the  paper  The  result  vvas  that,  so  far  as  we 

gripping  tales  of  individual  and  unit  tion  will  have  two  big  advantages —  is  enlisted  man-minded  just  as  it  is  bave  been  able  to  learn,  no  premature 
exploits  on  all  fronts  cheery  news  of  (1)  it  takes  the  shipping  burden  off  enlisted  man  edited,  "rhe  enlisted  mention  of  the  visit  was  made  on  any 
home,  photographs  ’of  swell-looking  the  fleet,  and  facilitates  delivery;  (2)  men  have  entire  charge  of  news  gath-  brciadcast  or  in  any  newspa^  of  the 
females,  100%  American  and  more  or  it  permits  the  addition  of  special  sec-  ering,  preparation  and  presentation.  United  States  except  one.  This  is  a 
ASS  attired,  sports  pages  poetry  pages  tions  at  point  of  publication;  these  sec-  Paradoxically  enough,  those  under  ^rformance  which  reflects  great  cred- 

(of  piciu^  Ih/fripo  tions  »m  have  nows  ospecUlly  per-  Richardson’s  orders  will  include  cor-  fj^^’t^LTlnTradtlnT^ 

»ctually  see),  and  radio  news  (of  the  taining  to  the  respective  area,  thus  porals,  sergeants  and  even— rumor  has  puoiismng  ana  raaio  inausiries. 
programs  they  actuallv  hear).  giving  each  edition  of  Yank  a  thor-  it — at  least  one  redoubtable  “top”!  “The  one  newspaper  in  which  the 


programs  they  actually  hear)  giving  each  edition  of  Yank  a  thor-  it — at  least  one  redoubtable  “top”!  “The  one  newspaper  in  which  the 

No  it’Q  IK  ri  <31  •  oughly  local  flavor.  Editions  reach-  The  New  York  staff  however  will  do  story  was  published  was  the  Philadel- 

inyniore  than  this  warVIhe  war^  of  droops  in  Australia,  Africa,  Eng-  only  part  of  the  job.  Already  Yank  phia  Daily  News.  The  publisher  of  the 
IS17-1918  Riit  ii’c  a  rori  V.1  such  points  will  effect  be  has  accredited  correspondents  where  Daily  News  has  assured  us  that  the 

’  Ju-T  A  ?  fea-DiooaM,  •  ...  the  fighting  is  hottest.  code  was  not  violated  intentionally. 


programs  they  actually  hear). 

No,  it’s  not  the  Stars  and  Stripes, 
inymore  than  this  war  is  the  war  of 
1317-1918.  But  it’s  a  red-blooded. 


ifkting  diccT  adm  rabfy  IcycdTlu  “’r  “  'l?'?’'  k’  ,  .  to  soTr  hTLalrade 

™  itac  and  „«,s-a;;d  1?  djc  lira.  ■>- p„?.rotc  J«wa'rd'’,h:  SZ 

®ue  is  any  indication,  it  is  off  to  a  I**"*  rreo  storv  Their  duties  are  restricted  to  tbe  error  occurred.  ’ 

"'«ll=>tart!  Final  decision  h^  not  been  made  as  ^^atters  of  Army  policy  and  general  Vyacheslav  Mikhailovich  Molotov 

How  It  Started  to  the  process  to  be  used  for  such  re-  n^anage^nent.  However,  one  may  well  Passed  almost  a  full  week  in  the 

Ihere  are  several  versions  of  how  Publication;  the  choice  lies  betwren  Lieut.  Col.  Egbert  White,  United  States  without  getting  his 

Je  idea  of  the  paper  first  developed.  Positives,  negatiy^  or  mats,  m  that  name  in  any  newspaper  except  the 

Taking  the  best  out  of  each  a  fairly  ^  beged  to  attend  the  enlisted  men’s  Philade^hia  Daily  New^s,  so  far  as  the 

^te  report  shapes  up  as  follows:  ^arik  is  printed  the  Army  will  fly  he  editorial  conferences.  since  White  was  I’^’Ice  office  has  been  able  to  l^rn. 

^rtly  after  Pearl  Harbor  the  War  P^sbives,  negatives  or  mats  as  the  ^j^e  Stars  and  Stripes.  ^  admoni  ion  by  the  Office  of 

^rtment  began  receiving  letters  be  to  the  centers  closest  to  ^he  complicated  task  of  producing  Censorship,  telephoned  to  Washington 

from  soldiers  asking  for  an  army  pa-  troop  concentration  These  local  e<h-  distributing  the  paper  falls  to  newspapers,  news  bureaus  and  col- 

Per;  many  referred  to  the  Stars  and  tions  will  be  printed  in  gravure  or  off-  ^lajor  Franklin  S.  Forsberg,  brilliant  n^niste,  was  sufficient  to  give  general 

Stnpw  and  urged  a  similar  periodical  depending  on  available  facilities,  manager  and  former  general  against  unwanted  publi- 


Yank  will  carry  no  advertising,  manager  of  the  Street  &  Smith  Publi 


The  idea  moved  its  precarious  way  The  Stars  and  Stripes  on  the  other  cations, 
^ugh  war  offices,  crystallizing  at  hand  was  well  supported  by  adver-  J 

“St  in  the  appointment  of  a  commit-  tisers— so  well  indeed,  that  half  a  mil- 


magazine  manager  and  former  general  .  «"^^^ted  publi- 

maLger  of  the  Street  &  Smith  Publi-  city  to  Stalm  s  emissary. 

.  ^  Mention  of  Molotov  s  presence  in 

ca  ions.  ^  g  made  June  6  in  the 


Spence  Executive  Editor  Philadelphia  Daily  News  in  “Observa- 

- - -  1.  f  '  ,  ,  .  ,  Capt.  Hartzell  Spence,  who  in  civil-  tions”  bv  J  H  (Jeff)  Keen  who 

On  ^  investigate  and  report.  were  surrendered  to  the  jifg  g  known  writer,  au-  wrote  in  his  gossip  column:  “The  talk 

dUcontTmTd^*^^t  best-seller  “One  Foot  in  offidgi  Russian  circles  here  is  that 

ton,  DursHn^  discontinued  at  the  end  of  the  war.  Heaven.”  and  for  ten  years  was  with  Premier  V.  M.  Moltov  of  Soviet  Russia 

(ex-Stars  Jhe  ^an  on  space  sale  for  Yank  ac-  United  Press,  is  executive  editor.  Lt.  jg  this  country  on  a  secret  mission 

editor  nM),  ’  *1,  enacted  Sam  Humphus,  18  years  in  the  regular  of  vast  importance.”  When  Censor 

^wr  01  the  Saturday  Evenina  Post,  shortly  after  the  last  war.  Arrv.,,  : . j  _ _  t _ lo 


W  Stra&s#»p  ^  ruoL,  j  w  *.  Army  is  personnel  omcer.  Price  issued  his  statement  June  13  the 

Mobh  Liberty  and  Like  the  Stars  and  Stripes,  the  new  Typical  of  the  practical  thinking  News  carried  it  in  full  and  added  its 

towoo  Ti  Chatta-  paper  will  be  sold  to  the  soldiers.  This  behind  Yank  is  the  fact  that  the  organ-  own  explanation:  “The  announcement 

Hu*  Stars  and  Striper),  decision  was  reached  on  the  principle  ization  already  has  plans  for  auxiliary  which  appeared  in  ‘Observations’  by 

idM  ^  endorsed  ffie  that  a  free  paper  would  not  have  their  activity.  The  first  by-product  will  be  J.  H.  Keen  last  Saturday  came  to  Mr. 

d*veloDed  *1  I*'  outline  lespect  and  confidence.  The  first  two  a  trade  paper  to  serve  the  interests  Keen  from  the  Russian  Relief  Head- 

“u**,  that  J  satisfactory  issues  will  be  sent  gratis  to  introduce  of  the  400  Army  camp  papers  now  be-  quarters  here,  and  was  printed  by  him 

.  It  won  approval  by  every-  the  paper.  After  that,  it  will  be  on  ing  published  for  troops  all  over  the  with  the  view  of  aiding  that  cause.” 


32— C  IRCULATION 


Portland  Journal 
Finds  Ways  to 
Interest  Boys 

By  GEORGE  A.  BRANDENBURG 

The  double-barreled  problem  of 
carrier  turnover  and  inattention  of 
carriers  to  new  families  moving  into 
communities,  transfer  of  old  subscrib¬ 
ers  to  new  addresses,  is  something 
that  many  circulation  managers  are 
trying  to  solve. 

Anton  Peterson,  Portland  Oregon 
Journal,  has  apparently  hit  upon  a 
plan  to  curb  both  the  great  turn¬ 
over  among  carrier-salesmen  and  to 
get  carriers  to  pay  more  attention  to 
the  constant  influx  of  people  into 
Portland.  He  has  prepared  a  full-page 
promotion  ad,  illustrating  the  advan¬ 
tages  carriers  have  enjoyed  as  a  re¬ 
sult  of  carrying  routes  for  the  Journal. 
He  has  been  able  to  run  the  ad  in  its 
full  page-size  in  early  editions. 

In  addition,  he  has  had  reprints 
made  which  have  been  hung  on  the 
bulletin  boards  of  Portland  schools, 
where  they  reach  the  proper  audience. 
“We  have  had,  as  a  result  of  our  pro¬ 
motion  program,  a  very  favorable  re¬ 
sponse  from  the  boys,”  said  Mr.  Peter¬ 
son,  “and  we  hope  to  clear  up  our 
carrier-salesmen  turnover  problem, 
for  the  time  at  least,  by  means  of  this 
and  other  promotions.” 

Supplementing  the  big  ads,  the 
Journal  has  also  sent  mailing  pieces 
to  present  carrier-salesmen,  as  well 
as  parents  and  schools,  promoting  the 
idea  of  the  boy  keeping  on  with  what 
he  is  doing  and  thereby  serving  his 
country  by  causing  as  little  turnover 
in  employment  as  possible. 

The  other  full-page  ad  is  in  the 
form  of  a  front  page,  annoimcing 
“Big  Scandal  Revealed.”  The  scandal 
refers  to  the  inattention  of  carriers  to 
new  families  and  loss  in  points  per 
month  as  a  result,  along  with  revenue. 
The  news  page  ad,  delivered  among 
the  carriers,  urges  them  to  watch  out 
for  new  families  in  their  district, 
families  who  are  moving  and  families 
who  are  going  on  vacations. 

“Boys,  as  you  know,  are  careless 
about  watching  out  for  the  details  of 
such  migration  among  their  custom¬ 
ers,”  explained  Mr.  Peterson.  “It  is 
our  hope  that  this  broadside  will  call 
their  attention  to  this  needless  waste 
on  their  part.” 

Comments  on  Revenue 

JOHN  L.  POOL,  Spartanburg  (S.  C.) 

Herald  &  Journal,  declared  that  1941 
will  go  down  in  newspaper  history  as 
the  year  when  newspapers  began  to 
regain  their  individualities,  in  com¬ 
menting  on  the  importance  of  circu¬ 
lation  revenue  under  revised  sub¬ 
scription  rates.  Speaking  at  the  ICMA 
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convention  in  San  Francisco  this 
week,  Mr.  Pool  based  his  remarks  on 
the  experiences  of  several  newspapers 
in  the  Southern  and  Mid-Atlantic 
states.  He  said,  in  part: 

“The  by-product,  advertising,  the 
false  god  of  the  newspaper  business, 
in  this  year  began  to  topple  from  its 
throne.  1941  marks  the  year  when 
this  by-product  temperamental  rev¬ 
enue  was  replaced,  and,  in  many  cases, 
exceeded  on  the  solid  foundation  of 
revenue  gained  direct  from  the  prod¬ 
ucts  itself. 

“No  one  questions  the  fact  that  ad¬ 
vertising  h^  played  an  important 
part  in  the  building  up  of  newspapers 
— no  one  questions  that  fact  that  it 
will  continue  to  play  an  important 
part,  but  it  henceforth  should  be 
permantly  relegated  to  its  proper  po¬ 
sition — a  by-pr^uct  of  the  newspaper 
instead  of  ever  allowing  it  again  to 
make  the  newspaper  a  by-product  of 
advertising. 

“In  the  South  during  1941,  practi¬ 
cally  all  circulation  prices  were  in¬ 
creased  from  15c,  6  days  to  20c,  and 
from  20c,  7  days  to  25c.  This  increase 
was  divided  between  the  newspaper 
and  the  carriers  on  a  60-40  basis. 
The  average  loss  was  around  6%  and 
this  loss,  in  practically  every  case, 
has  been  regained,  and  in  most  cases 
an  actual  increase  shown.” 


Washington,  D.  C.,  June  18 — The 
House  Ways  and  Means  Committee 
has  voted  to  recommend  an  increase 
in  second  class  mailing  privileges  for 
newspapers  other  than  coimtry  week¬ 
lies  and  periodicals,  receipts  of  which 
would  wipe  out  a  $78,000,000  carrying 
deficit.  The  suggested  increase, 
amoimt  to  be  fixed  by  the  Post  Office 
Department,  had  been  under  consid¬ 
eration  for  several  days. 

Rep.  Fred  A.  Hartley,  Jr.,  of  New 
Jersey,  introduced  a  House  resolution 
(HR506)  June  18  asking  for  investiga¬ 
tion  of  second,  third  and  fourth  class 
postal  rates.  Declaring  his  objection 
is  to  “end  subsidy,”  Hartley  said  in  a 
House  speech: 

“1  call  upon  those  newspapers, 
magazines,  and  so  forth,  who  have 
been  so  critical  of  Congress  and  its 
alleged  benefits,  such  as  the  late 
lamented  Congressional  retirement 
plan,  to  support  my  resolution  and 
end  their  subsidy.” 

Colin  F.  Stam,  advisor  to  the  Joint 
Committee  on  Internal  Revenue  Tax¬ 
ation,  submitted  a  report  covering  all 
possible  subjects  of  new  or  increased 
revenues,  but  he  pointed  out  that  the 
items  were  those  which  “could”  be 
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levied,  and  didn’t  necessarily  reflect 
his  view  as  to  whether  they  “should” 
be  so  treated. 


House  Group  Asks 
Increase  in  Mail 
Rates  to  Dailies 


ABC  Board  Votes 


amendment  to  Section  2,  Artkii 
Chapter  C.  The  amendnunt  I 
adopted  provides  a  new  sub-d^J 
to  this  section  which  reads  as  foBoJI 
“  (f )  When,  as  a  result  of  the 


Change  in  Rules  at 
Toronto  Meeting 


ing  of  an  audit  or  a  special  in,.^ 


A  meeting  of  the  board  of  directors 
of  the  Audit  Bureau  of  Circulations 
was  held  in  Toronto  at  the  Royal  York 
Hotel  on  June  12. 


Tile  morning  business  session  was 
followed  by  a  luncheon  arranged  by 
the  Canadian  directors,  W.  J.  J.  Butler, 
Toronto  Globe  and  Mail,  and  H.  H. 
Rimmer,  Canadian  General  Electric 
Co.,  Ltd.  Many  of  Canada’s  leading 
publishers  and  advertising  executives 
were  present.  P.  L.  Thomson,  ABC 
president,  presided.  Major  L.  D.  Car- 
son,  manager  of  the  Canadian  Na¬ 
tional  Newspapers  and  Periodicals  As¬ 
sociation,  was  the  luncheon  speaker. 

Following  the  afternoon  business 
session,  George  McCullagh,  publisher 
of  the  Toronto  Globe  and  Mail  gave  a 
dinner  to  the  directors  at  his  country 
home  where  he  introduced  the  Hon. 
C.  D.  Howe,  Minister  of  Munitions 
and  Supply,  Federal  Government  at 
Ottawa,  and  Air-Marshal  Bishop.  Mr. 
Howe  spoke  of  Canada’s  war  efforts 
and  following  his  remarks  the  Air- 
Marshal  paid  tribute  to  the  Amer¬ 
icans  who  have  rendered  service  of 
inestimable  value  to  Canada.  In  ad¬ 
dition  to  ABC  directors  the  dinner 
was  attended  by  many  guests  prom¬ 
inent  in  the  industrial  and  financial 
circles  of  Canada. 


tion,  the  bureau  shall  be  unaU^ 
complete  the  Audit  Report  of  » p* 
lication  and  to  release  the  saneW 
publication  and  distribution  to  ma 
bers  within  four  months  afte  l 
close  of  the  period  to  be  covend  v 
such  Audit  Report,  the  Publj^^ 
Statement  of  such  publication  fatfc 
period  following  that  to  be  coved 
by  the  Audit  Report  shall  be  relead 
only  after  being  reviewed  and  aolkt. 
ized  by  the  managing  director." 

The  board  also  voted  a  chat^j 
the  by-laws  as  they  apply  to  fte  a 
tendance  of  directors  at  board  ni«. 
ings.  Section  5,  Article  IV  of  die  k;- 
laws  previously  specified  that,  % 
director  absent  from  four  conseMk 
meetings  shall  be  dropped  from  i 
bership  on  the  board.” 

As  amended,  this  phrase  in  the  k;. 
laws  now  reads:  “Any  director  ahii 
from  three  consecutive  meetinfiM 
be  dropped  from  membership  on 
board.” 

Seven  publications  were  elected! 
membership.  These  include  one  bus. 
ness  paper,  one  magazine,  one  dar 
and  four  weekly  newspapers.  W 
bership  of  these  publications  becoes 
effective  with  the  release  of  their  a. 
itial  Audit  Report. 


Among  the  changes  in  rules  consid¬ 
ered  by  the  board  at  the  June  12 
meeting  was  the  suggestion  for  an 


HEARST  RALLIES 

Thousands  of  persons  in  citiei  ine 
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Day  rallies  sponsored  by  local  Hen 
papers  tying  in  with  Flag  Day,  Js 
14.  Prominent  leaders  addres^At 
assemblages. 


Once  a  Peacetime  Convenience  ,  . . 


AIRPLANES  NOW  BECOME 
A  VITAL  WARTIME  NECESSITY 


The  great  services  performed  by  Ameria’i 
airplane  industry  in  peacetime  are  now  ove 
shadowed  by  its  greater  contributions  to  ik 
cause  of  war.  Commercial  aviation  sowed  ik 
mighty  transport  plane  —  and  reaped  ik 
mightier  dive-bomber! 

To  the  newspaper  industry,  as  to  the  aviatw 
and  other  vital  industries,  war  brings  p 
found  changes.  And  newspaper  diw- 
iation  executives  who  have  regardoi 
Whitlock  and  Company’s  Econoof 
Reading  Plan  only  as  a  means  of  increas¬ 
ing  circulation  under  normal  peace 
time  conditions  may  not  appreo* 
its  value  as  a  wartime  circulaa» 
conserver  and  revenue-produc® 
Yet  dozens  of  newspapers  are  ik 
ing  Whitlock  service  indispensik 
today. 
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Censorship  a 
Real  Problem 
In  Australia 

Lordner,  NANA.  Says  Writers 
Are  Forbidden  to  Discuss 
Any  Internal  Conditions 
By  S.  j.  MONCHAK 

U  S.  correspondents  are  having  a 
difficult  time  with  Australian  censors 
s  they  are  absolutely  forbidden  to 


John  Lardner 


send  anything 
out  of  the 
country  pertain¬ 
ing  to  internal 
conditions,  John 
Lardner,  North 
Amijucan  News¬ 
paper  Alliance 
correspondent, 
said  this  week 
on  his  return  to 
the  states  after 
four  months 
down  under. 

Attached  to 
General  Douglas 


MacArthur’s  headquarters  in  Mel¬ 
bourne  since  last  February,  Lardner, 
who  also  wrote  a  weekly  column  for 
Stvtweek  while  abroad,  was  one  of 
four  U.  S.  correspondents  who  re¬ 
turned  to  the  U.  S.  this  week.  The 
others  were  H.  R.  Knickerbocker, 
Chicago  Sun;  Allen  Raymond,  New 
York  Herald  Tribune,  and  Ralph  Jor¬ 
dan,  International  News  Service. 

Subjects  taboo  to  the  Australian 
censors  are  plentiful,  Lardner  said. 
For  example,  mention  of  political 
wrangles,  quite  a  bit  of  which  was  go¬ 
ing  on  while  he  was  there,  was  not 
permitted.  Similarly,  stories  about  an 
Australia  First  movement,  patterned 
after  the  America  First  group  here, 
never  saw  the  light  of  day  in  U.  S. 
newspapers  because  any  mention  of 
it  in  cables  to  the  states  was  blue- 
penciled. 

Fermwd  Touring  Groups 

Reference  to  strikes  or  other  labor 
problems,  in  fact,  any  subject  relat¬ 
ing  to  the  nation’s  administration,  al¬ 
so  was  deleted,  the  NANA  writer  said, 
and  correspiondents  were  forced  to 
fall  back  for  their  information  on 
official  handouts. 

However,  some  of  the  more  enter¬ 
prising  formed  groups  and  toured  the 
country  for  stories.  One  such  group 
was  composed  of  the  four  writers  who 
ittumed  this  week.  They  visited 
Darwin,  where  they  underwent  Jap  air 
faids,  Adelaide,  and  other  points. 

Correspondents  in  the  U.  S.  group 
are  cooperating  with  the  censor  in 
withholding  stories  for  official  re¬ 


lease,  Lardner  commented.  But  they 
were  peeved  when  they  sat  on  the 
story  of  the  Coral  Sea  Battle  only  to 
find  that  one  Australian  correspond¬ 
ent,  Sir  Keith  Murdoch,  publisher  of 
newspapers  in  Melbourne  and  Sydney, 
jumped  the  gun  by  cabling  an  account 
of  it  to  the  London  Daily  Mail. 

General  MacArthur’s  relations  with 
correspondents  are  cordial,  the  writer 
said,  although  he  has  not  met  the 
press  en  masse  since  the  first  such 
meeting  he  held  on  his  arrival  in 
Melbourne.  However,  the  four  re¬ 
turning  writers  had  an  off-the-record 
meeting  with  him  before  they  left 
Australia. 

Reveals  Near  Shake-up 

All  of  the  General’s  contacts  with 
the  press  are  through  his  press  officers, 
Colonel  Legrande  (“Pick”)  Diller, 
Lieutenant  Colonel  Lloyd  Lehrbas, 
former  Associated  Press  correspond¬ 
ent,  and  their  aides,  Lardner  said. 

Lardner  revealed  there  was  a  near 
shake-up  in  General  MacArthur’s 
press  staff  after  the  Battle  of  the 
Coral  Sea  and  the  General  himself 
was  rebuked  by  Washington  for  the 
incident.  It  came  about  through  a 
w'ire  service  story  that  was  permitted 
to  leave  Australia  stating  that  much 
of  the  success  of  the  United  Nations 
forces  against  the  Japs  in  the  battle 
was  due  to  the  success  of  Intelligence 
officers  in  decoding  the  Jap  code. 

According  to  Lardner,  Washington 
tartly  told  MacArthur  if  there  was  a 
repetition  of  the  incident  there  would 
be  a  shake-up  in  the  public  relations 
staff.  In  addition,  Washington  ordered 
that  all  copy  for  the  U.  S.  in  the  future 
must  be  slugged  prominently,  “Atten¬ 
tion  U.  S.  Army  Censor!” 

Lardner  said  when  he  left  Australia 
U.  S.  correspondents  and  photog¬ 
raphers,  of  which  there  are  more  than 
80  currently  attached  to  the  General’s 
headquarters,  formed  an  American 
Newspaper  Correspondents  in  Austra¬ 
lia  group  to  protest  action  of  Austra¬ 
lian  censors.  They  elected  C.  Yates 
McDaniel,  AP  correspondent,  presi¬ 
dent,  and  Ed  Angly,  Chicago  Sun, 
vice-president. 

The  NANA  writer,  who  had  been 
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writing  a  sports  column  for  more  than 
a  decade  before  going  overseas,  said 
he  hoped  to  be  assigned  to  England 
after  a  few  weeks.  A  publisher  has 
asked  him  to  write  a  Ixxik,  he  said, 
and  he  is  considering  the  suggestion. 

Bell  Has  Series  on  Spys 
BELL  SYNDICATE  has  for  immedi¬ 
ate  release  a  series  of  24  articles  on 
the  activities  of  famous  spies  during 
the  last  war,  Henry  M.  Snevily,  man¬ 
ager,  announced  this  week.  Entitled 
“Spies,”  the  series  is  written  by  Harry 
Francis  Campbell  and  appeared  in  the 
Philadelphia  Evening  Bulletin.  The 
series  will  be  in  24  installments,  Mr. 
Snevily  said,  and  will  be  illustrated. 
Each  installment  will  run  between  450 
and  500  words. 

Mr.  Snevily  also  said  Bell  has  en¬ 
tered  into  an  agreement  with  Henry 
Taylor,  businessman  and  writer  who 
visited  Europe  last  year  and  wrote  for 
North  American  Newspaper  Alliance 
and  Life  magazine  while  abroad,  for 
newspap>er  serial  publication  of  his 
book  “Time  Runs  Out.”  Doubleday, 
Doran,  publisher  of  the  book,  also  is 
a  party  to  the  agreement.  The  Bell 
staff  now  is  putting  the  book  into 
serial  form  and  it  will  be  released 
shortly,  he  said. 

Forrest  Sues 

ALTHOUGH  six  motion  pictures 
based  on  his  cartoon  character  were 
not  produced,  Hal  Forrest,  creator  of 
“Tailspin  Tommy,”  comic  strip  dis¬ 
tributed  by  United  Feature  Syndi¬ 
cate,  nevertheless  is  entitled  to  com¬ 
pensation  for  them  under  the  terms 
of  his  contract  with  the  producers, 
Forrest  alleges  in  a  suit  filed  in  Los 
Angeles  Superior  Court  last  week. 
The  cartoonist  is  suing  Paul  Malvern, 
Inc.,  Malvern  himself,  Trem  Carr, 


Monogram  Pictures,  and  other  de¬ 
fendants,  for  $6,000  under  the  con¬ 
tract,  which  was  entered  into  on 
Sept.  8,  1938,  and  amended  four  days 
later. 

Personals  and  Notes 
JIMMY  HATLO,  creator  of  “They’ll 
Do  It  Every  Time”  for  King  Fea¬ 
tures  Syndicate,  and  Mrs.  Hatlo  have 
returned  to  their  San  Francisco  home 
after  a  winter  at  Indian  Rocks,  Fla. 

.  .  .  Raymond  Clapper,  United  Feature 
Syndicate  columnist,  and  Major 
George  Fielding  Eliot,  Herald  Tribune 
Syndicate  military  analyst,  are  con¬ 
tributors  in  the  June  30  issue  of  Look 
magazine.  .  .  .  James  A.  (“Jimmy”) 
O’Connell,  Jr.,  salesman  for  the  Chi¬ 
cago  Tribune-New  York  News  Syn¬ 
dicate,  and  Mrs.  O’Connell  are  proud 
parents  of  girl  twins  born  June  15  in 
Flushing  (N.  Y.)  Hospital.  The 
O’Connells  have  two  other  daughters. 

. .  .  “Don  Winslow  of  the  Coast  Guard” 
is  the  next  movie  serial  on  Universal’s 
pioduction  schedule.  The  series  are 
based  on  the  Bell  Syndicate’s  comic 
strip,  “Don  Winslow  of  the  Navy,” 
drawn  by  Frank  V.  Martinek.  .  .  . 
Editors  at  Wide  World  Features  re¬ 
versed  the  tables  this  week  on  Don 
Flowers,  who  draws  “Modest  Maid¬ 
ens,”  sending  his  own  panels  back  to 
him  but  with  new  balloons  inspired 
by  the  arrival  of  a  baby  boy  at  the 
Flowers’  home  in  New  York  last  week. 

WRITERS  HONORED 

Harold  Denny  and  Herbert  L.  Mat¬ 
thews,  New  York  Times  correspon¬ 
dents  who  returned  recently  to  this 
country  after  being  interned  for 
months  in  Axis  countries,  were  guests 
at  a  welcome  home  dinner  given  by 
the  Foreign  Policy  Association  June 
11  at  the  Waldorf-Astoria,  New  York. 


You  know— better  than  any¬ 
one  else— the  importance  of 
uniformity  in  mat  shrinkage 
and  thickness— and  in  Chrome 
Mats  that’s  something  you 
can  depend  on— always. 


bUR< 

“  II  Chrome 

MATS 


BURGESS  CELLULOSE  COMPANY 

Maitufacturers  and  Distributors  of  Burgess  Chrome  and  7one~Tex  Mats 

FREEPORT  *  ILLINOIS 

Pacific  Coast  Representative 

RALPH  LEBER  CO  .  426  Poison  Bldg  ,  SEATTLE,  WASH.  ^ 
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Seek  to  Minimize 
Effect  of  Dallas 
News  Ruling 

Washington,  D.  C.,  June  15 — Ad¬ 
ministrator  L.  M.  Walling  of  the  wage- 
hour  division  has  publicly  stated  that 
he  will  seek  methods  by  which  the 
effect  of  the  Dallas  Morning  News 
victory  in  the  Supreme  Court  may  be 
minimized. 

The  court  ruled  last  week  that  A. 
H.  Belo  Corporation,  publisher  of  the 
newspaper,  complied  with  the  law 
when  it  negotiated  contracts  for  fixed 
weekly  wages  which  estimate  and 
provide  payment  for  expected  over¬ 
time  work. 

Walling  hopes  to  find  in  the  “con¬ 
tours”  of  the  decision,  grounds  for 
strictly  limiting  its  application. 

“I  believe,”  he  said,  “it  is  only  fair 
to  warn  that  the  court  in  the  Belo 
decision  was  passing  on  the  particular 
state  of  facts  before  it  and  that  gen¬ 
erally  the  division  will  continue  to  be 
guided  by  the  broader  interpretation 
contained  in  ‘Overnight  Motor  Trans¬ 
portation  V.  Missel.’” 

The  Administrator’s  interpretation 
of  the  latter  case  is  this: 

“In  Overnight  Motor  Transportation 
Company  v.  Missel,  the  Supreme  Court 
made  it  abimdantly  clear  that  the 
overtime  benefits  of  the  Fair  Labor 
Standards  Act  are  limited  neither  to 
that  marginal  group  of  workers  who 
are  paid  wages  at  or  near  the  minimum 
rates  prescribed  in  the  Act,  nor  to 
employes  who  happen  to  be  compen¬ 
sated  on  an  hourly  basis.  The  Court 
held  that  salaried  workers  who  are 
employed  in  interstate  commerce  or 
in  the  production  of  goods  for  inter¬ 
state  commerce  must  be  compensated 
for  weekly  hours  in  excess  of  40  at 
not  less  than  one  and  one-half  times 
their  regular  rate  of  pay,  and  that  the 
regular  rate  for  this  purpose  is  to  be 
computed  through  dividing  the  week¬ 
ly  wage  by  the  number  of  hours 
worked  in  die  particular  week,  where 
the  employment  contract  is  for  a  fluc¬ 
tuating  workweek.  This  is  the  method 
of  computation  which  has  heretofore 
been  approved  by  the  wage  and  hour 
division.” 

With  respect  to  the  Dallas  News  de¬ 
cision,  Walling  commented; 

“It  is  expected  that  a  considerable 
amount  of  litigation  will  be  necessary 
before  the  contours  of  the  Belo  deci¬ 
sion  are  fixed,  since  the  court  stated 
that  it  could  not  ‘provide  a  rigid  de¬ 
finition  of  “regular  rate”  when  Cong¬ 
ress  has  failed  to  provide  one.’  ” 

One  of  the  essential  points  of  differ¬ 
ence  between  the  two  cases,  cited  by 
members  of  the  court,  was  the  fact 
that  overtime  pay  was  provided  for 
Dallas  News  employes  for  work  be¬ 
yond  the  number  of  hours  covered  in 
the  contract,  whereas  in  the  Over¬ 
night  Motor  Transportation  Company 
case  there  was  a  fixed  salary  which 
failed  to  provide  additional  overtime 
pay  at  any  point. 

(^bituarp 


J.  RAIFORD  WATKINS,  37,  for  six 
years  editor  of  the  Beckley  (W.  Va.) 
Raleigh  Register,  died  June  16  in  the 
Marine  Hospital  at  Parris  Island,  S.  C., 
after  an  illness  of  four  months.  Wat¬ 
kins,  who  became  editor  of  the  after¬ 
noon  daily  on  Jime  1,  1936,  after  serv¬ 
ing  two  years  as  correspondent  in 
charge  of  the  Associated  Press  bureau 
in  Charleston,  suffered  a  severe  heart 
attack  in  February.  A  native  of 
Augusta,  Ga.,  Watkins  became  a  re¬ 
porter  on  the  Augusta  Chronicle  in 
1925  and  later  served  as  city  editor  of 
the  Augusta  Herald.  He  returned  to 
the  Chronicle  as  managing  editor  in 


1929  and  remained  until  1942  when 
he  joined  the  AP. 

Ralph  Edgar  Gray,  51,  for  21  years 
circulation  manager  for  the  Gannett 
Publishing  Company  of  Portland,  Me., 
publishers  of  two  dailies  and  a  Sun¬ 
day  newspaper,  died  in  a  Portland 
hospital  June  11  following  an  illness 
of  several  months.  A  native  of  South 
Paris,  Me.,  Gray  was  graduated  from 
the  Medi-Chi  Pharmaceutical  College 
in  Philadelphia,  and  followed  that 
business  prior  to  entering  circulation 
work. 


Edwin  O’Connell,  40,  assistant  cir¬ 
culation  manager  of  the  Dallas  (Tex.) 
Morning  News  in  charge  of  city  circu¬ 
lation,  died  June  7  in  a  Dallas  hospital. 

Robert  S.  Phillips,  54,  well-known 
Spokane  newspaperman,  died  June  8. 
He  was  sports  editor  of  the  Spokane 
Daily  Chronicle  from  1925  to  1930  and 
also  worked  on  the  Livingston  (Mont.) 
Daily  Enterprise  and  other  newspa¬ 
pers.  At  the  time  of  his  death  he  was 
executive  secretary  of  the  Coeur 
d’Alene,  Idaho,  Chamber  of  Commerce. 

George  Bauerlein,  49,  president  of 
Bauerlein,  Inc.,  advertising  agency 
with  offices  at  New  Orleans  and  Chi¬ 
cago,  died  June  12  after  a  fire  in  a  New 
Orleans  uptown  apartment  in  which 
he  resided.  Dr.  C.  G.  Cole,  coroner, 
said  death  was  due  to  suffocation  by 
carbon  monoxide  fumes.  Bauerlein 
began  his  advertising  career  on  the 
Denver  Post,  later  becoming  manager 
of  the  Kansas  City  Post. 

Raymond  Gattis,  43,  telegraph  edi¬ 
tor  of  the  Durham  (N.  C.)  Herald, 
died  May  16. 

Will  Riley,  47,  former  reporter, 
Greenville  (S.  C.)  News  and  Augusta 
(Ga.)  Chronicle  and  more  recently  a 
member  of  the  Associated  Press  At¬ 
lanta  bureau,  died  June  9  in  Atlanta. 

Milton  Weinberg,  38,  founder  of  the 
Los  Angeles  advertising  company 
bearing  his  name,  died  there  June  4 
from  a  heart  attack. 


Is  Tax  Deductible 


EDITOR  &  PUBLISHeJpo 


whether  they  are  ordinary  and  neces¬ 
sary  expenditures  directly  connected 
with  or  pertaining  to  the  taxpayer’s 
trade  or  business,”  the  opinion  stated. 
“A  newspaper,  as  that  term  is  gen¬ 
erally  imderstood,  is  a  paper  printed 
and  distributed  at  stated  intervals  to 
convey  news,  advocate  opinions,  etc., 
and  usually  contains  advertising  and 
other  matters  of  public  interest.  Where 
a  newspaper  in  the  course  of  dissem¬ 
inating  news  brings  to  the  attention 
of  the  people  their  vital  interest  in 
the  successful  marketing  of  war  bonds 
and  stamps  and  encourages  and  urges 
the  purchase  of  such  bonds  and 
stamps,  it  is  the  opinion  of  this  office 
that  it  Is  engaged  in  carrying  on  one 
of  its  functions  for  which  it  is  organ¬ 
ized. 

“Such  expenditures  may  also  be 
considered  as  an  ordinary  and  neces¬ 
sary  expense  in  promoting  the  pres¬ 
tige  of  the  paper,  aiding  and  main¬ 
taining  its  good  will,  and  increasing 
its  circulation.” 


BRIEF  DELIVERY  STRIKE 

Delivery  drivers  of  the  Pittsburgh 
Press  refused  to  take  trucks  out  for 
several  hours  on  June  15,  but  re¬ 
turned  to  work  late  in  the  afternoon. 
The  dispute  grew  out  of  a  reduction 
in  the  number  of  trucks  used  fol¬ 
lowing  steps  by  the  newspaper  to 
comply  with  the  recent  order  of  the 
ODT.  After  several  meetings  with 
union  representatives,  an  agreement 
was  reached  whereby  the  men  went 
to  work  pending  fur^er  negotiations. 


Production  Cost  of 
Donated  Bond  Ads 


Washington,  D.  C.,  June  16 — Actual 
costs  of  producing  advertising  donated 
by  newspapers  for  promotion  of  war 
savings  bond  and  stamp  sales  are  al¬ 
lowable  deductions  for  federal  income 
tax  purposes,  the  Commissioner  of 
Internal  Revenue  has  ruled. 

William  L.  Daley,  Washington  rep¬ 
resentative  of  the  National  Editorial 
Association,  raised  the  question  after 
conflicting  interpretations  had  been 
made  by  collectors  of  internal  rev¬ 
enue.  He  called  attention  to  the  fact 
that  thousands  of  newspapers  are 
“donating  their  ‘white  space’  which  is 
the  only  product  they  have  for  sale.” 
Cited  were  the  items  of  cost  that  make 
the  “white  space”  useful  in  carrying 
the  Treasury’s  message.  TTie  answer 
read: 

Ordinary  Expenses 

“It  is  the  opinion  of  this  office  that 
the  actual  expense  incurred  by  news¬ 
papers  in  producing  the  advertising, 
such  as  cost  of  setting  type,  cost  of 
ink  and  paper,  and  cost  of  stereotypes 
if  required,  constitutes  ordinary  and 
necessary  expenses  having  a  direct 
relation  to  the  activities  of  the  news¬ 
paper  in  carrying  on  its  trade  or  busi¬ 
ness,  and  is  deductible  imder  section 
23(a)  of  the  Internal  Revenue  Code 
in  computing  net  income  for  federal 
income  tax  purposes.” 

The  deduction  does  not  cover  the 
fair  market  value  of  the  space  do¬ 
nated,  but  deals  only  with  the  actual 
cost  of  producing  the  advertising. 

“The  test  of  whether  expenditures 
are  deductible  from  gross  income  is 


"MEET  YOU 
AT  THE  MEN'S  BAR' 


Every  day,  advertising 
men,  publishers,  editors 
meet  in  The  Waldorf  Men’s 
Bar. They  like  the  comfort, 
hospitality  and  service. 
They  appreciate  the  fine 
foods  and  liquors.  Above 
all,  they  prize  this  unique 
Waldorf  corner  as  a  sanc¬ 
tuary  reserved  for  men. 
You’ll  probably  run  into 
more  of  your  associates 
here,  at  a  given  time,  than 
anywhere  in  New  York. 


THE 

WALDORF-ASTORIA 


Park  Aniaa  •  4Stk  ta  SOtk  •  Naar  Tatk 


CLASSIFIED 

RATES 


•’SITUATIONS  WANTED" 
(Caih  with  Ordar) 

I  time  —  .50  par  lina 
4  timai  —  .40  par  lina 

"HELP  WANTED"  AND  AU 
OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  time  —  .90  par  line 

2  times  —  .80  par  lina 
4  times  —  .70  par  line 

FORMS  CLOSE  THURSDAY  NKHI 
FOR  PUBLICATION  IN  THE  CUUBI 
WEEK'S  ISSUE 

To  calculate  the  cost  of  any  clatsHUJi^ 
count  five  average  words  to  the  lint.M» 
mum  spaca  acceptable  for  pubticafiHi 
three  lines.  Keyed  replies:  Advertiimih 
key  their  ads  in  care  of  EDITOR  1  M 
LISHER  should  consider  this  as  three  eei 
PERSONNEL  SERVICE 
As  a  further  contribution  in  aidie|  ^ 
assisting  four-time  "Situations  WmV 
advertisers,  their  background,  eiperiHa 
qualifications,  references  and  pketeyqi 
is  placad  in  our  files,  thus  auuringlWe 
dividual  every  consideration  for  job  W 
quently  coming  direct  to  our  ettNlni 
from  newspapers,  magazines,  pubficRf.d 
vertising  and  allied  professions. 
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BLACKOUT  EDITION 

The  Easton  (Pa.)  Morning  Free 
Press  published  a  Blackout  Edition 
recently  with  front  page  printed  by 
reverse  plate  method  to  commemorate 
Easton’s  first  Blackout. 


Books,  Nowspopors,  Pariodkdi 


Newspapers,  bound  Tolumas,  bought  aid  all 
Harry  Sbsol,  1265  Broadway,  New  Tii 
N.  y. 
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Nowspopors  For  Sola 


Excellent  Penna.  weekly.  Oamer  ia  (a 
ernment  job.  Low  price — euj  ta 
Harwell  &  Fell,  Birmingham.  Alaka 


Unopposed  county  seat  weekly  and  Jek|ks 

midway  Pittsburgh  and  Erie,  Pa.  O 
miles  inland.  Model  8  linotype,  (■mil 
equipment.  $10,000.  Also  modera  M 
building.  Mercer  Dispatch  and  Rqih 
can,  Mercer,  Penna. _ _ 


Unopposed  daily,  isolated  field,  ta 
holding  up  good.  Price  and  terai  lip 
Unopposed  weekly,  exclusive  field,  im 
to  sell  with  terms  to  suit.  W.  H.  we  | 
Co.,  Ventura,  Calif. 
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Mockooicol  Eqoipmoot  For  S«k 


Boyle  Badlal  Arm  Flat  Bontet  wiik  ti 
motor  equipment.  ^  i 

Hoe  Twin  Screw  full-page  flat  shsw  | 
chain-driven  motor  equipment. 
Ostrander-Seymour  full-page  fist  i 
with  geared  motor  equipment. 

Duplex  Angle  Bar  Press,  complete  tta  1 
ment  and  variable  speed  motor  gatysm 
Write  ns  your  needs.  George  0.  Hesaa 
406  W.  Pico.  Los  Angeles.  Calii. _ 
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BARGAIN  I 


Job  snd  newspaper  plant  in  Middle**^ 
Goss  Comet  press;  Intertype:  "“jw 


Contact  Roy  Garvin,  815  Everett 
Kanaaa  City,  Kansas,  between  Jas*  *■ 


Duplex  Press  8'page;  model  C 
Linotypes,  models  5-8-14;  Cylm** 


Job  equipment.  Automsties.  , 
NORraERN  MACHINE 
.k.it  a.  Ota  Phila.  rv 


Marshall  A  Jefferson  Sts. 


One  20-page  Jnnlor  StxaifhtUne  ! 

complete  with  stereotyping  equipm*^ 
chases  and  12  turtles.  Priced  >er^ 
sale.  Box  1131,  Editor  &  Publial* 
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Ooas  presa,  single  width  (two  P***^..^ 
13% -inch  printing  dieraeter  —  ^ 
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E.  T 
110  Fulton  St 
New  York,  N.  Y, 
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Help  ytmmM 


^guwtrmt  advertisements  ^  the  "Help 
y  Mture,  it  is  advisable  to  submit 
references  rather  than  the  originals. 

purpose  and  avoid  possible 

^  nf  originals. _ 

j5;igJ5f''MSiiiwtorsiii»llMa88achu- 
Daily.  Muft  be  good  on  selling  and 
Ufoali.  Prefer  draft  exempt  young  man. 
PMotion  ability  and  ideas  important. 
^  llTd-A  Editor  k  Publisher. 


Cj.^.AdTertUlng  Manager  or  man  with 
background,  who  could  work  into 
fn,  position,  wanted  to  start  on  small, 
(ood^und  Eastern  daily.  Some  edi- 
Htial  background  desired.  If  man  se- 
lotted  satisfactorily  proves  ability,  ar- 
rsaiement  can  possibly  be  made  to 
psTthase  part  interest.  Box  1125,  E.  &  P. 

Manager  tor  a  young,  vigorous, 
Batem  five-day  newspaper  (approxi- 
BsWly  25,000  population)  ;  prefer  a  man 
vitk  amail  daily  experience — who  has  the 
(sods  to  deliver — and  is  looking  for  a 
belter  opportunity.  Excellent  community 
—jtie  climate.  Answer  with  full  particn* 
Im.  in  confidence,  to  Box  1170.  E.  A  P. 


hutriel  Manager  wanted  who  lives  in  the 
*  Tidaity  of  Dallas  or  Kort  Worth,  Texas, 
gslary  to  start  $35.00  weekly,  including 
esr.  Box  1157,  Editor  A  Publisher^ _ 


[umiHal  axecntlve  with  some  business  or 
"  sdrertising  experience  to  share  interest 
is  fine,  small  Eastern  daily  after  proving 
ikility.  Oive  complete  details  education, 
isMrieDce,  salary  expected.  Box  1180, 
Iditor  A  Publisher. _ 


fctpwtoaeod  Circulation  Manager,  large  Illi* 
"wi  weekly.  State  full  details,  salary 
Bpected.  Box  1167,  Editor  A  Publisher. 


_  to  handle  social  and  club  news,  plus 
■might  reporting  on  small  Virginia  daily, 
give  age,  experience  and  salary  require- 
ts  when  replying.  Position  open  about 
Jsly  lit.  Box  1110,  Editor  ts  Publisher. 


advertlalng  manager,  salesman,  $40.00 
per  week  plus  commission.  Small  Pennsyl- 
tuia  daily  evening  newspaper.  Give  com¬ 
plete  background,  reference,  photograph, 
la  1175.  Editor  A  Publisher. 


Petv^er  woman  for  copyreading,  head 
vritinf.  and  news  writing  on  small  daily; 
part-time  on  other  work  auch  as  building 
dauified.  Write  all,  including  schooling, 
age,  experience,  wage  expected.  D.  C. 
Pickard,  Editor-Manager,  SAVANNA 
TIMES-JOURNAL.  Savanna.  Illinois. 


|fi)lie  Balatlons  Man  who  knows  product 
pshlicity  also.  Capable  of  doing  the 
whole  job  from  originating  ideas  to 
kaadling  contracts  and  writing  newra  re¬ 
leases  and  feature  stories.  Sfust  be  a 
varker,  not  an  “executive,"  accustomed 
ta  performing  day  in  and  day  out,  during 
the  regular  work  day;  able  to  assume 
raspoBsibility,  yet  accept  direction.  Posi- 
Um  ia  with  New  York  publicity  agency. 
Write  fully,  giving  details  of  experience, 
islariea  earned,  references  and  salary 
wuted.  Enclose  non-returnable  photo. 
Bg  1162,  Editor  A  Publisher. 


pkUaet  operating  nationally  has  opening 
lor  aperienced  circulation  executive — cap¬ 
able  of  directing  sales  and  collection  or- 
guiution — to  take  charge  as  manager  of 
ese  of  its  principal  branch  offices.  State 
ipeeilc  particulars  concerning  present  and 
pait  connections;  also,  present  income 
and  compensation  expected.  Replies  con- 
Mential.  Box  1147.  Editor  A  Publisher. 


Metropolitan  daily  wants  an  ex¬ 
perienced  space-seller  to  call  on  mannfac- 
tMri.  Traveling  expenses  and  commis- 
lien.  Box  1139.  Editor  A  Publisher. 


filial  IrfUtor.  Large  Casualty  and  Fire  In- 
•trance  Company  is  seeking  a  young  man 
to  handle  its  public  and  policyholder  re- 
Uuoas  department,  prepare  interesting 
feature  articles  on  safety  and  edit  the 
mpsny's  policyholder  publications,  etc. 
w  who  has  had  some  experience  along 
ikia  line  or  has  written  material  on  public 
and  industrial  safety  preferred.  Must  be 
ulety  minded,  alert  and  enterprising; 
•now  how  to  take  facta,  suggestions,  ideas 
•ad  put  them  into  interesting,  acceptable 
iMnea.  Give  complete  information,  educa- 
two,  experience  and  salary  expected.  En- 
cloie  photo.  Address  Box  1 176,  E.  A  P. 


SItaatloBS  Waatwd 

Adaiiiatrativw 


■“rtaalng  Agent;  Young  man.  29.  with  ele- 
"  experience  as  sales  executive 

lU  leading  newspaper  supply  houses 
■■  purchasing  agent  for 
i.r*?  •**ly-  Knows  production  require- 
i.t?  1  “'•I'Ofia.  costs,  standards  of  ma- 
“'I  best  w-holesale  and  retail 
V  '“PPly-  Can  effect  substantial 
"Jtnja  for  quantity  buyers.  Draft  de- 
Su  ’  s*i^‘***-  dependents.  Box  1008, 
A  Publisher 


BUSINESS  MANAGER 

L  metropolitan  newspaper 

experience  covers  all  ex- 
**“****  editorial,  advertising, 
~*'Ution,  mechanical  and  administrative 
JJ|*ti®o  with  outstanding  record  of  sne- 
proven  management  methods 
•"•u  one  metropolitan  publisher  $200,- 
rsd't«  il?  — •®®*  another  from 

A«  “®nths. 

j -.  College  graduate.  Organixa- 
A”  agreeable  personality. 

business  references, 
gig S®* .  for  a  publisher  with  a 
situation  requiring  all-around 
in  h  ability.  Starting  aal- 

•PoortuBn?'”?,.*'***  **’*  publication  and 
is  stFlM  communications  treated 

PshlUhi,^®”*"'*-  Editor  A 


Situatieiit  WoRtad 

Adasiaistrativc  (Gtat’d) 


General  Manager 


If  you  want  sound  management 
through  war,  hire  this  executive 
who  is  old  enough  for  good  or¬ 
ganizer  —  yet  young  enough  to 
shoulder  plenty  of  work.  Experi¬ 
enced  in  improving  editorial 
product,  increasing  advertising 
and  circulation,  directing  me¬ 
chanical  and  all  types  negotia¬ 
tion.  Desire  to  manage  property 
with  half  million  gross  or  more. 


Box  1094  Editor  &  Publisher 


Bnslnaaa  or  Qoneral  Manager;  36;  a  man 
who  knows  newspaper  publishing.  Thir¬ 
teen  years’  with  daily  newspapers.  Box 
1063,  Editor  A  Publisher. 


Someplace  In  America  a  newspaper  execu¬ 
tive  needs  a  top-flight,  well-seasoned  sec¬ 
retary.  One  who  is  thoroughly  familiar 
with  circulation  procedure,  office  systems, 
budgets  and  distribution.  Good  references. 
Age  37.  Salary  secondary  consideration. 
Now  employed  in  another  line  of  business. 
Box  1132,  Editor  A  Publisher, 


SitRatioR*  WoRtad 

_ AdvertisMig _ 

Advertising  Manager — Alert,  aggressive,  in¬ 
telligent.  Age  44,  married ;  large  and 
small  city  experience.  Know  merchandise 
and  merchandising;  and  know  how  to 
lead  men  to  break  linage  records.  Box 
1174.  Editor  A  Publisher. _ 

Advertlaing  Salesman,  with  promotion  back¬ 
ground;  thorough  and  extensive  experi¬ 
ence  in  selling  and  writing  sales-produc- 
ing  copy;  preparing  own  layouts;  makeup, 
type,  etc.  Splendid  merchandiser.  Age  41; 
married;  draft  exempt.  Personable;  ener¬ 
getic.  Journalism  school  graduate,  ^b- 
lished  own  successful  weekly  in  N.  Y. 
Metropolitan  area  nine  years.  Large 
weekly  or  small  daily  preferred.  Box 
1133,  Editor  A  Publisher. 

Advertlaing  Salesman,  newspaper  and  maga- 
xine  experience.  Have  covered  New  Eng¬ 
land,  New  York  State,  New  York  City 
territories.  Excellent  references.  Middle- 
aged.  Available  immediately.  Box  1155, 
Editor  A  Publisher. _ 

Salesman-Manager  .  .  .  fine  production  rec¬ 
ord.  Best  credentials.  Sncceisful  back¬ 
ground  twenty  years  all  phases  local, 
national.  Age  42.  married,  family.  Alert, 
aggressive.  Box  1168,  Editor  A  Publisher. 


SltRotloRg  WoRtad 
Circalalioa 


Circulation  —  city,  country  or  promotion 
manager,  with  opportunity  to  advance. 
Excellent  record,  leading  daily-Sundsy. 
Employed.  Under  40.  Dependents.  Per¬ 
fect  health.  A-1  references.  Inquiries 
respected  Box  1104.  Editor  A  Publisher. 
Circulation  Manager,  34,  draft  exempt,  long 
experience  in  competitive  and  exclusive 
fields ;  best  references ;  prefers  paper  over 
10.000.  or  key  job  on  large  paper.  Box 

1105,  Editor  A  Publisher. _ 

Clrcnlatloa  Mani^r  seeks  connection  with 
small  daily.  'Twelve  years’  experience. 
Know  little  Merchant  Plan.  Age  32, 
draft  exempt,  single.  A-1  references.  Box 
1144.  Editor  A  Publisher. 


Circulation  Manager 
Daily  Newspaper 

As  circulation  manager  of  the  Meridian, 
Mississippi,  Star,  I  gave  it  “largest  cir¬ 
culation  in  its  history,"  according  to 
publisher.  Forty-two  years  of  age,  draft 
exempt.  Both  Northern  and  Southern 
executive  experience,  but  prefer  South 
or  West,  Former  director  Southern  Cir¬ 
culation  Managers'  Association.  Good 
health.  Best  references. 

Box  1100  Editor  A  Publisher 


Circulation  Manager:  Several  years’  prac¬ 
tical  home  delivery  experience.  Modern, 
efficient  and  economical  methods.  Good 
record.  References.  Exempt.  Box  1019, 
Editor  A  Publisher. 


Negotiators 

for  fhe  Purchase 
and  Sale  of 

DAILY  iWSPAPLR 
PROPERTIES 
Allen  Kander  &  Co. 


52  Vanderbilt  Ave.  New  York 


SltaatioRS  WoRted 

Editorial 

Able,  40,  deferred,  sixteen  years’  experi¬ 
ence  small  dailies,  now  employed,  wants 
job  writing  or  editing  field — Southwest, 
West  or  Gulf  Coasts.  Box  1062,  Editor 

A  Publisher. _ 

Able  writer,  industrious  and  imaginative, 
is  fed  up  with  chores  as  press  agent  for 
temperamental  concert  stars,  seeks  edi¬ 
torial  position  with  future.  Publishing, 
public  relations,  newspaper,  radio,  adver¬ 
tising,  or  what  have  you.  ’41  college  grad¬ 
uate,  draft  exempt.  Will  settle  anywhere. 
Midwest  preferred.  Box  1148,  Editor  A 

Publisher. _ 

After  editorial  assistant’s  post,  or  reporting 
job  on  newspaper,  magaxine,  trade  maga¬ 
zine.  Woman,  age  22,  A.B.  Experience 
and  references.  Available  immediately. 

Box  1154,  Editor  A  Publisher. _ 

Alert  young  woman,  nine  years  club,  society 
editor,  feature  writing,  general  reporting 
with  flourishing  Massachusetts  daily;  six 
summers  editor,  fashionable  resort  weekly 
and  city  paper  correspondent;  journalism 
graduate  1932,  knows  shorthand,  theatre, 
music.  Now  employed  —  seeking  bigger 
job  —  newspaper,  magazine  or  publicity 
work.  Will  go  anywhere.  Box  1160, 

Editor  A  Publisher. _ 

Cameiaman — who  gets  the  pictures  where 
others  fail,  desires  position  with  news¬ 
paper,  Pic  magazine.  More  than  twenty 
years  with  leading  newspapers.  Age  37, 
married,  3-A  classification.  Box  1078, 

Editor  A  Publisher. _ 

CAN  I  FIT  INTO  YOUR  ORGANIZATION! 
Qualified  by  thirty  years  experience  as  pic¬ 
ture  editor,  picture  assignment  editor, 
feature  writer  and  feature  editor.  Have 
done  sales  promotion — been  sales  man¬ 
ager  and  office  manager;  have  filled  prac¬ 
tically  every  job  in  picture  syndicate 
except  taking  them.  No  militaiT  status 
at  present.  Last  6*^  years  with  'The  New 
York  Times.  Box  1165,  Editor  A  Pub- 

llsher. _ _ 

College  OItL  now  departmental  editor  Penn¬ 
sylvania  daily — three  years’  experience 
— wishes  change.  Box  1121,  Editor  A 

Publisher. _ 

College  Graduate  BSJ  (woman)  wants  pub¬ 
lic  relations  post,  preferably  with  college. 
Six  years  news  editor  suburban  weekly. 

Box  1153,  Editor  A  Publisher. _ 

Copy  desk,  telegraph,  news  editor;  rewrite; 
twenty  years’  experience.  Middlewest 
preferred.  Box  1166,  Editor  A  Publisher. 
Cub  reporter  with  several  years  varied 
business  experience.  A  few  months  ex¬ 
perience  as  reporter  on  daily  on  general 
assignments.  Classified  4-F,  but  carried 
fight  to  appeal  board  for  1-A  classifica¬ 
tion;  no  service  in  prospect.  Have  had 
experience  editing  YMCA  p^er.  Will 
travel;  am  located  near  New  York.  Box 

1145.  Editor  A  Publisher. _ ^ 

Deak  Man,  Editor-Reporter,  Writer,  long 
experience.  Daily  or  large  weekly.  Go 
anywhere  Eastern  states.  Middle  age.  Box 

1140,  Editor  A  Publisher. _ _ 

Draft  exempt,  22,  college  graduate— BSJ— 
desires  reporting,  general  assignments. 
Go  anywhere.  W.  Gordon  Burette,  19 

Glenburn  Road.  Arlington,  Mass. _ 

Experienced  Girl  Writer,  journalism  gradu¬ 
ate  —  now  employed  —  seeks  newspaper, 
magazine,  publicity  work.  Will  go  any- 
where.  Box  1115,  Editor  A  Publisher. 
Experienced  Newspaperman  —  fifteen  yean’ 
experience  in  every  city  room  detail. 
Ample  references.  New  England  back¬ 
ground,  education.  Married,  age  35,  one 
son.  Classification  3-A.  Box  1159,  Editor 
A  Publisher. 


SitRotioRS  Wanted 

Editorial  (Gint’d) 

Gal  reporter,  feature  writer — and  a  damn 
good  one,  too — who  alwaya  gets  her  story,. 
Knows  type,  layouts;  society,  fashion, 
theatre  or  general  assignment.  Metro¬ 
politan  experience,  but  adaptable  any¬ 
where.  Salary!  Really  modest.  Box 

1098,  Editor  A  Publisher. _ 

Hustling  young  newspaper  woman  wants 
reporter-feature  writer  position;  has  ed¬ 
ited  two  weekly  newspapers;  also,  gath¬ 
ered  news  for  metropolitan  daily;  globe 
trotter,  college  graduate.  Box  1119,  Edi- 

tor  A  Publisher. _ 

One-man  Copy  Desk,  reporter,  sports  writer. 
Draft  deferred.  Wants  job  as  managing 
editor  or  news  editor,  small  daily;  re¬ 
porter  or  copy-reader,  large  daily.  Ten 
years’  experience,  including  news  editor- 
ship.  Box  1164,  Editor  A  Publisher. 
Printer’s  Ink  In  my  veins  I  After  three 
years’  experience,  the  Fourth  Estate  is 
still  my  choice.  Good  feature  writer, 
general  reporter  .  .  .  young  woman  .  .  . 
seeks  advancement  and  post,on  live  daily. 
Journalism  graduate.  Box  1161,  Editor 

A  Publisher. _ 

Publicity  Assistant,  now  employed,  desires 
job  as  newspaper  reporter.  Excellent  ref- 
erences.  Box  1127.  Editor  A  Publisher. 
Reporter-Deskman — eight  years’  experience 
all  departments — desires  change.  Prefer 
South.  Draft  deferred.  Box  1146,  Edi- 

tor  A  Publisher. _ 

Reporter-Deskman  —  young,  with  editorial 
experience ;  daily  or  large  weekly.  Avail¬ 
able  immediately.  Box  1118,  Editor  A 

Publisher. _ 

Reporter-Editor:  four  years,  news  gathering, 
writer;  two  years,  editor  fan  magatine. 
Seeks  daily,  weekly  or  trade  paper  posi¬ 
tion.  Go  anywhere.  Box  1163,  Editor  A 

Publisher. _ 

Versatile  reporter — experience  in  news  and 
feature  writing.  Columbia  Journalism 
graduate.  Age  23,  single,  free  to  travel, 
anywhere.  Draft  exempt.  Box  1142, 

Editor  A  Publisher. _ 

Woman,  21,  newspaper,  magaxine.  A.B.  de¬ 
gree,  majoring  in  journalism,  political 
science,  and  German.  College,  local  ex- 
perience.  Box  1169,  Editor  A  Publisher. 
Young  Lady  Reporter,  with  ten  years’  ex- 
perience  in  the  Middlewest,  desires  ad¬ 
vancement.  Prize-winner  in  news  story 
and  features.  Available  July  1st.  Gener¬ 
ous  quantities  of  that  old  reportorial 
requisite  —  NERVE.  Write  Box  1158, 

Editor  A  Publisher. _ 

Young  Woman;  statistics;  charts;  some  edi¬ 
torial;  languages;  likes  research;  seeks 
opportunity  develop  for  editorial  staff 
factual  publication.  Box  1112,  Editor  A 

Publisher. _ 

Young  Woman  editor-colnmnixt,  seventeen 
years’  experience — seeks  new  position. 
Box  1134,  Editor  A  Publisher. 

SltuafioRS  WaRtad 

_ Meckanical _ 

Composing  Boom  Foreman,  Mechanical  Su¬ 
perintendent — middle  aged,  union,  nation¬ 
ally  known.  Several  years  composing  su¬ 
perintendent  one  of  country’s  largest 
newspapers;  guarantee  to  reduce  costs, 
improve  product,  maintain  discipline,  har¬ 
mony.  Best  references.  Go  anywhere.  Box 

924,  Editor  A  Publisher. _ _ 

Ingenious,  experienced  composing  room  fore¬ 
man,  now  producing  20;64  pages  daily — 
on  time,  in  systematized,  trouble-free 
plant  —  wishes  permanent  connection. 
Union,  age  40,  family  man.  References. 
Box  1136,  Editor  A  Publisher. 


Ed.  Boyle's  no  investor— yet, 

but  then  he's  a  good  reporter— now  . . . 


EDtTOR  &  PUBltSHER  Personnel  Service 


Edward  L.  Boyle 


80  as  a  reporter  well  equipped 
by  breeding,  training  and  ex- 
prience,  the  JOURNAL  OF 
COMMERCE  has  invested  in 
his  productive  ability  to  serve 
the  public,  and  in  covering  the 
field  of  commerce,  industry  and 
finance  for  the  investor. 

Newspaper  men  (and  women, 
too)  are  getting  jobs  and  better 
positions  through  the  classified 
columns  and  the  Personnel  Ser¬ 
vice.  If  you’re  interested  in 
registering,  full  details  are  listed 
in  the  classified  rate  masthead. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


and  places.  Effective  advem 
is  honest  and  factual.  It  jj"* 
pie  and  specific.  It  can  let  eJ 
us  know  the  who,  what,  when,  w 
how  and  why  of  each  war  probU 
terms  of  himself.  . 


AMID  all  the  acclaim  by  the  press  and  President’s  order,  supreme  command  propaganda.  They  have  sold  their  | 

radio  of  Elmer  Davis’s  appointment  over  all  news  of  all  departments  (with  aims  to  their  own  people.  They  have  Government  advertisi  '  * 

as  director  of  the  Office  of  War  Infor-  minor  exceptions) ,  including  the  Army  sown  discontent  and  disunity  among  “no;-:-]”  --j 

mation,  what  stands  ood  the  Navy,  liiat  puts  him  in  the  the  peoples  of  the  United  Nations.  Hivnitv  nt  a  nar  ^ 

Right  Mon  out  clearly  is  the  new  position  of  telling  Cabinet  officers.  Ad-  “Until  we  can  unite,  we  are  pawns  in  ^  ^  ^  f”***  ' 


Right  Mon 
For  a  Job 


declaration  mirals  and  Generals  what  to  do,  with  the  Axis  game. 


m  discontent  and  disunity  among  ••official’.  nersonal  Ti  kT  ' 

peoples  of  the  United  Nations.  Hicmitv  a  o^ai  no*- 
TT  4,;i  ••  •  dignity  of  r  nstion.  but  k 

Until  we  can  unite,  we  are  pawns  in  « 

’  a  rh^rcrtnal  moccortA  _ «. 


that  he  intends  to  respect  to  issuance  of  news  and  how  it  “It  is  up  to  you  now,  almost  more 

That  is  Vital  give  people  the  shall  be  done.  Theoretically,  it  makes  than  anyone  else,  Mr.  Davis,  to  see 

news  and  not  “infor-  th®  superior  of  the  more  than  that  we  do  unite. 

j£  jjg  can  realize  that  ambi-  30,000  men  and  women  who  are  now  “We  must  unite  soon, 

ijoii.  ..e  will  have  gone  far  toward  cor-  engaged  in  putting  out  the  news  of  “Although  this  war  may  go  on  for 


“We  must  unite  soon. 


comes  a  personal  message  from  Uj 
Sam  to  each  of  us. 

“Such  advertising,  Mr.  Davis,  *, 
instill  in  each  of  us  vigorous  msi 
telligent  ‘courage,  endurance  j 


jT... - -  ne  can  realize  tnar  ampi-  •ju,wu  iuch  duu  wumcii  who  die  now  musi  umie  soon.  loyaltv  ’  It  would  help  us  t  t 

ijoii,  ..e  will  have  gone  far  toward  cor-  engaged  in  putting  out  the  news  of  “Although  this  war  may  go  on  for  revitalize  — 

reeling  a  war  situation  that  has  been  government  departments.  Theoretic-  years,  there  are  strong  reasons  for  be-  would  present  m 

anything  but  good  since  Dec.  7,  1941.  ally,  also,  it  should  give  him  the  power  lieving  that  it  will  be  won  or  lost  in  “  .T‘ 

’There  has  been  altogether  too  much  to  avert  the  confusion  which  has  arisen  1942.  nation’s  sake^tK^ 

manipulatioh  of  war  news  by  both  in  the  past  from  conflicting  statements  “Of  this  crucial  year,  less  than  seven  nffiod  nf  War  Tnfnrmafid„  ’  n  ' 
the  armed  and  the  civilian  services,  by  officials  of  overlapping  agencies,  months  remain.  n  will 

too  much  rivalry,  too  much  sugar-  such  as  happened  in  the  rubber  and  “Someone  wondered  recently  ‘what  ••Victorv  must  bp  soW” 


months  remain. 

“Someone  wondered  recently  ‘what 


coating  of  bitter  pills,  too  much  delay  gasoline  messes.  As  we  look  at  it,  his  50,000,000  Frenchmen  think  about?’ 


the  most  of  it. 

“Victory  must  be  sold.” 


in  the  publication  of  bad  news  and  job  is  second  in  importance  only  to  “What  will  135,000,000  Americans 


too  much  overplaying  of  small  and  that  of  the  President  himself,  with  all  think  about,  next  year? 


non-decisive  successes,  too  much  con-  due  respect  to  Messrs.  Knox,  Stimson, 


fusion  and  contradiction.  It  is  not  Ickes,  Henderson,  Nelson,  et  al. 


necessary  to  hope  that  Mr.  Davis  Certainly  a  man  with  such  powers 


“That  depends  on  what  we  all  start 
to  do  now. 

“It  depends  on  how  you  promote 


knows  this  and  will  do  his  best  to  cor-  is  needed  in  war-time,  and  Mr.  Davis,  war  and  for  victory. 

_ A  ?A  rwn.  A  ^  t  1  n  .-I  .  -  .  ,  ’  .  ’  14.  Z4.  Za. _ £>A 


WE  DON’T  agree  with  that  vie\i'p, . 

The  Office  of  War  Information  has, 
news  job.  The  task  of  Govenmc;. 

advertising, 


rect  it.  That  he  does  know  and  that  by  his  professional  experience,  is  cer-  worth  60  billion  dollars  a 

he  will  try  is  obvious  to  anyone  who  tainly  qualified  for  it.  His  major  task  y®3r  to  produce  for  victory,  it  is 
knows  his  record  as  a  journalist  and  will  be  to  convince  the  gold  braid  and  worth  at  least  as  much  to  promote  for 
radio  commentator.  Truth  in  news  has  the  silk  hats  Aat  he  is.  They  have  victory.  .  .  .  And  the  promotion  would 


Propaganda 
and  News 


think,  bek»9  i) 
other  quartos,  er 
ploying  all  4e  i 
cilities  to  whidi  It 
Hughes  refos 


been  his  goddess  for  a  generation.  privileges  and  rights  guaranteed  both  cost  only  one-one  hundredth  as  two  cannot  be  mixed— at  least  act  s. 


We  do  not  mean  to  imply  that  the  by  legislation  and  tradition,  and  it  is  rnuch!  der  the  direction  of  Mr.  Davnaia 

war  news  from  Washington  has  not  not  at  all  unlikely  that  one  or  more  **  is  worth  while  to  harness  our  other  journalist  that  we  can  ol  i 

been  truthful.  Generally,  it  has  been,  of  them  might  tell  the  Director  of  War  best  production  brains  and  facilities,  mind-^nd  we  kn^  a  few  of  the  u:- 

but  there  has  been  a  shrinking  from  Information  politely  to  go  to  hell  if  to  build  guns  and  ships  and  planes  and  notchers.  If  the  OWI  starts  off  a  i 

disagreeable  facts  and  a  tendency  to  they  felt  their  own  views  were  better  tanks,  surely  it  is  worth  while  to  enlist  b^lyhoo  basis,  its  usefully  viD  a 

balance  them,  wherever  possible,  with  than  his— and  all  in  the  highest  of  our  best  promotion  brains  to  fire  the  shortlived.becauseitwillbeoBlji:- 

newrs  that  made  pleasant  reading.  That,  public  spirit.  faith  and  energies  of  the  people.  other  of  ^e  altogemer  too  many  o'.’ 

to  this  writer,  has  never  seemed  to  «  iv-af  banrwnc  Mr  Davie  miebf  “Thousands  of  capable  men  and  fits  which  are  now  dazzling  the  Ame 

represent  a  realistic  polmy  for  a  nation  better  not  hav?  saWificed  his  $100,000  women-sales  and  advertising  execu-  Jf^n 


at  total  war.  Our  p^ple  at  Washing-  “  bVoadcasW  lives,  researchers,  writers,  artists,  pho-  ear  with  an  excess  of  amataurp, 

ton  have  not  realized  that  the  home  L^doing  feSl"  adveSg^and 

flip  frialc  anH  ’trm,hl«  of  Waehinirton  ducers-^e  really  and  anxioi^  to  help  needs  advertising  and  propa^i 


folks  can  take  bad  news  as  it  comes,  ^he  trials  and  troubles  of  Washington,  ^^veis-aie  reauy  anu  ai|xio^  to  ne.p 
and  that  they  want  it  as  quickly  as  it  ^  ^ot  happen,  if  his  authority  is  ^  u  ,  1941  bitTews  and^v^ 

can  be  mven  out.  They  know,  as  made  to  rank  with  his  responsibility.  Their  work  with  you  would  be  to 

every  editor  knows,  that  some  news  ^his  writer  suggests  that  the  Director  ^elp  yo«  ^^d  the  facts  and  to  report  "taVl^ 

cannot  be  released  immediately  be-  r  w__  information  be  eiven  Cabinet  people.  the  same  pot  with  palatable  r^ti. 

cause  it  would  be  of  help  to  the  enemy,  by  legislation  which  can  be  re-  “ strategy  of  truth  could  ^ Vj?  I 

What  editors  and  readers  do  not  nealed  when  the  war  is  over  We  be-  Patent  than  the  Axis  under  control  of  Mr.  Davis,  i  li 

_ _ _ 1  _ i:i _ ii _ »  pieaiea  wnen  me  war  is  over,  we  oe  -t  i;-_  u.-bipb  seems  to  have  caused  M 


Editor  &  Publisher  has  cried  ari! 


“This  strategy  of  truth  could  be 


the  same  pot  with  palatable  result!. 
Censorship,  too,  is  an  activity  M 


underetand  is  a  situation  like  that  ^eve  the  same  rahk  should’ be  given 


made  far  more  potent  than  the  Axis  under  control  of  Mr.  Davis,  i 


which  seems  to  have  caused 


which  arose  thta  week.  Day  after  day  to  Me^srs.l^elson  Ind  HendeTson^^  fi  W^Jve  te!^"a®skId'bT^erS 

the  Navy  stated,  with  evident  candor,  whoever  succeeds  to  their  offices  dur-  should  We  have  been  asked  by  seve^ 


that  it  did  not  know  exactly  what  was  *1,„  nrs,-  nr-_  Tofocmatior.  of  wum  we  m  me  i^ivman  rtrmy  fevooei  "1 

happening  in  Alaska.  All  of  us  be-  i"!  ^sSali?^  oS^  to  Te  i^  Ae  must  do,  step  by  step,  at  each  stage  of  H  Mr.  Davis  and  Byron  i- 
lieved  that,  knowing  that  weather  con-  S-  ^  the  war,  and  tell  us.  It  would  present  agree  on  the  news  value  and  ^ 

ditions  in  the  far  Aleutians  did  not  Ind  bTw  autbor^i'  o^^^  immediate  task  in  the  light  of  diacy  of  a  story,  do  they  go 

permit  of  certain  knowledge  and  fast  Unclo  S^m  ^  the  ultimate  objective.  hand  to  the  White  House  andl-» 

.  .  activity  of  Uncle  bam.  _..  . _ _  .  . _  Wo  do  nnt  ha 


whoever  succeeds  to  their  offices  dur 


find  what  we  in  the  Civilian  Army  that  problem  is  going  to  i 


communications.  There  was  plenty  **  laisms  muic  uum  m  luwci  wm  -  ^ - - 

of  surprise,  however,  when  Lieut.  Gen.  ii  r  Mr  Davis  assuming  the  help,  OWI  should  tell  Iowa’s  farmers  that  answer,  and  we  don  t  knw 
A _ ij _ 1 _ A^e  A _ a:-.  uavis  assuming  tne  4.^  u  Tf  wmilH  hannpn  if  such  a  conUDI 


If  raising  more  corn  in  Iowa  will  President  decide?  We  do  not  i 

_ ”,  .  .  aI^^A _ _ 1 _  J _ »i. 


Arnold  on  behalf  of  the  Army  Air  funetions  of  ’  propaganda  or  adver 
Force,  broke  the  news  in  the  form  of 


telegrams  to  three  commercial  air¬ 
plane  manufacturers,  congratulating 


tising. 

That  is  all  to  the  good,  as  we  see  it, 
even  though  some  propaganda  ele- 


how  to  do  it — and  why.  ...  If  civilian 
efforts  are  needed  to  prevent  forest 
fires  in  Oregon — possibly  caused  by 


would  happen  if  such  a  contiiiJ*T 
arose.  The  order  of  June  13,_  ow¬ 
ing  the  Office  of  War  Inforinatkik 


Japanese  incendiary  bombs  —  OWI  only  this  to  say: 


on  the  performance  of  their  machine.  be  divorced  from  news, 

on  the  Aleutian  front  and  enumerating  that  a 


should  help  to  enlist  Oregon’s  man¬ 
power  toward  that  end.  ...  If  the 


“The  Director  of  the  Office  d  1*1 
Information  and  the  Director  of  Cs- 


on  uie  rvieuuan  ironi  ana  enumeraung  t  ^  wrote  that  sentence  a  luwaiu  mai  ci.u.  .  .  .  ii  int-  - „  J  i  •  .1-*. 

damage  to  the  enemy  of  which  the  „„™ncrpr  hrouvht  a  niece  frrm  Law-  American  people  should  buy  two  bil-  ^rship  shall  collaborate  m 


uamage  xo  xne  enemy  oi  wnicn  me  T  2>iiuuiu  uuy  iwu  un-  —  • 

Navy  previously  had  disclaimed  M  H,3?*who  ^ritas  a^^^  month,  formance  of  their  resp^tiye  ^ 

rence  M.  Hughes,  who  writes  an  ad-  r>WT  +,.11  for  the  nurnose  of  facUitatag » 


knowledge.  That  is  a  left-handed  for  "thT'wp,,,"' York  OWI  should  tell  us.  individually,  how  for  the  purpose  of  facUitatiN^ 

fashion  of  eiving  war  news  to  a  news-  «  fnrm  nf  an  nnr^n  Ipttpr  tn  why,  and  where  and  how  much,  prompt  and  full  disseminaUoo  | 

hungry  public,  and  it  is  not  one  which  w  ’  i5a„:„  While  we  do  not  agree  "^f  course,  we’re  already  doing  such  available  info^ation  which 
commands  confidence.  The  people  do  „  „ii  i,'-  fViinlr  th^m  of  things,  and  a  lot  of  others.  But  we  may  give  aid  to  the  enemy, 

not  want  the  war  reported  plav  by  be  doing  too  many  things,  and  not  That’s  a  clear  direetive,  andj- 

nlay  with  a  box  score,  like  a  World  r  .  onr^lientele  To  wit-  the  right  things  right.  How  can  to  indicate  tl^t  in  the  eye^ 


Series  game,  but  they  do  want  their 
facts  and  their  figures  on  an  under¬ 
standable  and  credible  basis.  Up  to 
date,  the  most  intelligent  reader  of  the 


mary  of  them  to  our  clientele.  To  wit: 


“NOT  THE  least  of  your  job,  Mr. 
Davis,  is  to  tell  the  people  why  their 


we  know,  until  we  are  told? 

“This  program,  Mr.  Davis,  should  be 
e.ssenUally  an  advertising  program. 


agreement,  Mr.  Davis  and  Jh- 
will  be  expected  to  use  their  W 
and  their  talents  for  arguments* 


best  newspapers  has  not  in  his  mind  Government  was  caught  unprepared  promotional  force. 


“Advertising  is  the  most  powerful  rive  at  a  workable  arrangeiwA 


a  clear  picture  of  the  damage  we  did 
the  Japanese  in  the  Coral  Sea  and  at 
Midway  Island,  and  by  this  time,  he 
should  have. 


An  Advartis* 


ing  Writar 
Advisat  Davit 


ELMER  DAVIS  faces  a  tremendous 


on  Dec.  7.  ...  “The  American  people  know  this.  NAVY  LABOR  ADVIS0 

^  Another  part  of  it  p^^j.  many  years,  their  livelihood  and  _  r.j^i 

will  be  to  get  the  peo-  standards  of  living  have  been  ba.sed  Chicago,  Ill.,  June  15— 

nle  to  react  as  their  largely  on  advertising.  ^hey,  Washington  abor 

leaders  intend.  We  •‘since  the  war,  the  British  and  for  fbe  Chic<^o  Daily  New^^ 
were  asked  not  to  Canadian  governments  have  conducted  jvas  appointed  sj^cial 
'offpp  nr  razor  blades  _  _ j _ _ _ labor  relations  adviser  to 


task  and  we  hope  both  the  newspa-  board  sugar  or  coffee  or  razor  blades  scores  of  advertising  campaigns — all  l?bor  relations  adviser  to  i 
_ _ I  ii._ _ i_  _ :ii  t- _ _ _ onH  miltinnc  did  We  were  asked  .1 _ _ *  _ _ a  _ i _ i  ___  Bard.  a-^eiLstant  secretary  01  tu* 


pers  and  the  pieople  will  be  patient  — ood  millions  did.  We  were  asked  of  them  part  of  great,  integrated  pro-  Bard,  a^istant  swretery 


with  him  while  he  f®  stock  coal — and  millions  did  not. 


OWI  SkoMld 
B«  Glvaii 
Cablnat  Rank 


gathers  up  the  com-  “And  you  must  keep  the  people— 
plex  strands  of  his  business  men  and  workers,  farmers 
communications  ma-  ^nd  consumers  from  helping  them- 


OI  cnem  pari  oi  greai,  inie^raiea  pro-  - -  - - ^ — - ,  ^  #  a^\ 

grams  to  build  military  might  and  Mr,  Lahey  has  taken  leave  i 
civilian  morale.  from  the  Daily  News,  and 


“Our  Government  is  advertising  only  civilian  statip. 
r  recruits  for  the  armed  services.  It  front  from  the  sitdown  s  r 

.  .  «  .■  A  A  1,  .  Mr  T.!>V>chi  Hoc  fakpn  leBVe  01  ■TT. 


chine.  It  won’t  be  selves’— and  hurting  the  nation  in  the  has  not  yet  advertised  to  enlist  the  Mr.  Lahey  has 
easy  for  him,  since  he  process.  n«^n1p.  top-notch  leaders  o  ^ 


is  a  professional  journalist  and  not  a  ihabiai,  Auvenising,  as  you  Know,  can  oe  —  “V”  uu  hia  ‘ 

politician,  and  he  will  be  dealing  with  chiselling  rhymes  with  Quisling.  controlled.  Advertising  is  flexible.  It  whom  have^  consultea 


“Advertising,  as  you  know,  can  be  hoth  A.  F.  of  L. 


aiivt  lie  wilt  Wlbll  - - ^  -  a  v  •  1  ilATIl 

■people  eager  to  preserve  their  jobs  and  “The  Germans  and  Japanese  have  can  be  used  or  modified  to  reach  cerning  their  own  re  a 


their  prerogatives.  He  has,  by  the  learned  to  control  and  coordinate  their  different  people  at  different  times  public. 
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urAftTIEST  confLratulatiuna  on  Stanley  JtthnsUm's  ihrillinft  and 
uritlen  iHorv  uhirh  u  ilh  installments  to  come  ue  appre- 
c^haiinft  the  priiilefe  of  carryinf.  Uany  thanks. 

Alan  J.  (euulde  exec.  amit.  to  aen.  mfcr. 

AaMPciated  Freas 

Thunderous  conuratulations  on  Johnston's  story.  77k*  LnUed 
Press  is  divnlv  honored  and  pleased  to  iHirticiimte  in  iM  disinhutton. 

•  B,,),!  I.ewi»,  i-enlral  divinion  new.  manuiirr 

lTnil<*d  l“rra« 

U  e  offer  sou  our  conuratulations  on  the  admirably  icrillen  copy- 
righted  arlicles  on  the  Coral  se-a  bailie,  u  hirh  haie  been  prominently 
disniasesi  bv  neu  sitafters  across  (  anada.  ...  If  i*  wish  to  commerid 
>wi  for  the  attitude  you  adopted  in  regarding  the  story  as  a  public 

trust  to  be  shared  as  widely  as  possible." 

‘  J.  A.  Mc.NeiK  general  manager 

The  Canadian  PreuM 

The  Chicago  Tribune,  in  making  arailable  to  the  press  of  the 
raunlrv  the  eve-witness  stories  of  .sitanley  John.ston  on  the  battle 
of  the  Coral  sea,  has  rendered  a  great  serriceto  the  .Imertcan  puMw. 

^  Neil  MacNeil,  aaat.  manaffina  editor 

New  A'ork  'I’imea 

Johnston  storv  superb.  In  giving  general  release  la  its  exclusite 
story,  the  Tribune  has  set  a  high  standard  of  journalism  that  places 
nuhlir  obligation  ahead  of  narrow  self-interest. 

'  Herbert  Lenia*  ac'ting  managing  editor 

St.  Paul  Pioneer  Preaa  and  IHapatcb 
Theailion  of  the  Chicago  Tribune  in  making  amilable  to  all  netcs- 
papers  the  magnificent  eve-witness  stories  of  Stanley  Johnston  is  a 
mlrndid  example  of  placing  duty  to  the  .American  public  abate  the 
natural  desires  of  a  neu  s/taper  to  score  a  beat  on  the  world. 

BurrtiMM  \1atthrwB.  editor 
BufTalu  Courier  Kxpreaa 

Johnston’s  great  esv-witness  account  of  the  battle  of  the  Coral  sea  is 
one  of  the  outstanding  feats  of  journalism  in  H  arid  U  ar  1 1.  and 
the  Tribune's  release  of  the  series  to  all  press  services  wilhoiU 
charge  is  a  generous  gesture— altho  ue  do  notfaivr  sharing  ordinary 
news  beats  as  a  rule.  The  Tribune  has  made  a  worthwhile  con¬ 
tribution  to  victorv  in  the  release  of  this  series.  Congratulations. 

JanieK  It.  krith.  newa  iililor 
Itriroit  Kree  I'reaa 

The  Tribune  is  to  be  complimented  for  its  generous  decision  to 
release  the  Johnston  eve-ii  itneis  story  to  all  the  press  services,  ft  e 
featured  itonpageone  this  morning  with  proi>er  credit  to  the  Tribune. 

Oliver  J.  Keller,  gen.  mgr. 
Paul  Block  newapapem 

ITeare  frateful  for  the  ftenerosity  of  the  Tribune  in  making  avail- 
oWe  to  our  readers  the  epic  story  of  Johnston^ 

Baftil  Waltera.  exee.  editor 
Minnea|M»liM  Star-Journal 

Johnston  wrote  himself  one  grand  story.  It  uas  the  opfmrtiinity  of  a 
lifetime  and  he  took  full  admntage  of  it.  H  e  featured  it  under  a 
six  column  banner  line  on  page  one  of  the  Saturday  morning 
Journal  and  are  carrying  it  over  into  the  Herald  this  afternoon  — 
an  extraordinarily  rare  treatment  of  any  story  in  these  two  piih- 
Uratinns  ~  Itwinht  Younn,  editor  in  ehief 

Itayton  Journal  and  Herald 
The  Tribune  is  to  be  commended  for  generously  making  amilable 
to  the  nation's  press  Mr.  Johnston's  graphic  and  exclusive  reimrt 
which  should  thrill  every -American.  _ 

Koliert  Notson.  manaamK  editor 
Portland  Oregonian 

The  Tribune  did  a  fine  thing  in  making  Johnston  s  story  available 
to  all  Americans.  It  is  one  of  the  epics  of  the  wtir .  ^ 

Boy  BobertM.  managing  editor 
KanaaM  City  Star 

The  Houston  Post  is  appreciatiir  of  the  Tribune’s  release  of 
Johnston  s  monumental  slory,  uhirh  uv  are  giring  a  big  uhirl. 
The  widest  possible  publication  and  circulation  of  this  story  wilt 
he  a  tremendous  morale  builder. 

Lloyd  liregory,  manaKinR  editor 
llouaton  Boat 

Johnston  stories  are  among  the  best  written  stories  to  come  out  of 
the  battle  of  the  Pacific  so  far.  It  was  not  only  good  journalism 
but  gooil  imtritgism  for  the  Tribune  to  release  this  series  to  igher 
news/Mi/iers  of  the  nation.  N.  Ilenthorne,  manaKina 

Johnston's  story  finest  on  Coral  sea  battle.  Lsed  it  in  full.  IMieve 
it  a  fine  gesture  for  the  Tribune  to  release  it  generally. 

diarlea  A.  Storke,  iiianaainK  editor 
Santa  Barbara  Newa  I'rraa 

Johnston  Cxtral  sea  stories  splendid.  (Amgratulations.  .Appreciatiim 
for  public  spirited  action  in  making  them  amilable  to  other  fHi/iers. 

Cmeorge  K.  StanaKeld.  inanaitinfc  editor 
Hartford  faiurant 

I  think  it  was  very  commendable  and  generous  in  the  7  ribune  to 
release  the  Johnsttm  series  to  all  .Associated  Press  neu  spapers.  7 hey 
were  excellent  stories;  ihev  could  have  been  readily  sold. 

J.  M.  North  Jr.,  editor 
Fort  Uorth  Star-Telr*ram 
ITe  are  getting  great  results  out  of  Utanley  Johnston  s  series,  abso¬ 
lutely  the  best  tmr  epic  vet  written  by  an  .Americtin  neu  spa/ter  man. 

Baul  Bellamy,  editor 
Cleteland  Plain  Itealer 

The  desc  ription  of  the  Ijexington’s  days  of  glory  is  clearly  one  of 
the  greatest  imr  stories  ever  told. 

Bii'hanl  H  .  Clarke,  nianaftinn  editor 
New  York  Newa 


JU  1  ^  I 


I  J.HE  TRIBUNE  this  morning  gives  the 

world  the  first  story  in  Stanley  Johnston’s  re¬ 
markable  series  on  the  battle  of  the  Coral  sea 
...It  was  his  great  good  fortune  to  be  the  only 
netvspapernian  present  during  the  battle  . 

The  Tribune  holds  the  copyright  to  Mr.  John¬ 
ston’s  narrative  and  in  law,  of  course,  we  could 
have  kept  it  for  ourselves.  The  circumstances 
were  so  unusual,  however,  that  ive  have  made 
the  story  available  to  three  big  press  services 
for  distribution  to  newspapers  throughout  the 
world.  It  has  been  given  for  simultaneous 
publication  to  the  news  services  without  cost 
to  them.  To  do  so,  we  felt,  was  a  patriotic 
duty,  for  we  doubt  if  anything  could  go  fur¬ 
ther  to  hearten  the  American  people  and  our 
friends  abroad  than  to  read  Mr.  Johnston’s 
narrative  of  heroism  crowned  with  victory.  We 
felt  that  the  possession  of  the  story  teas  a  pub¬ 
lic  trust,  to  be  shared  as  ividely  as  possible.  ” 

—from  un  editoriul  in  the 
Chicago  Tribune,  June  13,  1912 

Universally  acclaimed  as  one  of  the  greatest  «ar  stories  ever  told, 
featured  on  I  age  One  day  after  day  hy  neuspapers  from  coast  to  coast, 
Stanley  Johnston  a  historic  neus  heat  provides  fnish  evidenee  that  it 
udi  pay  you  m  the  exciting  days  ahead  to  give  your  readers  the  eireula- 
tion-huihhng  coverage  supplied  hy  Chicago  Trihune  Pres,  Service. 

Luck  can  achieve  an  occasional  sc<mjj». 

Hut  it  hapiiens  Kk,  often  in  Chicago  Trihune  history  to  altrihute  to 
^ek  alone  such  journalistic  houauras  as  this  numher  one  story  of  World 
War  II.  Only  hard-hitting,  sustained,  day  in  and  day  out,  performance 
m  pursuit  of  the  news  at  liottic  and  abroad  can  account  for  the  string  of 
epic  firsts  turned  in  hy  the  Chicago  Trihune. 

Find  out  if  there  is  a  CTPS  franchise  open  in  your  territory.  Write. 
Wire  or  phone  today. 
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